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Executive Summary

After reading this report I was struck by the similarities between Latino public radio stations 
and other public radio stations in this country . Latino, Native American, African American 

and mainstream public radio broadcasters are equally passionate about the well-being of their 
communities, whether that community lives on a college campus, a reservation, on Cesar Chavez 
Avenue or resides temporarily in camps by the fruit and vegetable fields of this country.

The very nature of public broadcasting is to engage audiences in public discourse, to ensure 
that culture flourishes and to strengthen the democracy of this county by providing in-depth 
information . 

The Latino public radio stations recognize that public discourse is multi-
lingual, that this is not a country in which only English is spoken nor is this 
a country with one cultural perspective.

For some audiences of Latino stations the national conversation comes from a dedicated Spanish-
speaking volunteer journalist, for others it comes via Morning Edition and for others it is preceded 
by a salsa rift, the music of conjunto accordion, or a full symphonic orchestra . 

It is this fierce dedication to linguistic accessibility of information programming that distinguishes 
Latino public radio from other stations in the public media system and defines their programming. 
It is a long standing recognition of the diversity of this country that led to the formation of Latino 
broadcasting . It is a historical failure by English language public broadcasters and Spanish-
language commercial radio to strengthen Latino civic engagement through quality programming . 
It is centuries of affirming our right to be heard, to be seen, to be treated as equals that is the 
foundation of Latino public radio . 

The fact that Latino stations serve their communities in no way negates the social and business 
imperative that should compel mainstream public broadcasters to ask questions like “How 
can I strengthen my station by getting more Latinos involved? As the focus of programs or 
commentators on the issues of the day? As volunteers, on my Board of Directors or staff? As 
listeners, members, or underwriters?”

Latino stations and mainstream public radio stations need to work together because they face 
many of the same challenges – how to convert facts and information into compelling radio 
programs, how to increase the size of their audience, how to write a grant request that will 
get funded, how to replace aging equipment, how to convince listeners to become contributing 
members, how to attract and retain great employees, how to do more with less . And like the rest of 
the public radio system, Latino radio station staff, working alongside volunteers, will overcome the 
obstacles with passion, ingenuity, resourcefulness, creativity and commitment . 

This report gives hard data and subjective self-assessments to illustrate the similarities and 
the differences between Latino public radio stations and the rest of the system and among the 
Latino stations themselves . The report points out challenges and obstacles that in turn provide 
opportunities for collaboration between Latino stations and mainstream public broadcasters, 
among the Latino stations, and within all of public media to increase Latino participation in public 
broadcasting . Give it a read . Then contact LPRC with your thoughts and your partnership because 
together we can change the face of public broadcasting .

Florence Hernández-Ramos
Executive Director
Latino Public Radio Consortium

 

Latino PubLic Radio in the united StateS: a snapshot    •    Page 4

Latino Public Radio consortium             



Latino PubLic Radio in the united StateS: a snapshot    •    Page 5

Latino Public Radio consortium             

What is a Latino Station?

In it’s most simplistic form the answer to the question is “programming directed to 
a Latino audience on a non-commercial frequency that is controlled and directed by 
Latinos .” 

Historically, being Latino-controlled has meant a station that has a majority of Latinos 
on the Board of Directors, has a Latino manager and the majority of its audience is 
Latino . This has included KBBF, KDNA, KSJV, WRTU, WIPR, WRTE, etc . Examples of 
current stations that are Latino controlled, Latino managed and that target their radio 
programming to the Latino community include: KBBF, KDNA, WRTE, KERU, KPCN, 
KSJV, KUBO, KMPO, KHDC, KVUH and others . The exact number is not known since it is 
beyond the scope of this report .

Initially when CPB augmented the Community Service Grant with a Minority Incentive 
to encourage service to underserved audiences, the criteria for being considered a 
minority station changed . For purposes of the CPB CSG Minority Incentive, only two of 
the three historical criteria needed to be met . The majority of the Board, audience or 
staff, can be a combination of Latinos, Native Americans and African Americans . 

Under these relaxed standards, stations like KUVO are considered “Latino stations .” The 
majority of its Board of Directors was mandated through its by-laws to be Latino, the 
majority of its staff was Latino and though it initially targeted a Latino audience, it’s 
English-language and jazz format resulted in a majority non-Latino audience .

During the 2010 TV CSG review, CPB reviewed the radio policy on minority station 
criteria and determined that changes needed to be made . While the principle of 
additional support to stations providing significant service to minority audiences 
was not in question, it became apparent that the legality of two of the three criteria 
(measurements of board and staff composition) used to determine which radio stations 
were qualified as minority service stations was uncertain based on court rulings over 
the past few years .

In announcing the new criteria CPB emphasized that it in no way was diminishing its 
strong support of diversity, nor lessening its commitment to public media governance 
structures and workforces that truly reflect all communities and our nation.

Under the new criteria a station qualifies for the Minority Incentive Grant if it meets any 
one of these conditions:

• A measured minority audience composition (cume) greater than 35% averaged 
over the previous three quarters or

• Licensed to a historically-Black college or
• Licensed to a Native American tribe

The CPB criteria is not synonymous with the LPRC definition of a Latino public radio 
station . As Popeye the sailor man says “I y’am what I y’am .” So no matter whether 
a public station’s Latino audience can be measured, if it’s broadcasting in Spanish, 
chances are pretty good that the audience is predominantly, if not exclusively, Latino 
and that the station is a Latino station. For LPRC, a Latino station is defined by the 
intent of the station . There are stations in the public media ecosystem whose Boards 
are all Latino; there are stations whose management is Hispanic, there are stations 
whose broadcasts are directed completely to audiences that prefer to receive news in 
Spanish while other stations focus on English-speaking Latinos . Other of the Latino 
stations split their programming schedules between English and Spanish . While the 
LPRC constituent stations are diverse in language, programming and national origin, 
the intention is the same – their purpose, their razón de existir is to serve Latinos .
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A Brief History of Latino-controlled Public Radio

In assigning call letters to broadcast entities, the Federal Communications Commission designates 
K to stations west of the Mississippi and W to those east of the Mississippi .  This river, for the most 
part, also served to demarcate the Latino populations – east of the Mississippi, with the exception 
of Chicago, lived Puerto Ricans, Cubans and Latin Americans while Chicago and lands west of 
the Mississippi were predominantly inhabited by Latinos of Mexican heritage .  This geographic 
demarcation also defines the ethnic heritage of the audiences primarily served by the Latino-
controlled public radio stations in those regions and clearly demonstrates that Latinos are not a 
homogenous community served by one format or even one language or dialect .

The Latino public radio stations east of the Mississippi include one of the oldest and only Latino-
controlled joint licensees .  Operating from San Juan since 1949 the Corporación de Puerto Rico 
Para la Difusión Pública controls two radio stations, Allegro 91.3 fm and WIPR 940 am, as well as 
two television stations, WIPR, Channels 6 & 43 and WIPM, Channels 3 & 36.  Also serving Puerto 
Rico is Cadena Radio Educacion consisting of WRTU 89.7 fm (1980) San Juan and WRUO 88.3 fm 
Mayaguez . In 2010, Radio Vieques received a construction permit to erect a full-power station on 
an island of Puerto Rico .

On the mainland WDNA 88.9 fm (1977) operates in Miami, Florida, WLCH 91.3 fm (1987) is in 
Lancaster, Pennsylvania and home for WRTE Radio Arte  90 .5 fm (1997) is Chicago, Illinois .  A low 
power station, WCIW 107.9 fm (2003) Radio Conciencia in Immokalee, Florida, was organized by 
farm workers . 

Latino stations in the Southwest add another dimension to the diversity of formats, languages and 
audiences .  In 1951 in Albuquerque, New Mexico the educational station licensed to the public 
school system incorporated Spanish-language programming into its schedule .  Maintaining this 
tradition KANW 89 .1 fm now specializes in New Mexico music .  

In California the first Latino public radio stations served primarily Spanish-speaking Mexicans and 
Mexican Americans in rural areas .  Control of the media was initially viewed as an organizing and 
service tool in the struggle for labor rights for Latino farm workers. In 1973, KBBF 89.1 fm went on 
the air in Santa Rosa, California followed by KDNA 91 .9 fm (1979) in Granger, Washington which is 
geographically in the migrant stream .

KSJV 91.5 fm (1980) Fresno, California is the flagship station in the Radio Bilingue Network that 
incorporates KMPO 88 .7 fm (1984) in Modesto, California, KUBO 88 .7 fm (1981) in El Centro, 
California, KHDC 90.9 fm (1987) serving Salinas, California, KTQX 90.1 fm Bakersfield-Calexico, 
California, and KVUH 88 .5 fm (2005) in Laytonville, California .  Radio Bilingüe currently holds 
construction permits in Ratón, NM; Pirtleville-Douglas, Arizona; Alamosa, Colorado; Hurley, New 
Mexico; and Batesville, Texas . Radio Bilingüe is also moving into Los Angeles, California, with 
English-based LA Public Media, which recently launched a website and Internet service, LA Forward .

In 1983 the United Farm Workers Union founded KUFW 90.5 fm in Visalia, California and began 
the Radio Campesina Network (KCEC 104.5 fm, Yuma, Arizona; KMYX 92.5 fm & KBDS 103.9 
fm, Bakersfield, California; KNAI 88.3 fm, Phoenix, Arizona; KRCW 96.5 fm, Pasco, Washington; 
KSEA 107 .9 fm, Salinas, California) with a mix of commercial and non-commercial frequencies 
throughout the Southwest .  
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Also in the Southwest United States are KRZA 88.7 fm (1985), Alamosa, Colorado, KUVO 89.3 
fm (1985), Denver, Colorado, KMBH 88 .9 fm (1985) in Harlingen, Texas, KERU 88 .5 fm (1992) 
Blythe, California, KSVR in Mount Vernon, Washington, and low-power KPCN 95 .9 fm (2006) Radio 
Movimiento in Woodburn, Oregon, as well as KZAS in Hood River, Oregon .  Rio Grande City, Texas 
will also have a Latino-controlled station in the near future .

These twenty-eight Latino stations plus the five stations anticipated in the next few years, offer 
a diversity of formats, languages, musical genres and programs and are fully engaged with the 
segment of the Latino community to which they are directing their broadcasts .  They have been 
serving Latino audiences since before the legislative inception of public radio and represent the 
single greatest resource in the movement to develop larger Latino audiences for all formats in 
public radio .
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CAdEnA RAdio EdUCACión 
news, Talk, Tropical Music
Spanish
Radio Universidad de Puerto Rico, Apartado 
21305, San Juan, PR 00931-1305
787-763-4699, www.wrtu.pr
WRTU 89.7FM (San Juan)
WRUo 88.3FM (Mayaguez)

CoRPoRACión dE PUERTo RiCo PARA LA 
diFUSión PUBLiCA
news & Talk
Spanish
WiPR 940AM
P .O . Box 190909, San Juan, PR 00919-0909, 
940am@cprdp .gobierno .pr
www .tutv .puertorico .pr/940am/main .php 
Allegro 91.3FM
allegro@cprdp .gobierno .pr
www .tutv .puertorico .pr/allegro/main .php

KAnW 89.1FM
nPR & new Mexico Music
English
2020 Coal Ave . SE, Albuquerque, NM 87106
(505) 242-7163, www.kanw.com

KBBF 89.1FM
Educational, information & Music
Spanish/English
PO Box 7189, Santa Rosa, CA 95407
707 545-8833 www.kbbf-radio.com

KdnA 91.9FM
information & Music
Spanish
121 Sunnyside Ave ., PO Box 800, Granger WA 
98932
509 854-2222 www .kdna .org

KERU 88.5FM
Music & Community Affairs
Spanish
P .O .Box 910, Blythe, CA 92226
(760) 899-4565, 800-509-4772, (559) 455-
5777 www .kerumachi .org

KMBH 88.9FM
Classical Jazz & news, Hd 2 inspiration 
Talk
English
1701 Tennessee, Harlingen, TX 78550
956-421-4111, 800-839-6771, kmbhkhid@aol.
com, kmbh .org

KoCA 93.5 FM-LP
Satelite Bilingue & Local Programming
Spanish
365 W Grand Ave, Laramie WY 82070
(307) 742-2843, www.koca935fm.org

KPCn 95.9 FM-LP
news, information, Music
Spanish
300 Young Street, Woodburn, Oregon 97071

KRZA 88.7FM
nPR & Music
English
528 9th Street, Alamosa, CO 81101
719-589-8844 1-800-290-0887 www .krza .org

KSVR 91.7 FM
Music & information
Spanish/morning & overnight, English/
evening
Skagit Valley College, 2405 East College Way, 
Mount Vernon, WA 98273
(360) 416-7711, www.ksvr.org

KUVo 89.3FM
Jazz
English
2900 Welton Street, Suite 200, Denver CO 
80205
303-480-9272, 888-333-7550, www.kuvo.org

KZAS 95.1 FM-LP 
Community news & Music
Spanish
P.O. Box 859, Hood River OR 97031, main@
radiotierra .org, radiotierra .org

1
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LPRC’s Constituent Stations
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RAdio BiLinGüE nETWoRK
news & information, Music
Spanish
5005 Belmont Ave. Fresno, CA 93727
800-509-4772, (559) 455-5777 www .
radiobilingue .org
KHdC 90.9FM
161 Main St. Ste. 4, Salinas, CA 93901, 831-
757-8039
KMPo 88.7 FM 
Modesto, CA
KSJV 91.5 FM 
Fresno, CA
KTQX 90.1 FM
Bakersfield, CA 
KUBo 88.7 FM
El Centro, CA
KVUH 88.5 FM 
Laytonville, CA
LA Public Media: www.laforward.org 
Los Angeles, CA

RAdio CAMPESinA nETWoRK
Regional Mexican Music
Spanish
3602 W. Thomas St. Ste 6, Phoenix, AZ 85019, 
602 269-3121
KCEC-FM 104.5
670 East 32 St.Suite 12A, Yuma, AZ 85365, 
928 782-5995
KMYX-FM 92.5/ KBdS-FM 103.9
6313 Schirra Court, Bakersfield, CA 93313, 
661 837-0745
KnAi-FM 88.3
3602 W. Thomas St. Ste 6, Phoenix, AZ 85019, 
602 269-3121 
KRCW-FM 96.5 
508 West Lewis St., Pasco, WA 99301, 509 
545-0700
KSEA-FM 107.9 
229 Pajaro St. Suite 302D, Salinas, CA 93901, 
831 754-1469
KUFW-FM 90.5
3106 S. Mooney Ave. Ste K, Visalia, CA 93227, 
559 622-9401

WCiW 107.9FM-LP
Music and informative talk 
Spanish and indigenous 
P.O. Box 603, Immokalee, FL 34143, 
239-657-1776

WdnA 88.9FM
Jazz
English
2921 Coral Way, Miami, FL 33145
(305) 662-8889, info@wdna.org, www.wdna.org

WELH 88.1 FM
information & Music
Spanish
Latino Public Radio, 1246 Cranston Street, 
Cranston, RI 02920

WLCH Radio Centro 91.3FM / 100.3FM 
(York, PA)
Music & Educational Programing
Spanish
SACA Broadcasting Corporation, 30 North Ann 
Street, Lancaster, PA 17602
717 .295 .7996, radiocentr@aol .com, www .
wlchradio .org  www .sacapa .org

WRTE 90.5FM
Music & news
Spanish/English
WRTE Radio Arte, 1401 W . 18th St ., Chicago, IL 
60608 
312.455.9455, www.wrte.org/

WSBL 98.1FM-LP
Music & information
Spanish
Radio Sabor Latino, 2015 W . Western Av ., Suite 
136, South Bend, IN 46619
574-232-3212, www.radiosaborlatino.com
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STATion LiCEnSEE on-AiR id FREQUEnCY TYPE PoWER LiCEnSEd

KAnW Board of 
Education of 
the City of 
Albuquerque

New Mexico 
Music

89 .1 FM 
Albuquerque

91 .1 FM 
Grants, NM

91 .9 FM Santa 
Rosa, NM

94 .7 FM Santa 
Rosa, NM

Class C Non-
Com

17,000 Watts

85 Watts

85 Watts

10 Watts

May 26, 1989

KBBF Bilingual 
Broadcasting 
Foundation

La Nuestra 89 .1 FM 
Calistoga, CA
(Santa Rosa)

Class B Non-
Com

420 Watts 1973

KdnA Northwest 
Communities 
Education 
Center

Radio Cadena 91 .9 FM 
Yakima, WA 
(Granger)

Class C-1 
Non-Com

18,500 Watts 1979

KERU Escuela de la 
Raza Unida

88 .5 FM 
Blythe, CA

Class A Non-
Com

100 Watts April 11, 1995

KMBH RGV 
Educational 
Broadcasting

Classic 88 88 .9 FM 
Harlingen, TX

Class A Non-
Com

3,000 Watts September 
30, 1991

KPCn Pineros y 
Campesinos 
Unidos del 
Noroeste

96.3 FM 
Woodburn, OR

Low Power 31 Watts November 28, 
2006

KRZA Equal 
Representa-
tion of Media 
Advocacy 
Corp

Relevant 
Radio

88 .7 FM 
Alamosa, CO

Class C-1 
Non-Com

9,800 Watts February 10, 
1986

KUVo Denver 
Educational 
Broadcasting

The Oasis 
in the City; 
jazz89

89.3 FM, 
Denver, CO

89 .7 FM 
Breckenridge, 
CO

Class C-1 
Non-Com

22,500 Watts

9 Watts

December 23, 
1985

WCiW Interfaith 
Action of 
Southwest 
Florida

107 .9 FM 
Immokalee, 
FL

Low Power 100 Watts June 7, 2004

WdnA Bascomb 
Memorial 
Broadcasting 
Foundation

Jazz & 
Rhythm

88 .9 FM 
Miami, FL

Class C-2 
Non-com

7,400 Watts Aug 23, 2006

WLCH Spanish 
American 
Civic 
Association 
for Equality

Radio Centro 91.3 FM 
Lancaster, PA

Class A Non-
Com

160 Watts October 29, 
1991

WRTE National 
Museum of 
Mexican Art

Radio Arte 
90 .5

90 .5 FM 
Chicago, IL

Class D Non-
Com

73 Watts October 1, 
2003

Station demographic Snapshot
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STATion LiCEnSEE on-AiR id FREQUEnCY TYPE PoWER LiCEnSEd

CAdEnA RAdio EdUCACión nETWoRK

WRTU University of 
Puerto Rico

Radio 
Educación

89 .7 FM San 
Juan, PR

Class B Non-
Com

50,000 Watts September 
30, 1980

WRUo University of 
Puerto Rico

Radio 
Educación 
Oeste

88.3 FM 
Mayaguez, PR

Class A Non-
Com

2,000 Watts August 7, 
2000

CoRPoRACión dE PUERTo RiCo PARA LA diFUSión PúBLiCA nETWoRK

WiPR AM Puerto 
Rico Public 
Broadcasting 
Corporation

940 AM San 
Juan, PR

Class B Comm 10,000 Watts 1949

WiPR FM Puerto 
Rico Public 
Broadcasting 
Corporation

Allegro 91.3 91.3 FM San 
Juan, PR

Class B Non- 
Com

105,000 
Watts

October 23, 
1991

RAdio BiLinGüE nETWoRK

KHdC Radio Bilingue Community 
Radio Power 
91

90 .9 FM 
Chualar, CA

Class A Non-
Com

3,000 Watts December 30, 
1981

KMPo Radio Bilingue Radio Bilingue 88 .7 FM 
Modesto, CA

Class B Non-
Com

2,050 Watts September 
18, 1984

KSJV Radio Bilingue Radio Bilingue 91 .5 FM 
Fresno, CA

Class B Non-
Com

16,000 Watts September 
30, 1980

KTQX Radio Bilingue Radio Bilingue 90 .1 FM 
Bakersfield, 
CA

Class B Non-
Com

570 Watts January 29, 
1997

KUBo Radio Bilingue Radio Sin 
Fronteras

88 .7 FM 
Calexico, CA

Class A Non-
Com

3,000 Watts January 3, 
1991

KVUH Radio Bilingue 88 .5 FM 
Laytonville, 
CA

Class B Non-
Com

1,000 Watts December 18, 
2006

RAdio CAMPESinA nETWoRK

KCEC Farmworkers 
Educational 
Radio Network

Radio 
Campesina

104 .5 FM 
Wellton, AZ 
(Yuma)

Class C-2 
Comm

1,750 Watts June 13, 2001

KMYX Farmworkers 
Educational 
Radio Network

La Campesina 92 .5 FM Arvin, 
CA 

Class A Com 1,150 Watts January 14, 
2000

KnAi National 
Farmworkers 
Service 
Center

La Campesina 88.3 Phoenix, 
AZ 

Class C1 Non-
Com

22,500 Watts October 5, 
1992

KRCW Farmworkers 
Educational 
Radio Network

La Campesina 96.3 FM Royal 
City, WA

Class C-2 
Comm

19,500 December 9, 
1999

KSEA Farmworkers 
Educational 
Radio Network

Radio 
Campesina

107 .9 FM 
Greenfield, CA

Class B-1 
Comm

870 Watts December 4, 
1998

KUFW National 
Farmworkers 
Service 
Center

La Campesina 90 .5 FM 
Woodlake, CA

Class B Non-
Com

850 Watts June 28, 1984

Source: www .radio-locator .com formerly the MIT List of Radio Stations on the Internet
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Programming

The majority of the twenty-eight Latino-controlled stations reviewed in this study broadcast a mix 
of informational programming and music . As is the case with mainstream public radio, many of the 
Latino stations have found that their news and public affairs programs reach a larger share of the 
audience, while others get more response from their musical programming . 

We provide quality programming, but the difference is the content that is 
unique to our stations. its Latino-oriented, produced and controlled. People 
respond to that because they feel ownership of our stations.

Twenty-two stations target Latinos as their primary audience for 90-100% of their programs. In 
some areas, since understanding Spanish is not a prerequisite to enjoying the music, stations have 
attracted cross-over audiences and non-Latino listeners through musical programs, such as salsa, 
Latin jazz, and traditional Latino music . These stations serve as a bridge between different cultures . 

Many of the stations have bilingual DJ’s who present the musical programs that appeal to a wider 
audience . The stations that broadcast primarily in English report that the musical programs attract 
Latino listeners who then stay tuned for the more mainstream public radio fare .

We’ve found that our Hispanic listening audience that usually comes for 
the music programs are now listening to our nPR news magazine shows            
as well.

Overall, stations indicated that they are proud of their accomplishments with limited personnel and 
resources . Their programming serves as a lifeline for their local communities . Currently, many of 
the Latino stations carry programs from Radio Bilingüe, such as the popular call-in show “Linea 
Abierta” and the daily newscast “Noticiero Latino”. The weekly magazine, “Latino USA”, fills a void 
for stations that broadcast in English . In general there is great interest among the twenty-eight 
stations to have more programs available to choose from . Stations would welcome a means to 
facilitate program sharing, and ways to find out about shows produced at other stations that would 
be of interest to their listeners . 
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STATion SATÉLiTE
RAdio 

BiLinGüE

RAdio 
nEdER-
LAndS

nPR PRi

Cadena Radio Educación (WRTU, 
WRUo)

X X

Corporación de Puerto Rico para la 
difusión Publica (WiPR/Allegro)

X

KAnW X

KBBF X

KdnA X

KERU X

KMBH X X

KPCn X

KRZA X X

KUVo X X

Radio Bilingüe network (6)(KHdC, 
KMPo, KSJV, KTQX, KUBo, KVUH)

X

Radio Campesina network (6)
(KCEC, KMYX, KnAi, KRCW, KSEA, 
KUFW) 

WCiW X

WdnA X

WLCH X

WRTE X

When stations were asked to describe how they make programs relevant to Latino listeners, the 
overwhelming response was by providing information on issues important to Latinos: health, 
education, parenting, immigration, labor rights, substance abuse and violence prevention, and 
financial literacy. Many of the Latino public radio stations are licensed to social service or labor 
rights organizations, and as such are closely connected to the issues they address on the air . 
Others make it a priority to collaborate with local organizations that represent or serve the Latino 
community in order to ensure that they are covering the issues of importance to Latino listeners . 

The twenty-eight stations not only strive to meet the needs of the predominant Latino group in 
their area, but they also find ways to reach other underserved communities. For example, when 
KRZA in rural Colorado first presented “Espiritu Maya,” a popular weekly program for Guatemalans, 
they quickly learned they needed to change the show’s time slot because people were torn between 
going to church and staying home to hear the program broadcast in their native language . In 
order to avoid a conflict in the community, they found a solution that allowed them to coexist and 
increase listenership. This best practice reflects the ongoing need of all public broadcasters to take 
into consideration the social and cultural needs of the people they are trying to reach .

Program Affiliations
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Language: We don’t Speak Spanish only

Sixteen of the stations broadcast primarily in Spanish, 
five in English, and seven stations identify as bilingual. 
However, either or both languages may be used 
depending on the program content, guests, days and 
times, and ages of the target audience . In addition 
to Spanish or English, other languages, which reflect 
the demographics of the community, are heard . Some 
radio stations have created special programs to serve 
listeners who speak indigenous languages from México 
and Guatemala, Creole from Haiti, and even Hmong . 
Other stations have developed bilingual programs 
featuring Portuguese, French and Arabic music . 

Mainly Spanish

Mainly English

Mainly Bilingual

PRiMARY BRoAdCAST LAnGUAGE

STATion SPAniSH EnGLiSH BiLinGUAL
Spanish/
English

oTHER

Cadena Radio Educación 
WRTU/WRUO

X English French 
Arabic

Corporación de Puerto 
Rico para la Difusión 
Publica WIPR/Allegro

X

KANW X

KBBF X English

KDNA X English

KERU X English

KMBH X Spanish

KPCN X Mixteco Triqui 
Zapoteco

KRZA X Spanish 
Guatemalan

KUVO X Spanish

Radio Bilingüe Network 
KHDC/KMPO/KSJV/KTQX/
KUBO/KVUH

X Hmong Triqui 
Mixteco

Radio Campesina Network 
KCEC/KMYX/KNAI/KRCW/
KSEA/KUFW

X Mixteco Triqui

WCIW X Creole 
Guatemalan 

Mam & Tanjobal

WDNA X Spanish 
Portuguese

WLCH X English

WRTE X Japanese
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Stations look at audience demographics and program content to determine which language to 
utilize . Most stations report their listenership spans the full range of Spanish-speaking monolingual 
recent immigrants to US-born Latinos who mainly speak English, and everything in between . 
The decision about broadcast language takes into account the need to provide programs for 
underserved audiences . Other factors that determine which language to use include the type of 
music being played, or the target audience for a specific program topic such as immigration, voter 
registration or substance abuse prevention . Many stations have learned through experience to 
schedule certain language-specific programs on days/times based on when a particular audience is 
more likely to be listening .

during the day we use mostly Spanish and in the evenings more English 
because our younger audience is equally bilingual. We have found that the 
younger listeners tune in at night.
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outreach

Most stations are committed to engaging the community in various aspects of their operations . 
They have established ways for audience participation through call-in shows; they give referrals 
to local social service agencies; train volunteers; and invite listeners to serve on programming 
committees or their Board of Directors . Latino stations are visible at all kinds of community events, 
handing out bumper stickers, pencils, listener surveys and membership information at job and 
health fairs, and holiday celebrations . They sponsor everything from block parties and remote 
broadcasts to awards for community leaders and Mariachi festivals . By participating in a wide 
variety of events, the radio stations build close ties with the communities they seek to represent . 

We present concerts in bookstores and other locales. We hand out our 
program schedule along with promotional pens & pencils. We invite people 
to sign-up for our email lists and send them programming updates and 
information about our fundraisers.

The stations continue with their focus on community involvement when discussing their outreach 
methods to increase Latino listenership. In addition to the specific kinds of programming mentioned 
earlier, many stations make their airwaves accessible in what can be described as a virtual 
community plaza . Listeners can buy, sell or donate items like an on-air form of Craigslist, they 
are linked to educational and social services, can find out where to donate to food drives and get 
updates during hurricanes and other emergencies .

Most stations have highly developed networks that make finding Latino spokespeople on a wide 
range of topics easy to access . The stations provide a regular forum for representatives from non-
profit organizations and Latino social clubs, teachers, health workers, business people and elected 
officials. Their presence in the community makes this a natural process and part of the continual 
relationship-building process . While some contacts extend beyond the United States, most stations 
tend to focus on finding people in their own listening range who are bilingual or can speak Spanish. 
Most of the stations are willing to share their contacts with Latino spokespeople and experts in their 
respective fields.

Latino spokespeople come to us because they know we are interested in the 
issues they represent. We also think about who we want to reach out to so 
that we’re being intentional in having them be a part of process.
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Technology

We are on Facebook, MySpace, and we’ve started twittering. We can’t limit 
ourselves to just the radio signal. We have to look at the ways people are 
listening to the radio now, like on their cell phones. We have to be prepared 
to thrive in this changing environment.

All of the Latino stations are aware of the need to adapt to the rapidly changing technology, 
yet many say they do not have the funding or training to take advantage of these technological 
breakthroughs . Even with limited resources, the stations are implementing a range of upgrades 
and new practices . Several stations have already made their websites bilingual, interactive, with 
online streaming and podcasts . They are creating online forums and posting videos . The use of 
social networking is emerging at many stations, which also use text messaging and other menas to 
remind listeners of upcoming programs, events and fundraisers .

STATion WEB-
SiTE

Hd STREAM Pod AR-
CHiVE

internet
Radio

Social
network

other

Cadena Radio 
Educación
WRTU/WRUO

X X (Not in 
Use)

X Facebook

Corporación de 
Puerto Rico para la 
Difusión Pública
WIPR/Puerto Rico 
Network

X X X

KANW X X (Not In 
Use)

X

KBBF X X

KDNA X

KERU My Space Text Msg

KMBH X X X

KPCN X Text Msg

KRZA X X Facebook 
Twitter

KUVO X X X Ipod Tag

Radio Bilingüe 
Network
KHDC/KMPO/
KSJV/KTQX/KUBO/
KVUH

X X X X X Facebook
Del .Icio .Us
Meneame

Radio Campesina 
Network 
KCEC/KMYX/KNAI/
KRCW/KSEA/KUFW

X X X My Space Blog

WCIW Shared

WDNA X X (Not In 
Use)

X X X Web Cam 
In Studio

WLCH X

WRTE X X X Survey 
Monkey

Facebook
Twitter

Radio On 
Demand
I Phone
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Funding

Latino public radio stations are a valuable community resource in the media landscape . The 
breadth and depth of Latino public radio stations reflect the diversity of the Latino experience in 
the United States . These stations illustrate the full spectrum of the communities they serve, pro-
viding information programs and music programs . The Latino Public Radio Consortium works with 
thirty-three Latino public radio stations . They crisscross the country in thirteen states and in Puerto 
Rico. Twenty-eight are full power stations while five are low power broadcasters. Most of the sta-
tions are licensed to individual non-profit organizations but there are four networks comprised of 
multiple stations . The two networks based in Puerto Ricco have two stations each and are heavily 
state-funded; one is licensed to a university and the other is part of the government . The other 
two networks based in the United States are licensed to community organizations and control six 
broadcast properties each . 

Each station must raise funds to continue to exist . Fundraising, a challenge for many in the non-
profit sector, is especially challenging for public media deeply impacted by the rapid shifts in con-
tent delivery and the need to keep pace with the technology and audience demand that fuels the 
shifts .  To better serve the Latino public radio stations, the LPRC conducted a survey and interviews 
with the stations regarding their fundraising work . It is important to capture the rich experience of 
the Latino stations and create vehicles for peer-to-peer learning among the consortium .  The infor-
mation from the survey and interviews will inform the creation of capacity building tools for Latino 
public media . 

overall Findings

o Latino public radio stations use a variety of approaches to meet their fundraising goals . 

o Many of the stations have a healthy revenue balance of grants, underwriting and member-
ship .However, anxiety is high at many stations about the ability to sustain and augment their 
fundraising efforts . 

o The traditional pledge drive is going strong and yielding results

o Stations interviewed are adept at engaging volunteers to conduct fundraising

o Many stations have a strong culture of fundraising, where all employees and volunteers par-
ticipate in fundraising activates

o Very few stations have a Development Director

o General Managers play a key role in the fundraising activities

o Lack of staff is a barrier to expanding and refining revenue generating activities

o Fundraising is often not organized and intentional as it could be, and has room to grow . 

o The vast majority of the United States mainland based Latino public radio stations have a 
strong web presence . Only one station did not have a website, and only eight did not provide 
an opportunity to join or donate to the station on-line . 

organization Size

The twenty-nine Latino public radio stations and networks included in the survey range in size from 
micro stations with budgets of $12,000 annually to the largest budget of $2 .5 million . 

As expected, the overall budget size tended to be a predictor for the number of staff .  The station 
with the largest budget had the highest number of paid staff – 55 . A small number of stations, 
about 18% have no paid staff. Some of these stations operate on an all-volunteer basis, and some 
are employees of the station’s parent organization. The budget size and staffing impacted the fund-
raising capacity of the stations . The stations used a number of strategies for fundraising, including:
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o Pledge drives
o Grant seeking
o Events
o Donor programs
o Underwriters

Of these five areas, most of the stations utilized a combination of strategies, with some stations 
engaging in all five areas and some stations only engaging in one or two. The most common fun-
draising activity by far is the annual pledge drive utilized by 89% percent of respondents. A later 
section of this report will focus on pledge drives . 

Fundraising infrastructure

Only 5% of the stations have a Development Director.  Most of the stations have a team-based 
approach to fundraising and development activity, with different members of the team taking on 
aspects like underwriting, grantwriting, running the pledge drive . The teams are comprised of the 
general manager or station manager, and underwriting, sales or business manager . Usually the 
team is overseen by the General Manager or the station manager .  The majority of the stations had 
at least one staff person besides the General Manager who worked on fundraising . In many cases, 
the GM was often the person who worked on the CPB or CSG grants, which was often the lion’s 
share of the budget.  In spite of the fact that 89% of the respondent stations conducted annual 
pledge drives, only 5% of the surveyed stations had a membership manager or a dedicated staff 
person to work with membership . 

Volunteers 

Volunteers are the lifeblood of Latino public radio stations . Among the surveyed stations, there is 
an average of 43 volunteers, with a high of 150 volunteers and a low of 8 volunteers. At all the sta-
tions, volunteers play an essential role . The majority of the stations have volunteer on-air program-
mers . 

Across the board, stations engaged the on-air programmers to participate in fundraising . The ma-
jority of their involvement is the on-air pledge drives . However, many stations involved the on-air 
programmers in a deeper fashion .

Case Study  

One network, based in California’s Central Valley, has an effective strategy to engage their 
entire team of staff and volunteers to participate in the two fund drives they have a year . 
Two months before the pledge drive, all the on-air programmers and entire staff have a 
planning meeting . The meeting focuses on brainstorming ideas for premiums, the timing 
of the drive and on the monetary goals for the pledge drive . It’s a time where everyone 
gets on the same page, people’s creativity is encouraged to develop premium gifts, and 
the entire team collaborates about the on-air pitches they will give . After the pledge drive 
is over, another meeting is held to celebrate reaching the goal, discussion about what was 
successful and what wasn’t, and identifying strategies to increase the effectiveness of the 
next pledge drive . 

This approach can help to create group accountability across the station . 

Pledge drives

The pledge drive is an important aspect of the Latino stations’ fundraising and community building 
work. The majority (89%) of the stations surveyed hold annual pledge drives. Most stations have 
pledge drives twice a year, Surprisingly, 11% of the stations do not hold any pledge drives at all. 
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When asked why not, there were three categories of replies: 
o We don’t know how to do a pledge drive
o We don’t have anyone to run a pledge drive
o We don’t feel it’s necessary

As mentioned above, the majority of the stations involve their volunteers, especially their on-air 
programmers, in the pledge drive . Generally, pledge drives last a week or two, and Latino public 
radio stations are raising anywhere from $2,000 to $120,000 during the pledge drives .  The pledge 
drives bring in anywhere from 41% of a station’s budget to on the low end, 2% of the budget.(

The number of members obtained through on-air pledge drives range from 300 to 3500. There is 
little correlation between budget size and members . The station with the biggest budget, of $2 .5 
million, has 900 members. The station with the largest amount of members, 3,500 has a budget of 
$290,000 annually .  

Pledge levels were similar among the Latino public radio stations, often starting at the $40 level . 
However, a significant number of stations have a $20 level. 

Premiums vary from branded items like mugs, tee-shirts, baseball caps, and calendars to music 
Cds, books, and concert tickets .  Overall, the pledge drives fell under the purview of the General 
Manager or station manager, with the involvement of the entire staff . There was often no dedicated 
staff person to focus on the members . 

Listeners are accustomed to pledge drives . According to one station, “We hadn’t done a pledge 
drive in ten or so years . We re-launched the pledge drive in 2008 . Listeners told us they had been 
waiting for it We had a goal of raising $10,000 and we raised $30,000. Now we’re trying to develop 
a robust pledge strategy to raise more money .

Case Study

One station, with a budget of $300,000 has a unique approach to pledge. We decided that 
we need to increase the amount of money we were asking for pledges . We made our low-
est level $100 and they go up to $500 . We also increased the number of pledge drives, to 
three a year. Currently we have about 1300 members. We also send a holiday reminder 
to all our members, to remind them about our work . We are in the process of three key 
hires, a general manager, a business manager and a membership coordinator . Once those 
three are in place, we are really going to ramp up our membership program and really 
hope to grow the number of members and the amount of money we raise . 

Underwriting

By contrast, virtually every station with paid staff had a position that focused on underwriting . The 
titles varied – underwriting coordinator, sponsorship coordinator, sales or business manager .  Even 
the stations with very small budgets and no paid staff received some underwriting . Radio air is 
valuable, and reaching the station’s audiences desirable . A small rural station said “we don’t look 
for sponsors, they come to us . We are the only Spanish-speaking station in the area .”

Underwriting accounted for 10% to 38% of Latino public radio station’s budgets. Underwriters 
range from municipalities to public health officials to local grocery stores to national retail outlets to 
airlines and many others . Underwriting was seen an essential part of the station . Several stations 
did express a desire to be more strategic about their underwriting programs . As one person put 
it “It seems like we could do a lot more, but I never have time to think about the improvements, 
since I’m just trying to get all the work done .” One interesting thing to note – the Latino radio sta-
tion with the biggest budget had one of the smallest underwriting programs, but had identified the 
need to grow their underwriting program as a priority . 
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Case Study

Two approaches to underwriting

one:  Our station has been around for over thirty years, and people in the community 
rely on us for information . Because of this, our main underwriters are the groups 
like local health centers, state agencies and local universities . The majority of our 
underwriting comes from the nonprofit sector. Underwriting and grants make up 
about 2/3 of our budget, and we view them as being very similar. We have an un-
derwriting person who spends their time on this . 

Two:  We have a Sales and Marketing Director who oversees two account executives . 
Underwriting is about 38% of our budget, and we see the staffing as a key part of 
maintaining that level . We have several national companies as underwriters, and 
many local businesses . We really look to the private sector for support . We link our 
underwriting efforts to our events and festivals to maximize benefits for our under-
writers . 

Special Events

Among the Latino radio stations, events had an interesting role . The stations tended to use events 
as visibility and community building opportunities (not necessarily fundraising?) .  A very common 
event was to partner with a live music act and split the proceeds . Concerts offer stations a way to 
reach their listeners by featuring music heard on the air . A California station organizes a large ma-
riachi festival that has grown over time and has become a family tradition for many listeners . An-
other popular activity are dances . One station organizes dances four times a year . The dances were 
seen as both a fundraising event as well as a community event . Several stations combine visual art 
with their event . 

Case Study

A station in Florida designed their new building to include an art gallery. They host a fine 
art series for each new exhibit – the first night is a public opening for artist. The second 
night is an intimate event for members only – a concert that relates to the art, held in the 
art gallery . The art gallery concerts are sponsored by local business . These sponsorships 
help create a dual bottom line – offering an exclusive opportunity to members while also 
raising money for the station . 

Proceeds from special events range from a few thousand dollars to over $50,000 for the mariachi 
festival and $40,000 for an annual dinner held in the Pacific Northwest. Another station holds lec-
tures and community talks . There was an exiting array of creativity and success around the coun-
try . (can we identify stations)

Grant Funding

Grants play a key role in the resource portfolio of Latino public radio stations . For over one-third 
of the Latino public radio stations, grants are the largest source of income in their budgets . The 
received grants are a combination of the federal, state and private funding . The Corporation for 
Public Broadcasting funds the majority of the Latino public radio stations . Only four respondent sta-
tions do not receive CPB funding . Of these four stations, three indicated they would be interested 
in learning how to qualify for CPB funding . The stations most successful at obtaining foundation 
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support have been very strategic . They have looked beyond traditional radio funders and sought 
funding in the areas of health, civic engagement, new media and arts, among others .

Case Study

One of the networks has an impressive track record of partnering with the philanthropic 
sector, including national funders . A large national health funder worked with the network 
to produce health programming and to add a health desk . As a result, this network: 

o Produced and broadcast a total of 465 health-related programs, reports and feature 
stories over a three-year period .

o Produced a stand-alone series about critical issues facing the Latino community across 
the nation .

This same network is also one of ten organizations that is part of a foundation’s $3 million effort to 
increase census participation among underrepresented communities . 

This network has formed partnerships with area nonprofit organizations or have connected pro-
gramming or airtime to address broader societal challenges focused on reaching their core audi-
ences . The agility of the Latino public radio stations is impressive .

donor Programs and Planned Giving

Very few of the Latino public radio stations have a “donor” program . The emphasis was focused on 
gaining members during pledge and on underwriting . However, the majority of the stations that 
conducted pledge drives send their members a “reminder notice” a month or so before the pledge 
drive . A few sent a “holiday reminder” at the end of the year . These activities could be developed 
to become a donor program . There was little intentionality to capture consecutive support from the 
pledgers .  This was especially apparent when the stations were asked if they had a planned giving 
program . Only two stations had a planned giving program, only one mentioned it on their website, 
and among the stations that responded to the survey, none had received a bequest . Of the twenty-
two United States based stations, four have been in existence for nineteen years, nine have been 
in existence for over twenty years, and three have been around for over thirty years . This longevity 
lends itself to planned giving and bequests . When queried about the lack of a planned giving pro-
gram, response ranged from, “No one to staff it, to “How would we do that?” 

Case Study

We have just started to do work to expand our donor program . Our strategy focuses on 
members who gave $100 . We are starting to send them special communications – news-
letters and information . We are going to invite them to exclusive events . And at the end 
of year, we are going to ask them to increase their giving . It’s a whole new world for us . 

Unique situations

While the majority of the stations surveyed had a relatively straightforward funding model, there 
were a number of unique situations . Several Latino public radio stations are programs of a larger 
nonprofit organization. Examples include: 

o A station that is part of a large arts organization,
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o A station that is part of a redevelopment organization,

o A station that is housed and supported by a community college

o A station that donates all its excess budget at the end of each year to its host organization 
for college scholarships for local youth

o A station that is the sibling to a public television station

Partnerships like the one mentioned above contain their own benefits and challenges.  The station 
that is part of a community college draws its on-air programmers from the faculty of the com-
munity college . The students from the community college are the primary station volunteers . This 
fruitful partnership anchors the station to the community, but provides a challenge since listeners 
often assume the station fully funded by the college and doesn’t need extra support . This illustrates 
one of the key challenges of these stations – the case for support needs to be made explicitly clear, 
and the relationship between the organizations should be transparent . 

Recommendations to Stations

The diversity of stations fundraising programs provides a rich arena for recommendations .  The 
stations are vibrant, exciting organizations that are a valuable resource to their communities . The 
stations are able to preserve their local flavor while appealing to both Latino and non-Latino audi-
ences . 

First and foremost, few of the organizations had a resource plan or fund development plan . There 
are many simple tools for organizations to use to create a fundraising plan that can guide all their 
revenue generating activity for the year – or over a twenty-four or even thirty-size month time 
frame . A simple plan will allow the stations to plan their work and lower the incredible sense of be-
ing overwhelmed felt by General Mangers, Station managers and radio staff . 

Another area that seemed ripe for growth is membership cultivation and management . Many sta-
tions had strong memberships support, but very few had a concerted strategy to keep the mem-
bers engaged with the station and upgrade their support . Radio has such an intimate role in peo-
ple’s lives – in their homes, or cars, or workplaces – stations of all sizes, signal power and budgets 
can maximize these relationships . 

Stations should consider more knowledge and resource sharing . The combined knowledge of the 
stations is impressive, with a strong track record of successes . What are the ways LPRC can sup-
port information sharing among the stations? How can LPRC facilitate these conversations? 

Tools and resources available on line – much of the information requested by the stations is avail-
able via the web . The LPRC website could be a destination for knowledge and support, particularly 
in the fundraising arena . 

Conclusion

The Latino public radio stations are a vital part of the media landscape. The uncertain financial 
times and shifting political landscape make the need for Latino public radio program more impor-
tant than ever . Trusted sources of information, especially in Spanish, provide an essential service 
to communities across the country. As public radio tries to find its way in the twenty-first century 
landscape, Latino public radio represents a critical population, and amplifies voices that are vital to 
the future of our democracy . Latino public radio stations can build upon their success to build se-
cure futures through developing their funding models to prosper and thrive . The Latino Public Radio 
Consortium can play a key role in helping to build the infrastructure and capacity of Latino public 
radio stations . 
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Station demographics: A Closer Look

Audience Measurement

One of the greatest challenges of the Arbitron Diary or emerging PPM system is providing adequate 
measurement of the audiences of Latino stations . Stations that operate in rural areas have long-
standing discrepancies in the measurement methodology while low power stations find it impossible 
to be scientific in estimating audiences. Small and low-powered stations tend to rely on anecdotal 
information and listener surveys to gauge audience size, while seven of the stations in urban areas 
and networks have used the services of Arbitron via the Radio Research Consortium . Listenership 
ranges from 5,000 to 100,000 persons per week with most stations reporting a weekly cume of 
25,000 to 80,000 persons . 

Of the seven stations subscribing to the Radio Research Consortium the Spring 2008 surveys report 
that listeners had strong loyalty and averaged 5 .76 hours in Time Spent Listening .

Weekly 
Audience

Average 
Audience

Loyalty Time Spent 
Listen

Median 
Age

Urban/new Mexico Music 103,300 6,500 30 7:56 57

Rural/info With some music  27,400 1,100 21 4:59 46

Regional Mexican music with some info  40,500 2,000 28 6:16 35

Urban/Jazz  96,000 4,200 25 5.32 56

Urban/Jazz  40,200 1,700 24 5.23 52

Urban/Classical 55,700 2,300 24 5:11 66

Urban/news  55,700 2,900 24 6:35 57

                                           Source: Radio Research Consortium

Audience measurement is definitely one of the areas in which many stations would like assistance 
and training . 
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Country of origin

Within the Latino-controlled stations there is great diversity among the listeners’ countries of 
origin . While the majority of stations are located in areas with large populations of Mexican-born 
immigrants as well as people of Mexican heritage, there are also stations with sizeable populations 
from Central America and the Caribbean, as well as growing numbers from South America, 
including Portuguese speakers from Brazil . Stations must periodically reassess their programming 
in order to keep up with their community’s changing demographics . 

The border community has grown and changed so much. As more factories 
open across the border, we see more of the educated from Mexico moving 
here, so we’ve really stepped up our community events and outreach to 
new community members. We’re just trying to keep up with this growing 
community.

Age/Gender

The majority of stations in the survey cater to a wide age range, from children to elders . Six 
stations report the primary age of their listeners ranges between the mid-40s to the 60s, with four 
in the 30 and older category. Most of the Latino stations have specific programs geared toward 
children and/or young people, although many acknowledge that their overall programming appeals 
to an older audience . They realize there is a great need to do more to reach out to younger Latinos 
recognizing the younger demographic of the Latino community in general and the aging of the 
public radio audience overall . Some stations have created popular youth programs that feature hip 
hop, rock, and reggaeton music, while others have found that informational programs can also be 
a big draw when they are hosted by young people and address topics of interest identified by the 
youth .

We provide youth training and help them cultivate their ideas. They become 
our ambassadors in the community, and organize events like the Queer 
Prom. Young Latinos present the issues and the music that is important to 
them. 

Gender representation is evenly distributed among stations . Only one station has a large 
differential of 80% male to 20% female listeners due to the overall population being primarily male 
farm workers .

Household income

Household income of audience members is another category with a wide variance and a major 
factor in determining the funding model for each of the stations . Approximately one third of the 
stations report its listeners’ annual income in the $10,000 - $25,000 range, another third indicate 
the $30,000- $45,000 range, with the final third in the $50,000 - $90,000 range. Only two of 
the Latino-controlled stations rely heavily on listener support for funding . Most obtain grants and 
underwriting as their main sources of revenue, while for five stations CPB is the largest funder. 

Latino PubLic Radio in the united StateS: a snapshot    •    Page 25

Latino Public Radio consortium             



Latino PubLic Radio in the united StateS: a snapshot    •    Page 26

Latino Public Radio consortium             

Staffing

The majority of staff and volunteers at the Latino-controlled stations reflect the demographics of 
the communities they serve . Recruitment methods include the standard on-air announcements, 
word of mouth, and job postings in local papers . Stations also announce openings in Spanish 
language publications and Latino media outlets . The stations provide ongoing radio trainings for 
the Latino community and recruit at local schools, colleges and other agencies to ensure they have 
capable staff and volunteers who know the culture and speak Spanish . Many stations expressed 
a serious need for additional training in the areas of fundraising and technology, but few have the 
funding or capacity to send their staff and volunteers away for such training . They were clear that 
it would not happen unless a bilingual trainer could come to their station and provide hands-on 
training for staff and volunteers . 

AFFiLiATion To TRAininG oRGAniZATionS
STATion nFCB dEi

Cadena Radio Educación (WRTU, WRUO) X

Corporación de Puerto Rico para la Difusión 
Publica (WIPR/Allegro)

X

KANW

KBBF

KDNA X

KERU

KMBH

KPCN

KRZA X

KUVO X X

Radio Bilingüe Network (6)(KHDC, KMPO, KSJV, 
KTQX, KUBO, KVUH)

X

Radio Campesina Network (6) (KCEC, KMYX, 
KNAI, KRCW, KSEA, KUFW)

WCIW

WDNA

WLCH X

WRTE X
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Silvia Rivera, LPRC 
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KanW 89.1FM

albuquerque, new Mexico
Bernalillo County

Population in July 2007: 518,271 . 

Population change since 2000: +13.6%

 Males: 251,722   (48.6%)

 Females: 266,549   (51.4%)

Median resident age:   34.9 years

new Mexico median age:   34.6 years

Estimated median household income in 2007: 
$43,677 (it was $38,272 in 2000)

 Albuquerque:   $43,677

 new Mexico:   $41,452

Estimated median house or condo value in 2007: 
$184,700 (it was $123,700 in 2000)

 Albuquerque:   $184,700

 new Mexico:   $155,400

Median gross rent in 2007: $666 .

Percentage of residents living in poverty in 2007: 
15.8%
 (10.9% for White Non-Hispanic residents, 19.7% 

for Hispanic or Latino residents, 16.9% for other 
race residents)

Races in Albuquerque: White Non-Hispanic (49.9%)
 Hispanic (39.9%)
 Other race (14.8%)
 American Indian (4.9%)
 Two or more races (4.3%)
 Black (3.1%)
 Vietnamese (0.6%)

2008 cost of living index in Albuquerque: 88 .5 (less 
than average, U .S . average is 100)

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

KanW 89.1 FM                       
new Mexico Music

Licensee

Board of Education of the City 
of Albuquerque
Albuquerque, NM

Type of License  

Class C Non-Commercial

Power 

17,000 Watts

License Granted 

May 26, 1989

Format 

New Mexico Music & NPR

Primary Broadcast Language 

English

Estimated Average       
Household income

Not Reported

Average Age of Audience  

30 – 54

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 57 radio stations within close 
listening range of Albuquerque, New Mexico
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KbbF 89.1FM

Santa Rosa, ca
Sonoma County

Population in July 2007: 154,241

Population change since 2000: +3.8%

 Males: 75,323   (48.8%)

 Females: 78,918   (51.2%)

Median resident age:   36.2 years

California median age:   33.3 years

Estimated median household income in 2007: 
$56,966 (it was $50,931 in 2000)

 Santa Rosa:   $56,966

 California:   $59,948

Estimated median house or condo value in 2007: 
$557,800 (it was $236,000 in 2000)

 Santa Rosa:   $557,800

 California:   $532,300

Median gross rent in 2007: $1,163

Percentage of residents living in poverty in 2007: 
12.7%

(9.3% for White Non-Hispanic residents, 15.2% 
for Hispanic or Latino residents)

Races in Santa Rosa: White Non-Hispanic (70.9%)
 Hispanic (19.2%)
 Other race (10.3%)
 Two or more races (4.4%)
 American Indian (2.6%)
 Black (2.2%)
 Other Asian (1.1%)
 Chinese (0.8%)
 Filipino (0.6%)
 Vietnamese (0.5%)

2008 cost of living index in Santa Rosa: 167 .8 (very 
high, U .S . average is 100)

KbbF 89.1 La nuestra

Licensee

Bilingual Broadcasting 
Foundation

City of License

Calistoga, CA (Santa Rosa)

Type of License

Class B Non-Commercial

Power

420 watts

License Granted

1973

Format

Eclectic

Primary Broadcast Language

Spanish

Estimated Average       
Household income

Low-income to $50,000

Estimated Average Age             
of Audience

Depends on program

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 47 radio stations within close 
listening range of Santa Rosa, California
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Kcec 104.5 FM 

Yuma, aZ
Yuma County

Population in July 2007: 88,687

Population change since 2000: +12.0%

  Males: 44,150   (49.8%)

 Females: 44,537   (50.2%)

Median resident age:   31.2 years

Arizona median age:   34.2 years

Estimated median household income in 2007: 
$42,505 (it was $35,374 in 2000)

 Yuma:   $42,505

 Arizona:   $49,889

Estimated median house or condo value in 2007: 
$171,200 (it was $78,100 in 2000)

 Yuma:   $171,200

 Arizona:   $237,700

Median gross rent in 2007: $714

Percentage of residents living in poverty in 2007: 
14.5%

(8.1% for White Non-Hispanic residents, 19.5% 
for Hispanic or Latino residents)

Races in Yuma: White Non-Hispanic (47.5%)
 Hispanic (45.7%)
 Other race (21.4%)
 Two or more races (3.9%)
 Black (3.2%)
 American Indian (2.2%)
 Filipino (0.5%)

2008 cost of living index in Yuma: 86 .5 (less than 
average, U .S . average is 100)

Kcec 104.5 FM                  
Radio campesina  

Licensee

Farmworkers Educational      
Radio Network

City of License

Wellton, AZ (Yuma)

Type of License

Class C-2 Commercial

Power

1,750 Watts

License Granted

June 13, 2001

Format

Music & Information

Primary Broadcast Language

Spanish

Estimated Average       
Household income

$15,000-$35,000

Estimated Average Age            
of Audience

23-54

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 22 radio stations within close 
listening range of Yuma, Arizona
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Kdna 91.9FM

Granger, Washington
Yakima County

Population in July 2007: 2,930

Population change since 2000: +11.9%

 Males: 1,504   (51.3%)

 Females: 1,426   (48.7%)

Median resident age:   20 .9 years

Washington median age:   35.3 years

Estimated median household income in 2007: 
$32,173 (it was $26,250 in 2000)

 Granger:    $32,173

 Washington:  $55,591

Estimated median house or condo value in 2007: 
$105,586 (it was $77,900 in 2000)

 Granger:    $105,586

 Washington:   $300,800

Races in Granger: Hispanic (85.5%)

 Other race (76.4%)

 White Non-Hispanic (13.1%)

 Two or more races (2.6%)

 American Indian (1.4%)

2008 cost of living index in Granger: 82 .8 (low, U .S . 
average is 100)

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Kdna Radio cadena 91.9 FM

Licensee

Northwest Communities 
Education Center
Yakima, WA (Granger)

Type of License

Class C-1 Non-Commercial

Power

18,500 Watts

License Granted

1979

Format

Information

Primary Broadcast Language

Spanish

Average Household income

$20,000

Average Age of Audience

30+

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 21 radio stations within close 
listening range of Granger, Washington
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KeRu 88.5FM

blythe, california
Riverside County

Population in July 2007: 16,162

 Males: 8,049   (49.8%)

 Females: 8,113   (50.2%)

Median resident age:   30.7 years

California median age:   33.3 years

Estimated median household income in 2007: 
$47,891 (it was $35,324 in 2000)

 Blythe:   $47,891

 California:   $59,948

Estimated median house or condo value in 2007: 
$269,362 (it was $89,500 in 2000)

 Blythe:   $269,362

 California:   $532,300

Races in Blythe: Hispanic (45.8%)
 White Non-Hispanic (42.0%)
 Other race (28.8%)
 Black (8.3%)
 Two or more races (4.5%)
 American Indian (2.1%)
 Filipino (0.5%)

2008 cost of living index in Blythe: 118.3 (more 
than average, U .S . average is 100)

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

KeRu 88.5 FM 

City of License

Blythe, CA

Type of License

Class A Non-commercial

Power

100 Watts

License Granted

April 11, 1995

Format

Information & Music

Primary Broadcast Language

Spanish

Estimated Average Household 
income

$30,000

Estimated Average Age             
of Audience

Teens to Seniors

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 3 radio stations within close 
listening range of Blythe, California
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Khdc 90.9 FM 

chualar, california
Monterey County

Population in July 2007: 1,459

 Males: 782    (53.6%)

 Females: 677   (46.4%)

Median resident age:   23.0 years

California median age:   33.3 years

Estimated median household income in 2007: 
$50,938 (it was $43,125 in 2000)

 Chualar:   $50,938

 California:   $59,948

Estimated median house or condo value in 2007: 
$398,632 (it was $154,200 in 2000)

 Chualar:   $398,632

 California:   $532,300

Races in Chualar: Hispanic (93.6%)
 Other race (76.1%)
 Two or more races (4.3%)
 Filipino (2.8%)
 White Non-Hispanic (2.7%)
 American Indian (1.1%)

2008 cost of living index in Chualar: 101 .0 (near 
average, U .S . average is 100)

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Khdc 90.9 FM          
community Radio  

Licensee

Radio Bilingüe

City of License

Chualar, CA

Type of License

Class A Non-Commercial

Power

3,000

License Granted

December 30, 1981 

Format

Music & Information

Primary Broadcast Language

Bilingual (Spanish/English) 

Estimated Average       
Household income

Less than $24,000

Estimated Average Age            
of Audience

12-54

 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 36 radio stations within close 
listening range of Chualar, California
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KMbh 88.9FM

harlingen, texas
Cameron County

Population in July 2007: 64,221

Population change since 2000: +9.2%

  Males: 30,570   (47.6%)

 Females: 33,651   (52.4%)

Median resident age:   31.8 years

Texas median age:   32.3 years

Estimated median household income in 2007: 
$33,993 (it was $30,296 in 2000)

 Harlingen:   $33,993

 Texas:   $47,548

Estimated median house or condo value in 2007: 
$84,516 (it was $54,600 in 2000)

 Harlingen:   $84,516

 Texas:   $120,900

Races in Harlingen: Hispanic (72.8%)
 White Non-Hispanic (25.0%)
 Other race (16.4%)
 Two or more races (2.6%)
 Black (0.9%)
 American Indian (0.8%)

2008 cost of living index in Harlingen: 78 .4 (low, 
U .S . average is 100)

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

KMbh 88.9 FM classic 88  

Licensee

RGV Educational Broadcasting

City of License

Harlingen, TX

Type of License

Class A Non-Commercial

Power

3,000 Watts

License Granted

September 30, 1991

Format

Primary Broadcast Language

Not Reported

Estimated Average       
Household income:

Not Reported

Estimated Average Age             
of Audience

Not Reported

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 42 radio stations within close 
listening range of Harlingen, Texas
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KMPo 88.7 FM 

Modesto, california
Stanislaus County

Population in July 2007: 203,955

Population change since 2000: +7.9%

  Males: 98,893   (48.5%)

 Females: 105,062   (51.5%)

Median resident age:   32.7 years

California median age:   33.3 years

Estimated median household income in 2007: 
$47,470 (it was $40,394 in 2000)

 Modesto:   $47,470

 California:   $59,948

Estimated median house or condo value in 2007: 
$349,700 (it was $123,800 in 2000)

 Modesto:   $349,700

 California:   $532,300

Median gross rent in 2007: $951

Percentage of residents living in poverty in 2007: 
15.5%

(11.1% for White Non-Hispanic residents, 21.7% 
for Hispanic or Latino residents, 21.6% for other 
race residents)

Races in Modesto: White Non-Hispanic (59.6%)
 Hispanic (25.6%)
 Other race (12.7%)
 Two or more races (5.9%)
 Black (4.0%)
 American Indian (2.6%)
 Other Asian (2.5%)
 Asian Indian (1.1%)
 Filipino (0.9%)
 Chinese (0.6%)
 Vietnamese (0.5%)
 Native Hawaiian and Other 

Pacific Islander (0.5%)

2008 cost of living index in Modesto: 99 .9 (near 
average, U .S . average is 100)

KMPo 88.7 FM                  
Radio bilingüe  

City of License

Modesto, CA

Type of License

Class B Non-Commercial

Power

2050 Watts

License Granted

September 18, 1984

Format

Music & Information

Primary Broadcast Language

Bilingual (Spanish/English) 

Estimated Average       
Household income

Less than $24,000

Estimated Average Age            
of Audience

12-54

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 41 radio stations within close 
listening range of Modesto, California
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KMYX 92.5 FM  

arvin, california
Kern County

Population in July 2007: 14,954

Population change since 2000: +14.1%

  Males: 7,867   (52.6%)

 Females: 7,087   (47.4%)

Median resident age:   23.3 years

California median age:   33.3 years

Estimated median household income in 2007: 
$31,461 (it was $23,674 in 2000)

 Arvin:   $31,461

 California:   $59,948

Estimated median house or condo value in 2007: 
$219,745 (it was $76,500 in 2000)

 Arvin:   $219,745

 California:   $532,300

Races in Arvin: Hispanic (87.5%)
 Other race (46.5%)
 White Non-Hispanic (9.8%)
 Two or more races (4.6%)
 American Indian (2.2%)
 Black (1.1%)

2008 cost of living index in Arvin: 94 .9 (less than 
average, U .S . average is 100)

KMYX 92.5 FM La campesina  

Licensee

Farmworkers Educational Radio 
Network

City of License

Arvin, CA

Type of License

Class A Commercial

Power

1,150 Watts

License Granted

January 14, 2000

Format

Music & Information

Primary Broadcast Language

Spanish

Estimated Average      
Household income

$15,000 - $35,000

Estimated Average Age           
of Audience

25-54

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 27 radio stations within close 
listening range of Arvin, California
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Knai 88.3 FM   

Phoenix, arizona
Maricopa County

Population in July 2007: 1,552,259

Population change since 2000: +14.9%

  Males: 789,333   (50.9%)

 Females: 762,926   (49.1%)

Median resident age:   30.7 years

Arizona median age:   34.2 years

Estimated median household income in 2007: 
$48,061 (it was $41,207 in 2000)

 Phoenix:   $48,061

 Arizona:   $49,889

Estimated median house or condo value in 2007: 
$246,600 (it was $107,000 in 2000)

 Phoenix:   $246,600

 Arizona:   $237,700

Median gross rent in 2007: $797

Percentage of residents living in poverty in 2007: 
17.8%

(9.8% for White Non-Hispanic residents, 30.0% 
for Black residents, 25.5% for Hispanic or Latino 
residents, 25.5% for American Indian residents, 
24.9% for other race residents, 11.8% for two or 
more races residents)

Races in Phoenix: White Non-Hispanic (55.8%)

 Hispanic (34.1%)

 Other race (16.4%)

 Black (5.1%)

 Two or more races (3.3%)

 American Indian (2.7%)

2008 cost of living index in Phoenix: 94 .4 (less than 
average, U .S . average is 100)

Knai 88.3 FM La campesina   

Licensee

National Farmworkers        
Service Center

City of License

Phoenix, AZ 

Type of License

Class C1 Non-Commercial

Power

22,500 Watts

License Granted

October 5, 1992

Format

Music & Information

Primary Broadcast Language

Spanish 

Estimated Average        
Household income

$15,000-$35,000

Estimated Average Age           
of Audience

25-54

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 62 radio stations within close 
listening range of Phoenix, Arizona
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KPcn 95.9 FM-LP

Woodburn, oregon
Marion County

Population in July 2007: 22,044

Population change since 2000: +8.6%

 Males: 11,406   (51.7%)

 Females: 10,638   (48.3%)

Median resident age:   30.3 years

oregon median age:   36.3 years

Estimated median household income in 2007: 
$35,894 (it was $33,722 in 2000)

 Woodburn:   $35,894

 oregon:   $48,730

Estimated median house or condo value in 2007: 
$176,620 (it was $109,600 in 2000)

 Woodburn:   $176,620

 oregon:   $257,300

Races in Woodburn: Hispanic (50.1%)
 White Non-Hispanic (46.5%)
 Other race (35.7%)
 Two or more races (4.0%)
 American Indian (2.3%)

2008 cost of living index in Woodburn: 97.3 (near 
average, U .S . average is 100)

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

KPcn 96.3 FM                   
Radio Movimiento  

Licensee

Pineros y Campesinos Unidos 
del Noroeste

City of License

Woodburn, OR

Type of License

Low Power

Power

31 Watts

License Granted

November 28, 2006

Format

Music & Info

Primary Broadcast Language

Spanish

Estimated Average       
Household income

$20,000-$25,000

Estimated Average Age           
of Audience

30+

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 40 radio stations within close 
listening range of Woodburn, Oregon
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KRcW 96.3 FM   

Royal city, Washington
Grant County

Population in July 2007: 1,950

Population change since 2000: +6.2%

  Males: 1,087   (55.8%)

 Females: 863   (44.2%)

Median resident age:   23.6 years

Washington median age:   35.3 years

Estimated median household income in 2007: 
$34,127 (it was $28,529 in 2000)

 Royal City:    $34,127

 Washington:   $55,591

Estimated median house or condo value in 2007: 
$95,495 (it was $65,900 in 2000)

 Royal City:    $95,495

 Washington:   $300,800

Races in Royal City: Hispanic (78.2%)
 Other race (29.9%)
 White Non-Hispanic (20.2%)
 Two or more races (2.5%)
 American Indian (1.3%)

2008 cost of living index in Royal City: 80 .1 (low, 
U .S . average is 100)

KRcW 96.3 FM La campesina   

Licensee

Farmworkers Educational      
Radio Network

City of License

Royal City, WA

Type of License

Class C-2 Commercial

Power

19,500 Watts

License Granted

December 9, 1999

Format

Music & Information

Primary Broadcast Language

Spanish

Estimated Average   
Household income

$15,000-$35,000

Estimated Average Age             
of Audience

25-54

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 10 radio stations within close 
listening range of Royal City, Washington
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KRZa 88.7 FM 

alamosa, colorado
Alamosa County

Population in July 2007: 8,562

Population change since 2000: +7.5%

  Males: 4,088   (47.8%)

 Females: 4,474   (52.2%)

Median resident age:   27 .7 years

Colorado median age:   34.3 years

Estimated median household income in 2007: 
$28,424 (it was $25,453 in 2000)

 Alamosa:   $28,424

 Colorado:   $55,212

Estimated median house or condo value in 2007: 
$113,721 (it was $79,800 in 2000)

 Alamosa:   $113,721

 Colorado:   $233,900

Races in Alamosa: White Non-Hispanic (48.2%)
 Hispanic (46.8%)
 Other race (22.4%)
 Two or more races (4.3%)
 American Indian (3.3%)
 Black (1.4%)

2008 cost of living index in Alamosa: 83.6 (less 
than average, U .S . average is 100)

KRZa 88.7 FM              
Relevant Radio    

Licensee

Equal Representation of Media 
Advocacy Corp

City of License

Alamosa, CO

Type of License

Class C-1 Non-Com

Power

9,800 Watts

License Granted

February 10, 1986

Format

Diverse

Primary Broadcast Language

English 

Estimated Average     
Household income

No Measurement

Estimated Average Age            
of Audience

49-53

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 11 radio stations within close 
listening range of Alamosa, Colorado
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KSea 107.9 FM 

Greenfield, california
Monterey County

Population in July 2007: 14,872

Population change since 2000: +12.6%

  Males: 7,742   (52.1%)

 Females: 7,130   (47.9%)

Median resident age:   24 .1 years

California median age:   33.3 years

Estimated median household income in 2007: 
$44,414 (it was $37,602 in 2000)

 Greenfield:   $44,414

 California:   $59,948

Estimated median house or condo value in 2007: 
$323,663 (it was $125,200 in 2000)

 Greenfield:   $323,663

 California:   $532,300

Races in Greenfield: Hispanic (87.9%)
 Other race (52.0%)
 White Non-Hispanic (9.4%)
 Two or more races (5.1%)
 American Indian (2.0%)
 Black (1.2%)

2008 cost of living index in Greenfield: 100 .0 (near 
average, U .S . average is 100)

KSea 107.9 FM                
Radio campesina    

Licensee

Farmworkers Educational      
Radio Network

City of License

Greenfield, CA

Type of License

Class B-1 Comm

Power

870 Watts

License Granted

December 4, 1998

Format

Music & Information

Primary Broadcast Language

Spanish

Estimated Average      
Household income:

Not Reported

Estimated Average              
Age of Audience:

Not Reported

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 21 radio stations within close 
listening range of Greenfield, California
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KSJV 91.5 FM  

Fresno, california
Fresno County

Population in July 2007: 470,508

Population change since 2000: +8.5%

  Males: 231,162   (49.1%)

 Females: 239,346   (50.9%)

Median resident age:   28 .5 years

California median age:   33.3 years

Estimated median household income in 2007: 
$44,513 (it was $32,236 in 2000)

 Fresno:   $44,513

 California:   $59,948

Estimated median house or condo value in 2007: 
$282,100 (it was $94,900 in 2000)

 Fresno:   $282,100

 California:   $532,300

Median gross rent in 2007: $806

Percentage of residents living in poverty in 2007: 
21.9%

(13.1% for White Non-Hispanic residents, 33.2% 
for Black residents, 26.0% for Hispanic or Latino 
residents, 29.6% for other race residents)

Races in Fresno: Hispanic (39.9%)
 White Non-Hispanic (37.3%)
 Other race (23.4%)
 Black (8.4%)
 Other Asian (7.3%)
 Two or more races (5.2%)
 American Indian (2.6%)
 Asian Indian (1.0%)
 Filipino (0.9%)
 Chinese (0.8%)
 Japanese (0.6%)

2008 cost of living index in Fresno: 94 .6 (less than 
average, U .S . average is 100)

KSJV 91.5 FM                    
Radio bilingüe  

Licensee

Radio Bilingüe

City of License

Fresno, CA

Type of License

Class B Non-Commercial

Power

16,000 Watts

License Granted

September 30, 1980

Format

Music & Information

Primary Broadcast Language

Bilingual (Spanish & English) 

Estimated Average      
Household income

Less than $24,000

Estimated Average Age             
of Audience

35-54

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 48 radio stations within close 
listening range of Fresno, California
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KtQX 90.1 FM 

bakersfield, california
Kern County

Population in July 2007: 315,837

Population change since 2000: +23.7%

 Males: 153,541   (48.6%)

 Females: 162,296   (51.4%)

Median resident age:   30.1 years

California median age:   33.3 years

Estimated median household income in 2007: 
$51,664 (it was $39,982 in 2000)

 Bakersfield:   $51,664

 California:   $59,948

Estimated median house or condo value in 2007: 
$300,500 (it was $103,500 in 2000)

 Bakersfield:   $300,500

 California:   $532,300

Median gross rent in 2007: $868

Percentage of residents living in poverty in 2007: 
15.5%

(8.4% for White Non-Hispanic residents, 30.1% 
for Black residents, 20.3% for Hispanic or Latino 
residents, 19.7% for other race residents)

Races in Bakersfield: White Non-Hispanic (51.1%)
 Hispanic (32.5%)
 Other race (18.7%)
 Black (9.2%)
 Two or more races (4.4%)
 American Indian (2.5%)
 Asian Indian (1.3%)
 Filipino (1.1%)
 Other Asian (0.5%)
 Chinese (0.5%)

2008 cost of living index in Bakersfield: 93.1 (less 
than average, U .S . average is 100)

KtQX 90.1 FM                     
Radio bilingüe  

Licensee

Radio Bilingüe 

City of License

Bakersfield, CA

Type of License

Class B Non-Commercial

Power

570 Watts

License Granted

January 29, 1997

Format

Music & Information 

Primary Broadcast Language

Bilingual (Spanish & English) 

Estimated Average      
Household income

Less than $24,000

Estimated Average Age            
of Audience

12-54

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 40 radio stations within close 
listening range of Bakersfield, California
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Kubo 88.7 FM 

calexico, california
imperial County

Population in July 2007: 37,599

Population change since 2000: +35.0%

 Males: 17,515   (46.6%)

 Females: 20,084   (53.4%)

Median resident age:   29 .2 years

California median age:   33.3 years

Estimated median household income in 2007: 
$28,967 (it was $28,929 in 2000)

 Calexico:   $28,967

 California:   $59,948

Estimated median house or condo value in 2007: 
$279,916 (it was $106,300 in 2000)

 Calexico:   $279,916

 California:   $532,300

Races in Calexico: Hispanic (95.3%)
 Other race (47.0%)
 Two or more races (3.5%)
 White Non-Hispanic (2.4%)
 Chinese (1.4%)
 American Indian (0.9%)

2008 cost of living index in Calexico: 106 .8 (more 
than average, U .S . average is 100)

Kubo 88.7 FM                  
Radio Sin Fronteras  

Licensee

Radio Bilingüe 

City of License

Calexico, CA

Type of License

Class A Non-Commercial

Power

3,000 Watts

License Granted

January 3, 1991

Format

Music & Information

Primary Broadcast Language

Bilingual (Spanish & English) 

Estimated Average       
Household income

Less than $24,000

Estimated Average Age           
of Audience

12-24

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 45 radio stations within close 
listening range of Calexico, California
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KuFW 90.5 FM 

Woodlake, california
Tulare County

Population in July 2007: 7,242

Population change since 2000: +8.6%

  Males: 3,729   (51.5%)

 Females: 3,513   (48.5%)

Median resident age:   25.3 years

California median age:   33.3 years

Estimated median household income in 2007: 
$28,255 (it was $23,653 in 2000)

 Woodlake:   $28,255

 California:   $59,948

Estimated median house or condo value in 2007: 
$198,069 (it was $81,300 in 2000)

 Woodlake:   $198,069

 California:   $532,300

Races in Woodlake: Hispanic (83.8%)
 Other race (45.8%)
 White Non-Hispanic (13.4%)
 Two or more races (4.8%)
 American Indian (1.5%)

2008 cost of living index in Woodlake: 94 .6 (less 
than average, U .S . average is 100)

KuFW 90.5 FM La campesina  

Licensee

National Farmworkers        
Service Center

City of License

Woodlake, CA

Type of License

Class B Non-Commercial

Power

850 Watts

License Granted

June 28, 1984

Format

Music & Information

Primary Broadcast Language

Spanish 

Estimated Average      
Household income

$15,000-$35,000

Estimated Average               
Age of Audience

25-54

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 26 radio stations within close 
listening range of Woodlake, California
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KuVo 89.3FM

denver, colorado
denver County

Population in July 2007: 588,349

Population change since 2000: +3.8%

 Males: 297,239   (50.5%)

 Females: 291,110   (49.5%)

Median resident age:   33.1 years

Colorado median age:   34.3 years

Estimated median household income in 2007: 
$44,444 (it was $39,500 in 2000)

 denver:   $44,444

 Colorado:   $55,212

Estimated median house or condo value in 2007: 
$234,500 (it was $160,100 in 2000)

 denver:   $234,500

 Colorado:   $233,900

Median gross rent in 2007: $726

Percentage of residents living in poverty in 2007: 
17.7%

(11.7% for White Non-Hispanic residents, 25.5% 
for Black residents, 24.2% for Hispanic or Latino 
residents, 22.6% for other race residents)

Races in denver: White Non-Hispanic (51.9%)
 Hispanic (31.7%)
 Other race (15.6%)
 Black (11.1%)
 Two or more races (3.7%)
 American Indian (2.2%)
 Vietnamese (0.8%)

2008 cost of living index in denver: 100 .5 (near 
average, U .S . average is 100)

KuVo 89.3 FM                    
the oasis in the city  

Licensee

Denver Educational 
Broadcasting

City of License

Denver, CO

Type of License

Class C-1, Non-commercial

Power

22,500

License Granted

December 23, 1985

Format

Jazz

Primary Broadcast Language

English

Estimated Average       
Household income

$73,000

Estimated Average              
Age of Audience

45-64

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 55 radio stations within close 
listening range of Denver, Colorado
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KVuh 88.5 FM 

Laytonville, california
Mendocino County

Population in July 2007: 1,299

 Males: 652   (50.3%)

 Females: 647   (49.7%)

Median resident age:   37.6 years

California median age:   33.3 years

Estimated median household income in 2007: 
$41,075 (it was $34,432 in 2000)

 Laytonville:   $41,075

 California:   $59,948

Estimated median house or condo value in 2007: 
$326,310 (it was $114,800 in 2000)

 Laytonville:   $326,310

 California:   $532,300

Races in Laytonville: White Non-Hispanic (72.0%)
 American Indian (18.8%)
 Hispanic (8.3%)
 Two or more races (5.5%)
 Other race (2.2%)
 Native Hawaiian and Other 

Pacific Islander (0.8%)

2008 cost of living index in Laytonville: 99 .4 (near 
average, U .S . average is 100)

KVuh 88.5 FM Radio bilingüe  

Licensee

Radio Bilingüe

City of License

Laytonville, CA

Type of License

Class B Non-Com

Power

1,000 Watts

License Granted

December 18, 2006

Format

Music & Information

Primary Broadcast Language

Bilingual (Spanish & English)

Estimated Average      
Household income

Less than $24,000

Estimated Average Age           
of Audience

12-54

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 12 radio stations within close 
listening range of Laytonville, California
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WciW 107.9 FM 

immokalee, Florida
Collier County

Population in July 2007: 24,566

 Males: 13,865   (56.4%)

 Females: 10,701   (43.6%)

Median resident age:   24 .7 years

Florida median age:   38.7 years

Estimated median household income in 2007: 
$29,030 (it was $24,315 in 2000)

 immokalee:   $29,030

 Florida:   $47,804

Estimated median house or condo value in 2007: 
$154,808 (it was $56,000 in 2000)

 immokalee:   $154,808

 Florida:   $230,400

Races in immokalee: Hispanic (71.0%)
 Other race (35.7%)
 Black (18.0%)
 Two or more races (6.4%)
 White Non-Hispanic (6.3%)
 American Indian (1.3%)

2008 cost of living index in immokalee: 87 .2 (less 
than average, U .S . average is 100)

WciW 107.9 FM                
Radio conciencia   

Licensee

Interfaith Action of         
Southwest Florida

City of License

Immokalee, FL

Type of License

Low Power

Power

100 Watts

License Granted

June 7, 2004

Format

Music & Information

Primary Broadcast Language

Spanish

Estimated Average      
Household income

$10,000-$20,000

Estimated Average Age           
of Audience

18-60

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 28 radio stations within close 
listening range of Immokalee, Florida

Latino PubLic Radio in the united StateS: a snapshot    •    Page 48

Latino Public Radio consortium             



Latino PubLic Radio in the united StateS: a snapshot    •    Page 49

Latino Public Radio consortium             

Wdna 88.9 FM  

Miami, Florida
Miami-dade County

Population in July 2007: 409,719

Population change since 2000: +10.2%

 Males: 203,682   (49.7%)

 Females: 206,037   (50.3%)

Median resident age:   37.7 years

Florida median age:   38.7 years

Estimated median household income in 2007: 
$29,075 (it was $23,483 in 2000)

 Miami:   $29,075

 Florida:   $47,804

Estimated median house or condo value in 2007: 
$330,800 (it was $116,400 in 2000)

 Miami:   $330,800

 Florida:   $230,400

Median gross rent in 2007: $837

Percentage of residents living in poverty in 2007: 
25.5%

(34.0% for Black residents, 24.7% for Hispanic 
or Latino residents)

Races in Miami: Hispanic (65.8%)
 Black (22.3%)
 White Non-Hispanic (11.8%)
 Other race (5.4%)
 Two or more races (4.7%)
 American Indian (0.5%)

2008 cost of living index in Miami: 141 .7 (very high, 
U .S . average is 100)

Wdna 88.9 FM                 
Jazz & Rhythm    

Licensee

Bascomb Memorial 
Broadcasting Foundation

City of License

Miami, FL

Type of License

Class C-2 Non-commercial

Power

7,400 Watts

License Granted

Aug 23, 2006

Format

Jazz & Talk

Primary Broadcast Language

English

Estimated Average      
Household income

Middle to Upper Income

Estimated Average Age           
of Audience

45+

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 50 radio stations within close 
listening range of Miami, Florida
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WLch 91.3 FM  

Lancaster, Pennsylvania
Lancaster County

Population in July 2007: 54,672

Population change since 2000: -3.0%

 Males: 26,656   (48.8%)

 Females: 28,016   (51.2%)

Median resident age:    30.4 years

Pennsylvania median age:   38.0 years

Estimated median household income in 2007: 
$34,517 (it was $29,770 in 2000)

 Lancaster:    $34,517

 Pennsylvania:   $48,576

Estimated median house or condo value in 2007: 
$109,521 (it was $71,900 in 2000)

 Lancaster:    $109,521

 Pennsylvania:   $155,000

Races in Lancaster: White Non-Hispanic (51.8%)
 Hispanic (30.8%)
 Other race (17.4%)
 Black (14.1%)
 Two or more races (3.9%)
 Vietnamese (1.2%)
 American Indian (1.0%)

2008 cost of living index in Lancaster: 88 .1 (less 
than average, U .S . average is 100)

WLch 91.3 FM Radio centro   

Licensee

Spanish American Civic 
Association for Equality

City of License

Lancaster, PA

Type of License

Class A Non-Commercial

Power

160 Watts

License Granted

October 29, 1991

Format

Eclectic

Primary Broadcast Language

Spanish

Estimated Average       
Household income

$30,000

Estimated Average Age            
of Audience

25-60

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 18 radio stations within close 
listening range of Lancaster, Pennsylvania
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WRte 90.5 FM   

chicago, illinois
Cook County

Population in July 2007: 2,836,658

Population change since 2000: -2.3%

 Males: 1,376,307   (48.5%)

 Females: 1,460,351   (51.5%)

Median resident age:   31.5 years

illinois median age:   34.7 years

Estimated median household income in 2007: 
$45,505 (it was $38,625 in 2000)

 Chicago:   $45,505

 illinois:   $54,124

Estimated median house or condo value in 2007: 
$286,800 (it was $144,300 in 2000)

 Chicago:   $286,800

 illinois:   $208,800

Median gross rent in 2007: $832

Percentage of residents living in poverty in 2007: 
20.5%

(9.4% for White Non-Hispanic residents, 31.5% 
for Black residents, 20.0% for Hispanic or Latino 
residents, 21.6% for other race residents, 21.9% 
for two or more races residents)

Races in Chicago: Black (36.8%)
 White Non-Hispanic (31.3%)
 Hispanic (26.0%)
 Other race (13.6%)
 Two or more races (2.9%)
 Chinese (1.1%)
 Filipino (1.0%)
 Asian Indian (0.9%)
 American Indian (0.7%)
 Other Asian (0.5%)

2008 cost of living index in Chicago: 115 .7 (more 
than average, U .S . average is 100)

WRte 90.5 FM Radio arte   

Licensee

National Museum of Mexican Art

City of License

Chicago, IL

Type of License

Class D Non-Com

Power

73 Watts

License Granted

October 1, 2003

Format

Music & Information

Primary Broadcast Language

Bilingual (Spanish & English)

Estimated Average      
Household income

$30,000

Estimated Average Age          
of Audience

18-35

(Total can be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Source: www .city-data .com

Source: Self-Reporting and www .radiolocator .com

number of Radio Stations in Market  
There are 72 radio stations within close 
listening range of Chicago, Illinois
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The most enduring conclusion from the demographic data is that best practices are regional, 
language based, and determined by the generation of the listeners . The opportunity exists to 
replicate these best practices and build upon the successes of these stations in order to create a 
network of even stronger, more adaptable stations that can keep pace with the changing face of 
the United States .

28 BEST PRACTiCES FoR BUiLdinG A LATino PUBLiC RAdio AUdiEnCE

PRoGRAMMinG

1.  Provide musical programs that reflect the different countries and regions of origin of the 
Latino population(s) in the listening area. Find people who know the music first-hand and 
speak the appropriate language(s) to host the programs . 

2 .  Partner with community agencies to develop public service messages and programs that 
inform and engage Latino listeners around education, health and other issues, to help them 
navigate the system . Focus on a theme topic throughout the different programs and time 
slots for a week .

3.  Promote programs that appeal to both the local Latino community and non-Latino listeners, 
e .g . Latin Jazz, salsa, traditional folk music, etc . This can build cross-over audiences by 
bringing Spanish-speakers to the more mainstream public radio programs and in turn 
exposing non-Latinos to Latin music and culture .

4 .  Offer programs in Portuguese and indigenous languages, such as Mixteco, Triqui and Mam, for 
the non-Spanish speaking Latinos in the listening area .

5 .  Create a sense of familia and ownership of the station by inviting listeners to call in their 
musical requests, dedications, and obituaries; announce job openings, and provide a time slot 
for people to buy, sell, and donate items – a virtual on-air Craigslist which is especially useful 
for low-income people with limited computer/internet access .

6 .  Develop programs that use “regular voices” as experts in an informal plaza format to present 
information on topics of concern to Latino listeners . Use novelas or mini-series as a way to 
create awareness around social issues and historical figures.

7.  Create special series featuring a prominent Latino musician as host of a specific kind of Latino 
music that can be carried on several stations, including mainstream public radio stations, e .g . 
Eddie Palmieri on Latin Jazz .

oUTREACH 

8 . Reach new listeners by encouraging local stores, restaurants and businesses that cater to 
Latino consumers to support the station and play it for their customers .

9 . Publicize the station through creative marketing that targets Latinos, e .g . have the radio 
station’s logo and a description of programs on tortillas bags . Offer companies underwriting in 
exchange for the publicity . 

10 . Generate feedback through listener surveys on the station’s website and by handing out 
printed surveys at community events .

11 .  Establish cross-promotions with local public television and print publications to increase 
awareness about the station and Latino programming .
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12 .  Sponsor events, like Radio Bilingüe’s Mariachi Festival or Radio Campesina’s annual health 
fair featuring popular bands . They serve to increase visibility for the station, bring in revenue, 
and create good will in the community when the station collaborates with other social service 
agencies to provide health and other kinds of important information .

13.  Respond to the community’s needs by announcing timely emergency warnings, such as 
hurricane evacuation information, in languages spoken locally .

14 .  Provide a link on the station’s website to get people to sign up for alerts about upcoming 
special programs, fundraisers, events, and volunteer opportunities .

TECHnoLoGY & nEXT GEnERATion TRAininG

15.  Bring in qualified bilingual trainers to provide training and technical support at the station 
around production, the use of new technology, and leadership skills . 

16 .  Use Facebook, MySpace, Twitter, Flickr, text messaging, email, and other free social 
networking tools to create a feedback loop that promotes a sense of community . Use these 
tools to announce upcoming special programs and fundraisers, request volunteers, etc . This is 
especially important when targeting younger listeners . 

17 .  Hire younger staff members and train young volunteers . Give them air time and the 
responsibility to create radio that appeals to their peers . Allow them to integrate online 
technology, podcasting, and video with their radio programming .

18 .  Form partnerships with Latino stations that have strong youth programming, e .g . WRTE and 
Radio Bilingüe and programs like Youth Radio that produce programs by and about Latino 
youth . 

19 .  Arrange for college students to intern at the station and get paid by work-study grants or 
programs like Gear-Up, or as unpaid volunteers who can receive college credit for their time .

20 .  Make sure that the station’s Board of Directors, Community Advisory Board, Programming 
Committees, etc. reflect the diversity of the local population, including age and diversity 
within the Latino population . Provide adequate training to ensure that these volunteers are 
prepared for leadership roles .

21 .  Appeal to a younger Latino audience by including programs hosted by young Latino 
community leaders and musicians . 

 

FUndinG oPPoRTUniTiES

22. Write grants to fund timely public affairs programs and PSA’s specifically designed to reach 
Latinos on a particular subject, e .g . healthcare . 

23. Obtain special funding to collaborate with other Latino stations around the country to create a 
series of special reports, such as “Hacia el Voto 2008” with live coverage of the primaries and 
national elections .

24 .  Get money-transfer companies and other local service providers who depend on Latino 
consumers to support the station by sponsoring events, e .g . concerts or offering matching 
pledges during the on-air fundraisers .
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25 .  Use the radio station’s studio to record CD’s for local bands as a pay-for-service fee to 
generate revenue . Get the bands to donate CD’s to the station to use as premiums during 
pledge drives, or to be sold at events . Increase the value of the CD’s by getting local visual 
artists to design the covers, and have the musicians and artists sign them as a bonus for 
getting them through the station . 

26 .  Rent out the station’s ISDN lines as a source of revenue .

27 .  Use prominent Latinos – local heroes and musicians as well as popular celebrities -- to give 
testimonials in support of the station and to encourage the listeners to support the station 
economically .

28 .  Instill a sense of ownership by providing programs that people want to hear, and encourage 
listeners to join at the level they can afford .
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Cooperating Partners

• Corporation for Public Broadcasting

• National Federation of Community Broadcasters

• Radio Research Consortium

• Station Resources Group

• Dolores Garay

• Linda González

• Shareen Marisol Meraji

• Sandina Robbins
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Latino Public Radio Consortium

The Latino Public Radio Consortium is committed to increasing public radio’s share of the Latino 
audience by including more Latino voices and perspectives on the air and in all aspects of 
programming, production, decision-making and outreach . This goal includes strengthening the 
presence of Latino-controlled public radio stations as well as working with mainstream public radio 
stations to better serve Latino listeners in their areas . It is critical to identify best practices that will 
lead to the full participation of Latinos in public broadcasting as both consumers and producers . It 
is also critical that the public radio system as a whole wake up and smell the café, and realize that 
it is in its best interest to include Latinos, especially younger Latinos, in the future of public radio .

Best Practices are a key element of fulfilling the mission of the Latino Public Radio Consortium, 
which is to strengthen the public media system by fully integrating Latinos into public broadcasting . 
As the LPRC begins its 3-year Strategic Plan, the Consortium is now well positioned to act on many 
of the recommendations outlined in this report as they relate to the group’s Vision, Values and 
three key Strategic Plan Goals . The Latino-controlled stations have many years of proven practices 
that can be applied to any station seeking to create new directions in their inclusion of Latinos in all 
aspects of their operations and in their audiences .

 

LPRc MiSSion To strengthen the public media system by fully integrating the Latino 
community into public broadcasting .

LPRc ViSion A public media system that serves Latino communities, includes Latino voices 
and perspectives at every level of programming, production, distribution, 
leadership and management, and supports strong Latino-controlled public 
media including radio stations, producers and organizations .

coRe VaLueS • Reflection and dissemination of diverse Latino voices

 • Active participation and leadership by Latinos

 • Strong, independent Latino-controlled stations that provide meaningful 
public service to their communities

 • Accurate representation of Latino cultures and communities

 • Respect and celebration of inclusiveness in language, national origin, 
ethnicity and gender

 • Informed Latino communities engaged in civic life to strengthen 
democracy

 • Innovation in outreach and service to Latinos

 • Universal access to public media and new technologies

 • Commitment to the mission of public broadcasting

 • Collaboration and partnership 
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next Steps for LPRC

The following recommendations are aligned with LPRC’s Strategic Plan, and intended to assist LPRC 
in providing the Latino-controlled stations with national leadership, representation and advocacy to 
the larger public radio system and its funders . 

Latino PubLic Radio in the united StateS: a snapshot    •    Page 57

Latino Public Radio consortium             

1. Grants and Foundation Funding

o Help search for grants

o Grant writing training

o Share grant writer

2. Volunteers

o How to recruit, train and manage volunteers .

3. donors

o  Develop major donor program .

o Training in attracting donors?

o Overall support .

4.  Underwriters

o Making a strong case to underwriters

o Training to acquire more sponsors 

5. Pledge drives

o Provide pledge toolkit 

o Training in running a pledge drive

o Evaluate pledge drive

6. Programming

o Create a program exchange on the LPRC website

• Create a weekly magazine show like Latino USA in Spanish

• Create a daily national news service in Spanish with reporters from the different 
Latino public stations contributing reports from their respective area . 

• News reports and segments available online for rebroadcast

• Create a “best of show” CD 

o  Conduct focus groups around listening habits of Latino youth

o  Compile virtual rolodex of Latino spokespeople

7. Consultants

o  Develop a list of bilingual consultants 

o  Identify funding sources for on-site trainings

o  Design a training for trainers program
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8. Elevate Profile of Latino Public Broadcasting

o  Advocate to get more financial support and recognition for Latino public radio 

9. inter-station Communications

o  Annual teleconference that brings together key stakeholder

o  Expand the list of public radio stations that primarily serve Latino listeners . 

10. internet and Technology

o Training for fundraising on line

o Facilitate streaming station on-line

o Help with stations’ websites

o  Create a listserve  
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