
 
 
 
 
 
 

Outreach Activity 3 
 

Movie Night at (station’s letters) 
 

Description: 
Present a movie about the radio station and it’s programming. Begin the evening with a tour of the 
radio station. Then take your visitors outside or have them meet at an appropriate location to enjoy a 
film or documentary. Your guests can bring chairs, mats, food and beverages – all they need to have 
a nice evening with friends and family. When the film is over, engage them in a conversation about 
the movie and what your station means to them and the community. If possible, invite the film’s 
producer or director to speak, or have live music of your station. At the end, be sure to thank your 
guests.  
 
Objectives: 
The objectives will vary depending on your guests and your station’s target demographics. In general, 
this activity seeks to:  

 Strengthen community relations.  
 Cultivate a new audience. 
 Introduce participants to new musical expressions and bring them closer to public radio. 
 Spread the word about the value of public radio and what you do every day. You may hand 

them a flyer that highlight the station.  
 

Steps: 
 Planning: Identify resources and volunteers for the event; define your target audience; choose 

a film; develop marketing materials (flyers, brochures, etc.); assign a person to take pictures 
during the event; make an attendance sheet; and create an itinerary for the movie night.  
 

 Event Program (Speaker and musical presentation): If you choose to have a special 
speaker or live music, make the necessary arrangements: send invitations by mail or email, 
make follow-up calls, and settle on any detail related to their participation. Be sure to have the 
right movie projector and sound system to meet your needs.  

 
 Promotion: Post flyers and posters at key locations; prerecord and schedule promotional 

spots; send invitations by email or regular mail; and use the social media to publicize the event 
and invite the community.  

 
 Follow up: Schedule promotional spots to thank your guests; upload pictures of the event in 

social media and your website, send thank you letters via email or regular mail to participants 
and volunteers (a timely thank you encourage people to continue supporting your events). 
 

Note: It is important that your insurance is up-to-date!  


