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The Latino Public Radio Consortium is committed to increasing public radio’s share of 
the Latino audience by including more Latino voices and perspectives on the air and 
in all aspects of programming, production, decision-making and outreach. This goal 
includes strengthening the presence of Latino-controlled public radio stations as well 
as working with mainstream public radio stations to better serve Latino listeners in 
their areas. It is critical to identify best practices that will lead to the full participation 
of Latinos in public broadcasting as both consumers and producers. It is also critical 
that the public radio system as a whole wake up and smell the café, and realize that 
it is in its best interest to include Latinos, especially younger Latinos, in the future of 
public radio.

Best Practices are a key element of fulfilling the mission of the Latino Public Radio 
Consortium, which is to strengthen the public media system by fully integrating 
Latinos into public broadcasting. As the LPRC begins its 3-year Strategic Plan, the 
Consortium is now well positioned to act on many of the recommendations outlined 
in this report as they relate to the group’s Vision, Values and three key Strategic Plan 
Goals. The Latino-controlled stations have many years of proven practices that can be 
applied to any station seeking to create new directions in their inclusion of Latinos in 
all aspects of their operations and in their audiences.

LPRC MISSION To strengthen the public media system by fully integrating the 
Latino community into public broadcasting.

LPRC Vision A public media system that serves Latino communities, includes 
Latino voices and perspectives at every level of programming, 
production, distribution, leadership and management, and 
supports strong Latino-controlled public media including radio 
stations, producers and organizations.

Core Values	 •	 Reflection	and	dissemination	of	diverse	Latino	voices

	 •	 Active	participation	and	leadership	by	Latinos

	 •	 Strong,	independent	Latino-controlled	stations	that	provide	
meaningful public service to their communities

	 •	 Accurate	representation	of	Latino	cultures	and	communities

	 •	 Respect	and	celebration	of	inclusiveness	in	language,	
national origin, ethnicity and gender

	 •	 Informed	Latino	communities	engaged	in	civic	life	to	
strengthen democracy

	 •	 Innovation	in	outreach	and	service	to	Latinos

	 •	 Universal	access	to	public	media	and	new	technologies

	 •	 Commitment	to	the	mission	of	public	broadcasting

	 •	 Collaboration	and	partnership	

Latino Public Radio Consortium
•  •  •  •  •  •  •  •  •  •

•  •  •  •  •  •  

•  •  •  •  •  •  

•  •  •  •  •  •  
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There once was an organization called Western Community 
Bilingual Radio (WCBR). Established by Radio Bilingüe and 
spearheaded by Marc Hand (now with Public Radio Capital) 
and Hugo Morales (Executive Director of Radio Bilingüe), 
WCBR assisted Latino communities in the construction 
of Latino-controlled public radio stations by applying for 
broadcast licenses, securing funding, organizing temporary 
national Boards of Directors and transitioning to local 
control. During its tenure, WCBR helped establish KUVO/
Denver (others?). 

When WCBR ceased to exist, it was not because Latino 
public radio no longer needed national representation, 
advocacy, or assistance. It was simply for lack of funding.

The desire of Latino public radio stations to work together 
as a system on the national level continued. The need for 
a national organization was articulated every year since 
1987 at the Latino meetings organized by the National 
Federation of Community Broadcasters during its annual 
national community radio conferences. Every year Latinos 
from across the country gathered and enthusiastically 
supported the idea of working together on a variety of 
national programs – joint underwriting, the production 

History of the 
Latino Public Radio Consortium
•  •  •  •  •  •  •  •  •  •
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and distribution of national programs, interstation , 
expansive, innovative thinking in things bigger than 
themselves, individuals committed and volunteered 
for tasks to begin forming a national organization, a 
collaboration, a coalition, or sometimes a loose association. 

Unfortunately, once everyone returned to their reality and 
the demands of operating their local stations, working 
towards forming a national organization or national effort 
often fell by the wayside. The frustrating cycle of desire 
plus lack of opportunity continued for decades.

In 2007, the Corporation for Public Broadcasting, in 
cooperation with the National Federation of Community 
Broadcasters and the coordination of Silvia Rivera, then 
General Manager of Radio Arte, WRTE/Chicago, organized 
a small, national meeting to discuss the future of Latinos in 
public broadcasting.

The outcome of the gathering was the formation of the 
Latino Public Radio Consortium. Its primary goal – a public 
media system that includes Latinos at every level and 
supports a strong Latino-controlled public media – was 
articulated in The Brown Paper and continues to guide the 
organization.

Founders 
•  •  •  •  •  • 

Ginny Z Berson 

Florence Hernández-Ramos 

Victor Montilla 

Hugo Morales 

Raúl Ramírez 

Silvia Rivera
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Victor Montilla

Enid Pereira

Raul Ramirez

Ileana Rivera Santa
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Susanne Marte

Hugo Morales

Magaly Rivera

Silvia Rivera
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CPB-Qualified Latino Stations
• • • • • • • • • •

Who We Serve
•  •  •  •  •  •  •  •  •  •

The Latino Public Radio Consortium works with all the Latino stations it has 
identified to date in fifteen states and Puerto Rico. With the FCC about to award 
low power licenses to various communities, we expect that the number will 
increase.

At this time, LPRC has contracted with the Corporation for Public Broadcasting to 
provide services to the CPB-qualified Latino stations 

SPANISH LANGUAGE ENGLISH LANGUAGE
•  •  •  •  •  •  •  •  •  •  •  •

KDNA  (Granger, WA) KANW (Albuquerque, NM)

KSVR  (Mt. Vernon, WA) KMBH  (Harlingen, TX)

Radio Bilingüe (Fresno, CA) KRZA (Alamosa, CO)

Radio Campesina (Phoenix, AZ) KUVO (Denver, CO)

WIPR (San Juan, PR) WDNA (Miami, FL)

WLCH  (Lancaster, PA)

WRTU (San Juan, PR)
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Who We Serve
 • • • • • • • • • •

KDNA 91.9 FM*
Granger WA 98932
KSVR 91.7 FM*
Mount Vernon, WA 98273
RADio CAMpeSiNA NetwoRK 
KRCw-FM 96.5 
Pasco, WA 99301

KpCN 95.9 FM-Lp
Woodburn, OR 97071
KZAS 95.1 FM-Lp
Hood River OR 97031
KBBF 89.1 FM
Santa Rosa, CA 95407
KeRU 88.5 FM
Blythe, CA 92226
RADio BiLiNGüe NetwoRK
KHDC 90.9FM
Salinas, CA 93901
KMpo 88.7 FM 
Modesto, CA 95350
KSJV 91.5 FM*
Fresno, CA 93727
KtQX 90.1 FM
Bakersfield, CA 93301
KUBo 88.7 FM
El Centro, CA 92243
KVUH 88.5 FM 
Laytonville, CA 95417

RADio CAMpeSiNA NetwoRK 
KMYX-FM 92.5/ KBDS-FM 103.9
Bakersfield, CA 93313
KSeA-FM 107.9 
Salinas, CA 93901
KUFw-FM 90.5*
Visalia, CA 93227

KBwe 91.9 FM
Burley, ID
RADio BiLiNGüe NetwoRK
KRee 88.1FM
Douglas, AZ

RADio CAMpeSiNA NetwoRK 
KCeC-FM 104.5
Yuma, AZ 85365
KNAi-FM 88.3
Phoenix, AZ 85019 

KoCA 93.5 FM-Lp
Laramie WY 82070

KRZA 88.7 FM*
Alamosa, CO 81101
KUVo 89.3 FM*
Denver CO 80205
RADio BiLiNGüe NetwoRK
KHUi 89.1FM
Alamosa, CO 81101 

KANw 89.1 FM*
Albuquerque, NM 87106
RADio BiLiNGüe NetwoRK
KYoL 91.7FM
Chama, NM
KQto 88.1M
Hurley, NM 
KVMG 88.9FM
Raton, NM

KMBH 88.9 FM*
Harlingen, TX 78550
RADio BiLiNGüe NetwoRK
KRZU 90.7 FM
Batesville, TX
tBA 89.3 FM
Zapata, TX

wRte 90.7 FM / Vocalo.org
Chicago, IL 60608
wSBL 98.1 FM-Lp
South Bend IN 46619
wLCH 91.3 FM*
Lancaster, PA 17602
wRNi 1290 AM
Cranston, RI 02920
wCiw 107.9 FM-Lp
Immokalee, FL 34143
wDNA 88.9FM*
Miami, FL 33145
CADeNA RADio eDUCACióN       
De pUeRto  RiCo
wRtU 89.7 FM*
San Juan, PR
wRUo 88.3 FM
Mayaguez, PR 

CoRpoRACióN De pUeRto  
RiCo pARA LA DiFUSióN 
pÚBLiCA
wipR 940 AM*
San Juan, PR 
Allegro 91.3 FM
San Juan, PR

woQi 1020 AM
Adjuntas, PR 

wRVQ 90.1 FM 
Vieques, PR

Latino PubLic Radio StationS 2013
H

H

H

H

H
H

H

H
H

H

H

HH
HH

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

H

*CpB-Qualified



Cadena Radio educación 
News, talk, tropical Music
Spanish
www.wrtu.pr

wRtU 89.7FM (San Juan)
wRUo 88.3FM (Mayaguez)
Wrtu resides in a beautiful building on the campus of the university of Puerto rico while 
Cadena radio Educación’s second signal, WruO is on the Mayaguez campus. the 
Cadena radio Educación format focuses on jazz and Latin jazz and cultivates strong 
ties with musicians from the island inviting them to perform on-air in their performance 
studio. this strong community involvement is part of the success of its culturally sensitve 
membership program, Los radio amigos.

Contact: radio universidad de Puerto rico, apartado 21305, San Juan, Pr 00931-
1305, 787-763-4699
• Eliseo Colón, Director, Escuela de Comunicación, ecolon@wrtu.pr
• yolanda Zabala, Coordinadora General, yzabala@wrtu.pr

Corporación de Puerto Rico para la Difusión Pública
News, talk & Classical
Spanish
www.prnet.pr

wiPR 940AM
Allegro 91.3FM
One of the oldest and most resourced stations in the Latino public radio stable, PrPBC 
is licensed to the state of Puerto rico and operates both a public television and a public 
radio station. the public radio stations are housed in the same building as the public 
television station. With its heavy emphasis on news and information and classical music, 
WiPr and allegro are spreading their influence to Latin america.

Contact: P.O. Box 190909, San Juan, Pr 00919-0909
• Joel Rivera, Radio Director, jrivera@prnet.pr

KANw 89.1FM
NPR & New Mexico Music
english
www.kanw.com

new Mexico wears its Hispanic and indigenous cultural heritage with pride, so it’s not 
surprising that its public radio station has found great success with its format of new 
Mexico music and nPr news and information. Licensed to the city’s public schools, 
KanW operates from the heart of albuquerque with a sophisticated computer-based 
automation system that allows its small staff to have a constant presence at community 
events as well as interaction with the community with its “dedications” and Simpatico 
award. 

Contact: 2020 Coal ave. SE, albuquerque, nM 87106, (505) 242-7163
• Michael Brasher, General Manager, brasher@kanw.com, brasher@aps.edu
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KBBF 89.1FM
educational, information & Music
Spanish/english
www.kbbf-radio.com

Celebrating its 40th anniversary in 2013, KBBf was one of the first California public 
radio stations established as a result of the struggle for civil rights for Chicanos. it has 
weathered some administrative challenges, but it’s Spanish-language format remains 
constant in its mission to serve populations that often don’t receive the information 
necessary for full participation. the station currently occupies space in a building filled 
with other non-profit organizations.
Contact: PO Box 7189, Santa rosa, Ca 95407, 707 545-8833
• David Janda, Co-Director, david.janda@kbbf-fm.org
• Josué López, Co-Director, josue.lopez@kbbf-fm.org
• alicia Sánchez, Co-Director, alicia.sanchez@kffb-fm.org

KBwe 91.9 FM La Voz de Magic Valley
educational, information & Music
Spanish
http://idahocan.org/projects/radio-station

Signing on in October 2012, KBWE broadcasts musical, cultural, and issues-
oriented programming to Eden to Burley and past Minidoka, idaho. the station 
cultivates a stronger sense of “place” in the area by giving voice to unrepresented 
or underrepresented members of its communities, by educating people on issues that 
directly impact their lives, by creating the only bilingual community radio station in the 
state of idaho and by fostering cultural understanding that values diversity.
Contact: PO Box 3450 West Hill road, Boise, iD 83703, 208-385-9146
• fernando E. Mejía-Ledesma, Organizer, 208-649-4944

KDNA 91.9FM Radio Cadena
educational, information & Music
Spanish
www.kdna.org

this rural, Spanish-language station provides audio respite to those traveling the migrant 
stream that flows through the yakima Valley of Washington state. nestled among the 
agricultural fields and vineyards, the small town of Granger houses KDna’s multi-service 
building. Besides its mix of information and music, the KDna building offers citizenship 
and ESL classes and community meeting spaces. always innovating to better serve its 
community, KDna is merging with Seamar, a non-profit health organization.
Contact: 121 Sunnyside ave., PO Box 800, Granger Wa 98932, 509 854-2222
• Juan Ozuna, General Manager, jozuna@kdna.org

June 2013  Page 3
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KeRU 88.5FM
Music & Community Affairs
Spanish
KEru is licensed to Escuela de la raza, an alternative school in Blythe Ca founded 
in 1972 after Latino students and parents became dissatisfied with the local public 
schools. With low teacher to student ratios, La Escuela utilizes KEru to foster cultural and 
linguistic pride in students. the 250 watt bilingual educational public radio station is 
owned by the school and operated by students, parents, staff, and volunteers.

Contact: P.O.Box 910, Blythe, Ca 92226, (760) 899-4565, 800-509-4772, (559) 
455-5777
• María (Machi) Rivera, Station Manager 760-921-5430, mrivera@paloverde.edu

KMBH 88.9FM
Classical Jazz & News, HD 2 inspiration talk
english
www.kmbh.org

Serving the rio Grande Valley of texas, KMBH is both a public television and a public 
radio service affiliated with PBS and nPr. the radio station carries core nPr programs 
such as Morning Edition and all things Considered mixed in with a more eclectic 
schedule that includes jazz, blues, classical, tejano and bluegrass music as well as 
Latino uSa.
Contact: 1701 tennessee, Harlingen, tX 78550. 956-421-4111, 800-839-6771,         
kmbhkhid@aol.com
• Robert Gutiérrez, General Manager, rgutierrez@kmbh.org

KoCA 93.5 FM-LP Radio Montanesa
Satélite Bilingüe & Local Programming
Spanish
www.koca935fm.org

in Laramie, Wyoming, the state’s third largest city that also hosts the university of 
Wyoming, radio Montanesa: Voz de la Gente is a low power station that began 
broadcasting in 2003. through local and syndicated programming and community 
events, KOCa emphasizes the contributions of the Latino community. it partners with 
radio Bilingue to provide Spanish-language programs and recently commissioned a 
mural depicting the role of Latinos in Wyoming.

Contact: 365 W Grand ave, Laramie Wy 82070, (307) 742-2843
• Connie Coca, General Manager, cocaj58@aol.com

KPCN 95.9 FM-LP Radio Movimiento
News, information, Music & Local Programming
Spanish, Mixteco, Purepecha
www.pcun.org/radio

La Voz del Pueblo began broadcasting in 2006 in Spanish 24/7 to thousands of Latinos 
in a ten-mile radius around Woodburn. Licensed to Oregon’s farm worker union, Pineros 
y Campesinos unidos del noroeste, KPCn expands the diversity of voices while building 
self-confidence, self-esteem and valuable skills.
Contact: 300 young Street, Woodburn, Oregon 97071
• Tomás Peke, Director, 503--560-0504, thomas-peke@pcun.org

Page 4 June 2013
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KRZA 88.7FM
NPR & Music
english
www.krza.org

the majestic landscapes of the San Luis Valley of Southern Colorado and northern new 
Mexico are a backdrop for KrZa. the station was founded in 1985 by Latina activists to 
ensure that Latinos in the Valley were served by the station’s programming. Since then, 
the original mix of Spanish/English programming has added nPr, Pacifica, and other 
regionally relevant programs that seek to unite cultures along the rio Grande.
Contact: 528 9th Street, alamosa, CO 81101
719-589-8844 1-800-290-0887
• Holly Y Felmlee, General Manager, krzamanager@krza.org
• Mike Sisneros, Program Director, musicmankrza@yahoo.org
• Gerald Rodríguez, Music Director, krzaradio@gmail.com
• Dannette Jácquez-Ávila, Spanish Programs Director, spanishprogramming@krza.org

KSVR 91.7 FM
Music & information
Spanish/morning & overnight, english/evening
www.ksvr.org

Operating since 1973, KSVr is a teaching and training radio station licensed to the 
Board of trustees of Skagit Valley College. at its inception, the station was supervised 
by a faculty advisor and operated by students from the radio and journalism programs. 
However, in order for KSVr to have a community service focus, it now operates 
with a full-time professional manager and broadcasts public information and news 
programming – 50% in English and 50% in Spanish.

Contact: Skagit Valley College, 2405 East College Way, Mount Vernon, Wa 98273
(360) 416-7711
• Rip Robbins, General Manager, rrobbins@skagit.edu

KUVo 89.3FM
Jazz
english
www.kuvo.org

With a national reputation as one the country’s best jazz stations, KuVO maintains its 
Latino roots with programs like La raza rocks, Canción Mexicana and La nueva Voz. 
Dedicated in 1985 to both Chicano journalist ruben Salazar and jazz great Charlie 
Parker, KuVO is a national model for programming that attracts multicultural audiences. 
Moving into the future KuVO is merging with rocky Mountain PBS to become a trans-
media outlet. 
Contact: 2900 Welton Street, Suite 200, Denver CO 80205, 303-480-9272, 888-
333-7550
• Carlos Lando, Interim CEO & COO, 303-480-9272 x25, carlos@kuvo.org

June 2013  Page 5
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KZAS 95.1 FM-LP Radio tierra
Community News & Music
Spanish
www.radiotierra.org

the beat of the gorge provides high quality, innovative programming to the spectacular 
area of Mt Hood in the Cascade Mountain range and the Columbia river. the 
programming, which gives prominence to broadcasting in Spanish, brings together 
diverse populations and promotes mutual understanding, community support, and 
opportunities for community development. radio tierra also emphasizes outreach to 
area youth.
Contact: P.O. Box 859, Hood river Or 97031, info@radiotierra.org

Radio Bilingüe Network
News & information, Music
Spanish
www.radiobilingue.org

KHDC 90.9FM KRee 88.1 FM KUBo 88.7 FM
Salinas, Ca 93901 Douglas, aZ El Centro, Ca 92243
KHUi 89.1 FM KRZU 90.7 FM KVMG 88.9 FM
alamosa, CO Batesville, tX raton, nM
KMPo 88.7 FM  KSJV 91.5 FM KVUH 88.5 FM
Modesto, Ca 95350 fresno, Ca 93727 Laytonville, Ca 95417
KQto 88.1 FM KtQX 90.1 FM KYoL 91.7 FM
Hurley, nM Bakersfield, Ca 93301 Chama, nM
  tBA 89.3 FM
  Zapata, tX
this is the grandfather of the Latino public radio universe. it is a network with thirteen 
stations in five states. it is a pioneer in many areas of Spanish language public 
broadcasting. it established Satélite radio Bilingüe that distributes its programming 
nationally and internationally to numerous affiliates, Linea abierta, a national talk and 
call-in show and built its reputation for journalistic endeavors through noticiero Latino 
and special projects. 
Contact: 5005 Belmont ave. fresno, Ca 93727, 800-509-4772, (559) 455-5777
• Hugo Morales, Executive Director, hmorales@radiobilingue.org
• Samuel Orozco, news and information Director, sorozco@radiobilingue.org
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10 A National Profile 2013    •     Latino Public Radio Consortium  
 •  •  •  •  •  •  •  •  •  •

Who We Serve    continued

•  •  •  •  •  •  •  •  •  •

*CpB-Qualified

*



Radio Campesina Network
Regional Mexican Music and information
Spanish
www.campesina.com

KCeC-FM 104.5 KRCw-FM 96.5
yuma, aZ 85365 Pasco, Wa 99301
KMYX-FM 92.5/ KBDS-FM 103.9 KSeA-FM 107.9
Bakersfield, Ca 93313 Salinas, Ca 93901
KNAi-FM 88.3 KUFw-FM 90.5
Phoenix, aZ 85019  Visalia, Ca 93227 
after the death of César Chávez in 1993, radio Campesina continued his vision of 
creating opportunities for farm workers through its network of Spanish broadcast stations 
in three states in the Southwest united States. the network’s key to success is its interactive 
format that combines popular music, listener calls, and live promotions at local events. 
Working hand in hand with the Cesar Chavez foundation and its emphasis on education 
and housing, radio Campesina is involved in CPB’s american Graduate initiative and 
numerous local community projects.
Contact: 1440 E. Washington St., Suite 300, Phoenix, aZ 85034, 602-269-3121
• Michael Nowakowski, President, michael.nowakowski@chavezfoundation.org
• Bill Barquín, COO, bill.barquin@chavezfoundation.org
• Maria Barquín, Program/Educational Director, maria.barquin@chavezfoundation.org

wCiw 107.9FM-LP Radio Conciencia
Music and informative talk 
Spanish and indigenous 
www.ciw-online.org

Since 2003 WCiW-LP in florida, the tomato-growing capital of the united States, has 
been operated by the Coalition of immokalee Workers (CiW). the station produces multi-
lingual programming in Spanish, Haitian Creole and indigenous languages of Mexico 
and Guatemala. WCiW is a primary organizing tool for the community as it fights for 
workers’ rights, fair wages, improved working conditions, the right to organize, and an 
end to indentured servitude in the fields.

Contact: P.O. Box 603, immokalee, fL 34143, 239-657-1776
• Lucas Benítez, Gerardo Reyes-Chávez, Cruz Salucio, Romeo Ramírez,                   

Co-Directors & Engineers

wDNA 88.9FM
Jazz
english
www.wdna.org

South florida’s jazz station broadcasts in English but its music speaks many languages 
including Spanish, Portuguese, indian, and african dialects. Outside of Miami, you can 
listen to the station either via their computer stream or their Public radio phone app, but 
you can also see the on-air hosts and their guests through the two studio cams on their 
website. too bad you can’t see their beautiful art gallery. But as a consolation, if you do 
like something you hear, a link on their play lists lets you buy the CD.

Contact: 2921 Coral Way, Miami, fL 33145. (305) 662-8889, info@wdna.org
• Margarita Pelleyá, General Manager 
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wLCH 91.3FM / 100.3FM (York, PA)         
Radio Centro
Music & educational Programing
Spanish
www.wlchradio.org  www.sacapa.org

in the middle of amish country, WLCH takes a wholistic approach to serving the Spanish-
speaking and Latino population of the Lancaster region. radio Centro is a subsidiary of 
the Spanish american Civic association and has broadcast in Spanish and English 18 
hours a day since 1987. today WLCH radio Centro, kept on the air by contributions 
from listeners and the unique skills of more than 40 dedicated on-air volunteers, is the 
primary source of information for the Latino community in Lancaster County.

Contact: SaCa Broadcasting Corporation, 30 north ann Street, Lancaster, Pa 
17602, 717-295-7996, radiocentr@aol.com
• Enid Vázquez-Pereira, General Manager, epereira@sacapa.org
• Claudia Galdamez, Station Manager/Underwriting

woQi 1020 AM, Radio Casa Pueblo
Music & information
Spanish
www.uprm.edu/radiocasapueblo

radio Casa Pueblo is rural, cooperative, participatory, free, alternative and educational 
radio. its signal, based in adjuntas Pr, reaches the central area and can be accessed 
through the internet. radio Casa Pueblo is a new community activity that has developed 
an information service based on everyday life, achievements, problems, complaints, and 
forms of social organization promoted by the people to improve the quality of life.

Contact: radio Casa Pueblo, apartado 704, adjuntas, Pr 00601
• Alex Masol, casapueblo@coqui.net, 787-829-4842
• Axel Masol Deyá, massol@gmail.com, 787-481-6658

wRNi 1290 AM Latino Public Radio
News & Health education & Music
Spanish
www.lprri.org

intelligent discussion about salient issues of the day comes to Latinos in rhode island via 
LPrri’s control room on the second floor of a house in residential Cranston, rhode island. 
Like the man behind the curtain in Oz, a husband-wife team operates the technical 
wizard gadgets that transmit news from anywhere in the world. in a recent partnership 
with rhode island Public radio, LPrri now broadcasts its programs 24 hours a day and 
provides news and technical assistance to riPr.

Contact: Latino Public radio, 1246 Cranston Street, Cranston, ri 02920
• Dr. Pablo Rodríguez, President, drpablo@lprri.org
• Reynaldo Almonte, General Manager, ralmonte@lprri.org

Page 8 June 2013
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*CpB-Qualified
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wRte 90.7 FM / Vocalo.org
Music & talk
Spanish/english
www.vocalo.org
Vocalo is a next generation public media service that connects with younger, 

culturally diverse audiences through music, stories, and training.  Vocalo dedicates 
Sundays to Spanish Language programming.  WrtE’s signal previously belonged to the 
national Museum of Mexican art (radio arte) and is now operated by Chicago Public 
Media.
Contact: Silvia rivera, Director, 312-9484600, silvia@vocalo.org

wSBL 98.1 FM-LP Radio Sabor Latino
Music & information
Spanish
www.radiosaborlatino.com

although it is an independent organization, radio Sabor Latino was organized by 
Council 5001of the League of united Latin american Citizens of South Bend, indiana. 
this Spanish-language low-power station gives 100% of any funds raised beyond its 
operating expenses to a scholarship fund it created along with LuLaC of South Bend and 
the LuLaC national Education Center. Because WSBL wants to make an impact locally, 
scholarships are available only to high school graduates from Elkhart, Marshal and San 
Jose counties.

Contact: radio Sabor Latino, 2015 W. Western av., Suite 136, South Bend, in 
46619, 574-232-3212
• Eliud R. Villanueva, Director
• Edgar González, Station Manager

wVQR 90.1 FM, Radio Vieques
after a three-year wait, the Committee for the rescue and 
Development of Vieques (CrDV), the community group that 
played a key role in the struggle against the military presence 
in Puerto rico, received its Construction Permit from the fCC to 

operate a full power, educational, non-commercial station that will cover the Eastern area 
of the Puerto rican archipelago including the communities of  Ceiba, Culebra, naguabo 
and Vieques. technical and fundraising support is coming from people in Vieques and 
Puerto rico, from representatives of community radio stations, nfCB, LPrC, Media 
Justice, Prometheus, nPr, a4MD, local and national recording artists and ex-pat Puerto 
ricans throughout the united States.

Contact: robert rabin, robert.rabin@crdv.org

June 2013  Page 9
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Services Provided by 
Latino Public Radio Consortium
•  •  •  •  •  •  •  •  •  •

LPRC’s top priority is to ensure that the Latino public radio stations, the core of service to Latinos 
by public media, are strong, efficient, relevant and relied upon. LPRC provides resources for these 
stations as well as other Latinos working in public media. Through its various programs, and as 
part of its brand, LPRC engenders trust, reliability, expertise and respect for the work of the Latino 
stations and community.

5x5 Assessments
•  •  •  •  •  • 
This tool measures your station’s level of performance in each of five areas: Programming, 
Development, Community Engagement, Governance & Compliance. Based on this assessment, 
individual progress plans can be developed.

Access to National Federation of Community Broadcasters’              
Member Services
•  •  •  •  •  • 
Working hand-in-glove with NFCB, the leading public radio membership services provider, LPRC 
offers: participation in the NFCB listservs; Group Buys on goods and services such as Sound 
Exchange reporting service; discounts on its publications; resources from the NFCB website; and 
the knowledge and expertise that comes from working for decades in public radio.

Community Engagement
•  •  •  •  •  • 
LPRC identifies national issues which affect local stations and their communities. It is able to 
introduce stations, either in cohorts or individually, to potential national resources, partners or 
activities to address those issues. Currently, stations are working on the crisis in education, child 
hunger, labor practices, and cultural issues.
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Directory of Latino Public Radio
•  •  •  •  •  • 
Annual updates of the directory of Latino Public Radio 
which lists contact information for each of the Latino 
public radio stations in fifteen states and Puerto Rico.

Hecho y Cumplido:                                                            
A Compliance Assistance Program
•  •  •  •  •  • 
One of the primary goals of LPRC is to keep Latino stations 
that receive Community Service Grants compliant with 
the rules and regulations of that program. Working with 
the Latino public radio stations and the Corporation for 
Public Broadcasting, LPRC identifies areas of concerns and 
addresses them through webinars, the InfoBlast, one-on-
one conversations, panel presentations at the Summit or 
through station visits.

InfoBlast
•  •  •  •  •  • 
Every Wednesday the LPRC Latino Desk at NFCB sends 
out an electronic bulletin. The emphasis is on what 
stations need to do to remain compliant with the rules 
and regulations of the Community Service Grant Program. 
But it also lets you know what’s happening with the other 
stations, grant opportunities that might be of interest to 
individual stations, etc.

One-on-One Station Consultations
•  •  •  •  •  • 
Latino stations call with individual problems, questions 
or concerns. LPRC staff assists either by providing the 
answers, pointing stations in the right direction or by 
facilitating interaction with other stations which face or 
have dealt with the same concerns.

Project Apoyo
•  •  •  •  •  • 
Another primary goal of LPRC is to help keep the Latino 
public radio stations economically viable and stable. LPRC 
wants the stations to maximize efficiency internally while 
continuing to be relevant and utilized more widely by 
the Latino community. LPRC works with all the stations 
collectively or sometimes in cohorts based on individual 
characteristics to strengthen their development or 
fundraising practices. We are currently working to establish 
a Development Hub whose focus is a membership 
cooperative among five Spanish-language broadcasters. 
We also send out Development Recetas, step-by-step how-
to’s on end-of-year fundraising and membership drives. 
LPRC works on national or regional grant, underwriting 
and program exchange opportunities that can benefit the 
stations.

Social Media
•  •  •  •  •  • 
Keep current on the activities of LPRC by friending us 
on Facebook, following us on Twitter or linking up on 
LinkedIn.

Station Visits
•  •  •  •  •  • 
A minimum of six CPB-qualified station visits are 
scheduled every year. These visits strengthen the bond 
and confidence between the stations and LPRC. They are 
also an opportunity for LPRC to familiarize itself with the 
reality, successes and issues of the individual stations. 5x5 
assessments, Board training, or individual station action 
plans are produced as a result of these visits.

Summit & Survey of Latino Public Radio
•  •  •  •  •  • 
LPRC annually invites all Latinos working in public media 
to gather as a community and exchange ideas, resources, 
discuss common concerns and network. There are formal 
workshops and panels, mixed with an exchange of station 
promotional items, conversations between colleagues, and 
of course, a party. To reinforce community engagement, 
an invitation is extended to a social event to the Latino 
residents of the city In which the conference is held. LPRC 
also publishes Guides to Latino (insert city of conference) 
to familiarize the conference participants with the 
community they are in.

Research and Publications
•  •  •  •  •  • 
LPRC has generated several publications. Available upon 
request and at no cost are: l Brown Paper l Guide to 
Latino Denver l Guide to Latino Houston l Guide to Latino 
San Marcos l Guide to Latino San Francisco l Latino Public 
Radio in the United States: A Snapshot 2010 l Razón de 
Ser: Community Engagement & Latino Public Radio.

Travel Stipends
•  •  •  •  •  • 
Thanks to underwriting from the Corporation for Public 
Broadcasting, LPRC offers travel stipends to CPB-qualified 
stations to attend the Latino Summit. The stipends are on a 
reimbursement basis and offset the cost of lodging, travel, 
Summit registration and meals. To receive the stipend, 
stations must submit an evaluation of the Summit.

Webinars
•  •  •  •  •  • 
Monthly online trainings, organized either by LPRC or 
co-sponsored with other organizations, are held free of 
charge. Topics have included compliance with CSG and 

Services    continued

•  •  •  •  •  •  •  •  •  •
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FCC regulations, fundraising, community engagement, 
governance and programming and will continue to cover 
those areas. Experts, whether they are with professional 
organizations or at other public radio stations share 
their knowledge and materials. Spanish interpretation is 
available for the majority of the webinars.

Website
•  •  •  •  •  • 
www.latinopublicradioconsortium.org provides resources, 
employment opportunities, history, links to the websites of 
each of the Latino public radio stations. 
You can learn more about LPRC, what it does and how you 
can support it, by visiting the website.

National Partnerships 
•  •  •  •  •  •  •  •  •

LPRC represents the interests of, has introduced 
or secured resources for the Latino public radio 
stations from numerous national organizations.

American Association of Retired Persons (AARP) 
APTVS 
Arenas Entertainment 
Arte Público 
Artists for Media Diversity 
Center for Study of Latino Media & Markets, 
Texas State University 
Colorado Latino Age Wave 
Corporation for Public Broadcasting (CPB) 
Florida International University 
Florida State University 
Free Press 
Greater Public, formerly DEI 
Hispanic Education Technology Services (HETS) 
Hispanic International Television Network 
Hispanics in Philanthropy (HIP) 
Integrated Media Association (iMA) 
ITVS/OVEE Project 
Kent State University 
Latino Public Broadcasting (LPB) 
National Association of Hispanic Journalists 
(NAHJ) 
National Center for Media Engagement (NCME) 
National Federation of Community Broadcasters 
(NFCB) 
National Public Radio (NPR) 
Native Public Media 
Non-profit Technology NTEN 
PNASH 
Prometheus  
Public Radio International (PRI) 
Public Radio Satellite System (PRSS) 
StoryCorps 
The Grant Center 
US Census Bureau 
US Department of Agriculture 
US Department of Education.

Services    continued

•  •  •  •  •  •  •  •  •  •
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In its most simplistic form the answer to the question is 
“programming directed to a Latino audience on a non-
commercial frequency that is controlled and directed by 
Latinos.” 

Historically, being Latino-controlled has meant a station 
that has a majority of Latinos on the Board of Directors, has 
a Latino manager and the majority of its audience is Latino. 
This has included KBBF, KDNA, KSJV, WRTU, WIPR, WRTE, 
etc. Examples of current stations that are Latino controlled, 
Latino managed and that target their radio programming 
to the Latino community include: KBBF, KDNA, WRTE, KERU, 
KPCN, KSJV, KUBO, KMPO, KHDC, KVUH and others. The 
exact number is not known since it is beyond the scope of 
this report.

Initially when CPB augmented the Community Service 
Grant with a Minority Incentive to encourage service to 
underserved audiences, the criteria for being considered 
a minority station changed. For purposes of the CPB CSG 
Minority Incentive, only two of the three historical criteria 
needed to be met. The majority of the Board, audience or 
staff, can be a combination of Latinos, Native Americans 
and African Americans. 

Under these relaxed standards, stations like KUVO are 
considered “Latino stations.” The majority of its Board of 
Directors was mandated through its by-laws to be Latino, 
the majority of its staff was Latino and though it initially 
targeted a Latino audience, it’s English-language and jazz 
format resulted in a majority non-Latino audience.

During the 2010 TV CSG review, CPB reviewed the radio 
policy on minority station criteria and determined that 
changes needed to be made. While the principle of 
additional support to stations providing significant service 
to minority audiences was not in question, it became 
apparent that the legality of two of the three criteria 
(measurements of board and staff composition) used to 
determine which radio stations were qualified as minority 
service stations was uncertain based on court rulings over 
the past few years.

In announcing the new criteria CPB emphasized that it in 
no way was diminishing its strong support of diversity, nor 
lessening its commitment to public media governance 
structures	and	workforces	that	truly	reflect	all	communities	
and our nation.

Under the new criteria a station qualifies for the Minority 
Incentive Grant if it meets any one of these conditions:

• A measured minority audience composition (cume) 
greater than 35% averaged over the previous three 
quarters or

• Licensed to a historically-Black college or
• Licensed to a Native American tribe

The CPB criteria is not synonymous with the LPRC 
definition of a Latino public radio station. As Popeye the 
sailor man says “I y’am what I y’am.” So no matter whether 
a public station’s Latino audience can be measured, if it’s 
broadcasting in Spanish, chances are pretty good that 
the audience is predominantly, if not exclusively, Latino 
and that the station is a Latino station. For LPRC, a Latino 
station is defined by the intent of the station. There are 
stations in the public media ecosystem whose Boards 
are all Latino; there are stations whose management 
is Hispanic, there are stations whose broadcasts are 
directed completely to audiences that prefer to receive 
news in Spanish while other stations focus on English-
speaking Latinos. Other of the Latino stations split their 
programming schedules between English and Spanish. 
While the LPRC constituent stations are diverse in 
language, programming and national origin, the intention 
is the same – their purpose, their razón de existir is to serve 
Latinos.
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Audiences Predominantly                                    
of Mexican origin
•  •  •  •  •  • 

Arizona KCEC/Yuma; KNAI/Phoenix; KREE/Douglas; 

California: KBBF/Santa Rosa; KBDS/Bakersfield; KERU/
Blythe; KHDC/Salinas; KMPO/Modesto; KMYX Bakersfield; 
KSEA/Salinas; KSJV/Fresno; KTQX/Bakersfield; KUBO/El 
Centro; KUFW/Visalia; KVUH/Laytonville;

Colorado: KHUI/Alamosa; KRZA/Alamosa; KUVO/Denver; 
KVJZ/Vail

Idaho: KBWE/Hurley 

Illinois: WRTE-Vócalo/Chicago

Indiana: WSBL/South Bend

New Mexico: KANW/Albuquerque; KQTO/Hurley;          
KVMG/Raton; KYOL/Chama

Oregon: KPCN/Woodburn; KZAS Hood River; 

Washington: KDNA/Granger; KRCW/Pasco; KSVR/Mount 
Vernon

Wyoming: KOCA/Laramie

Latino Public Radio                
Closely Parallels Key Census Facts
•  •  •  •  •  •  •  •  •  •
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Audiences Predominantly                                 
of Puerto Rican origin
•  •  •  •  •  • 

Pennsylvania: WLCH/Lancaster

Puerto Rico: Allegro/San Juan; WIPR/San Juan;              
WOQI/Adjuntas; WRUO/Mayaguez; WRTU/San Juan;     
WRVQ/Vieques

Audiences Predominantly                                   
of Cuban origin
•  •  •  •  •  • 

Florida: WDNA/Miami

About ¾ of Hispanics reported as Mexican, Puerto Rican or Cuban origin.

About ¾ of audiences served by Latino public radio are of Mexican,               
Puerto Rican or Cuban origin



LPR Parallels Key Census Facts    continued

•  •  •  •  •  •  •  •  •  •

Latino Public Radio Consortium    •     A National Profile 2013         19
•  •  •  •  •  •  •  •  •  •

HHH

H

H

H

HH

H

H

H States with Latino public radio stations

H

H

HH

HH

H

HH
H

HH

HH

HH States with Latino public radio stations 
that are CPB-qualified



West
•  •  •  •  •  • 

Arizona KCEC/Yuma; KNAI/Phoenix; KREE/Douglas; 

California: KBBF/Santa Rosa; KBDS/Bakersfield; KERU/
Blythe; KHDC/Salinas; KMPO/Modesto; KMYX Bakersfield; 
KSEA/Salinas; KSJV/Fresno; KTQX/Bakersfield; KUBO/El 
Centro; KUFW/Visalia; KVUH/Laytonville;

Colorado: KHUI/Alamosa; KRZA/Alamosa; KUVO/Denver; 
KVJZ/Vail

Idaho: KBWE/Hurley; 

New Mexico: KANW/Albuquerque; KQTO/Hurley;          
KVMG/Raton; KYOL/Chama

Oregon: KPCN/Woodburn; KZAS Hood River; 

Washington: KDNA/Granger; KRCW/Pasco; KSVR/Mount 
Vernon; 

Wyoming: KOCA/Laramie

LPR Parallels Key Census Facts    continued

•  •  •  •  •  •  •  •  •  •

South
•  •  •  •  •  • 

Florida: WDNA/Miami

Texas: KMBH/Harlingen; KRZU/Batesville; TBA/Zapata

Over half of the Hispanic population in the 
United States resided in just three states: 
California, Texas and Florida

Almost half (16 of 43) of the Latino public 
radio stations broadcast in California, Texas 
and Florida

California: KBBF/Santa Rosa; KBDS/Bakersfield; KERU/
Blythe; KHDC/Salinas; KMPO/Modesto; KMYX Bakersfield; 
KSEA/Salinas; KSJV/Fresno; KTQX/Bakersfield; KUBO/El 
Centro; KUFW/Visalia; KVUH/Laytonville;

Texas: KMBH/Harlingen; KRZU/Batesville; TBA/Zapata

Florida: WDNA/Miami

More than75% of the Hispanic population is in the West or the South.

70% or 30 of the 43 Latino public radio stations broadcast in the West or South
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LPR Parallels Key Census Facts    continued
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Station Demographic Snapshot
•  •  •  •  •  •  •  •  •  •
STATION LICENSEE ON-AIR ID FREQUENCY TYPE POWER LICENSED

KANW Board of 
Education of 
the City of 
Albuquerque

New Mexico 
Music

89.1 FM 
Albuquerque

91.1 FM 
Grants, NM

91.9 FM Santa 
Rosa, NM

94.7 FM Santa 
Rosa, NM

Class C Non-
Com

17,000 Watts

85 Watts

85 Watts

10 Watts

May 26, 1989

KBBF Bilingual 
Broadcasting 
Foundation

La Nuestra 89.1 FM 
Calistoga, CA
(Santa Rosa)

Class B Non-
Com

420 Watts 1973

KDNA Northwest 
Communities 
Education 
Center

Radio Cadena 91.9 FM 
Yakima, WA 
(Granger)

Class C-1 
Non-Com

18,500 Watts 1979

KERU Escuela de la 
Raza Unida

88.5 FM 
Blythe, CA

Class A Non-
Com

100 Watts April 11, 1995

KMBH RGV 
Educational 
Broadcasting

Classic 88 88.9 FM 
Harlingen, TX

Class A Non-
Com

3,000 Watts September 
30, 1991

KPCN Pineros y 
Campesinos 
Unidos del 
Noroeste

96.3 FM 
Woodburn, OR

Low Power 31 Watts November 28, 
2006

KRZA Equal 
Representa-
tion of Media 
Advocacy 
Corp

Relevant 
Radio

88.7 FM 
Alamosa, CO

Class C-1 
Non-Com

9,800 Watts February 10, 
1986

KUVO Denver 
Educational 
Broadcasting

The Oasis 
in the City; 
jazz89

89.3 FM, 
Denver, CO

89.7 FM 
Breckenridge, 
CO

Class C-1 
Non-Com

22,500 Watts

9 Watts

December 23, 
1985

KBWE Idaho Voz de 91.9 FM Class A 4,900 Watts November 2, 
 Community  Magic Valley Burley ID Non-com  2012
 Action Network

KOCA La Radio Voz de la 93.5 FM LP FM 100 Watts May 22, 2003
 Montanesa  Gente Laramie WY
 

KSVR Skagit Valley Skagit Valley 91.7 FM Class A 170 Watts November
 College  Radio  Mount Vernon Non-com  27, 2002
   WA
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WCIW Interfaith 
Action of 
Southwest 
Florida

107.9 FM 
Immokalee, 
FL

Low Power 100 Watts June 7, 2004

WDNA Bascomb 
Memorial 
Broadcasting 
Foundation

Jazz & 
Rhythm

88.9 FM 
Miami, FL

Class C-2 
Non-com

7,400 Watts Aug 23, 2006

WLCH Spanish 
American 
Civic 
Association 
for Equality

Radio Centro 91.3 FM 
Lancaster, PA

Class A Non-
Com

160 Watts October 29, 
1991

WRTE National 
Museum of 
Mexican Art

Radio Arte 
90.5

90.5 FM 
Chicago, IL

Class D Non-
Com

73 Watts October 1, 
2003

KZAS Radio Tierra Radio Tierra 95.1 FM LP FM 100 Watts May 12, 2005
   Hood River 
   OR

   95.9 FM   90 Watts
   Stevenson 
   WA

   107.7 FM  125 Watts
   The Dalles 
   OR

WOQI Radio Casa Radio Coqui 1020 AM  Class B 1,000 Watts May 18, 2005
 Pueblo  Adjuntas PR

WRNI Rhode Island Latino Public 1290 AM
 Public Radio  Radio Providence RI Class B 10,000 Watts May 20, 2003

WSBL South Bend Radio Sabor 93.5 FM LP FM 89 Watts June 27, 
 Council 5001 Latino South Bend IN   2006 

   106.5 FM  80 Watts
   Elkhart IN 

WVQR Committee for Radio Vieques 90.1 FM Class A 4,100 Watts July 30, 2013
 the Rescue &   Vieques PR Non-com
 Development 
 of Vieques

Station Demographic Snapshot    continued

•  •  •  •  •  •  •  •  •  •
STATION LICENSEE ON-AIR ID FREQUENCY TYPE POWER LICENSED
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Station Demographic Snapshot    continued

•  •  •  •  •  •  •  •  •  •
STATION LICENSEE ON-AIR ID FREQUENCY TYPE POWER LICENSED

CADENA RADIO EDUCACIóN NETWORK

WRTU University of 
Puerto Rico

Radio 
Educación

89.7 FM San 
Juan, PR

Class B Non-
Com

50,000 Watts September 
30, 1980

WRUO University of 
Puerto Rico

Radio 
Educación 
Oeste

88.3 FM 
Mayaguez, PR

Class A Non-
Com

2,000 Watts August 7, 
2000

CORPORACIóN DE PUERTO RICO PARA LA DIFUSIóN PúBLICA NETWORK

WIPR AM Puerto 
Rico Public 
Broadcasting 
Corporation

940 AM San 
Juan, PR

Class B Comm 10,000 Watts 1949

WIPR FM Puerto 
Rico Public 
Broadcasting 
Corporation

Allegro 91.3 91.3 FM San 
Juan, PR

Class B Non- 
Com

105,000 
Watts

October 23, 
1991

RADIO BILINgüE NETWORK

KHDC Radio Bilingue Community 
Radio Power 
91

90.9 FM 
Chualar, CA

Class A Non-
Com

3,000 Watts December 30, 
1981

KMPO Radio Bilingue Radio Bilingue 88.7 FM 
Modesto, CA

Class B Non-
Com

2,050 Watts September 
18, 1984

KSJV Radio Bilingue Radio Bilingue 91.5 FM 
Fresno, CA

Class B Non-
Com

16,000 Watts September 
30, 1980

KTQX Radio Bilingue Radio Bilingue 90.1 FM 
Bakersfield, 
CA

Class B Non-
Com

570 Watts January 29, 
1997

KUBO Radio Bilingue Radio Sin 
Fronteras

88.7 FM 
Calexico, CA

Class A Non-
Com

3,000 Watts January 3, 
1991

KVUH Radio Bilingue 88.5 FM 
Laytonville, 
CA

Class B Non-
Com

1,000 Watts December 18, 
2006
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KHUI Radio Bilingüe Radio Bilingüe 89.1 FM Class A Non- 200 Watts June 19, 
   Alamosa CO com  2012

KQTO Radio Bilingüe Radio Bilingüe 88.1 FM Class C2 Non- 2,000 Watts November
   Hurley NM com   21, 2012

KREE Radio Bilingüe Radio Bilingüe 88.1 FM Class A Non- 1,500 Watts July 20, 2012
   Pirtleville AZ com 

KRZU Radio Bilingüe Radio Bilingüe 90.7 FM Class C1 Non- 100,000 Watts August 8,
   Batesville TX com  2013

KVMg Radio Bilingüe Radio Bilingüe 88.9 FM Class A Non- 450 Watts June 20,
   Raton NM com  2012

KYOL Radio Bilingüe Radio Bilingüe 91.7 FM Class A Non- 220 Watts October 2, 
   Chama NM com  2012

tba Radio Bilingüe Radio Bilingüe 89.3 FM
   Zapata TX   



Station Demographic Snapshot    continued

•  •  •  •  •  •  •  •  •  •

Source: www.radio-locator.com formerly the MIT List of Radio Stations on the Internet
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RADIO CAMPESINA NETWORK

KCEC Farmworkers 
Educational 
Radio Network

Radio 
Campesina

104.5 FM 
Wellton, AZ 
(Yuma)

Class C-2 
Comm

1,750 Watts June 13, 2001

KMYX Farmworkers 
Educational 
Radio Network

La Campesina 92.5 FM Arvin, 
CA 

Class A Com 1,150 Watts January 14, 
2000

KNAI National 
Farmworkers 
Service 
Center

La Campesina 88.3 Phoenix, 
AZ 

Class C1 Non-
Com

22,500 Watts October 5, 
1992

KRCW Farmworkers 
Educational 
Radio Network

La Campesina 96.3 FM Royal 
City, WA

Class C-2 
Comm

19,500 December 9, 
1999

KSEA Farmworkers 
Educational 
Radio Network

Radio 
Campesina

107.9 FM 
Greenfield, CA

Class B-1 
Comm

870 Watts December 4, 
1998

KUFW National 
Farmworkers 
Service 
Center

La Campesina 90.5 FM 
Woodlake, CA

Class B Non-
Com

850 Watts June 28, 1984

STATION LICENSEE ON-AIR ID FREQUENCY TYPE POWER LICENSED



Programming
•  •  •  •  •  •  •  •  •  •
The majority of the twenty-eight Latino-controlled stations 
reviewed in this study broadcast a mix of informational 
programming and music. As is the case with mainstream 
public radio, many of the Latino stations have found that 
their news and public affairs programs reach a larger share 
of the audience, while others get more response from their 
musical programming. 

We provide quality programming, but the 
difference is the content that is unique to our 

stations. Its Latino-oriented, produced and 
controlled. People respond to that because 

they feel ownership of our stations.

Twenty-two stations target Latinos as their primary 
audience for 90-100% of their programs. In some areas, 
since understanding Spanish is not a prerequisite to 
enjoying the music, stations have attracted cross-over 
audiences and non-Latino listeners through musical 
programs, such as salsa, Latin jazz, and traditional Latino 
music. These stations serve as a bridge between different 
cultures. 

Many of the stations have bilingual DJ’s who present the 
musical programs that appeal to a wider audience. The 
stations that broadcast primarily in English report that the 
musical programs attract Latino listeners who then stay 
tuned for the more mainstream public radio fare.

We’ve found that our Hispanic listening 
audience that usually comes for the music 

programs are now listening to our NPR news 
magazine shows as well.

Overall, stations indicated that they are proud of their 
accomplishments with limited personnel and resources. 
Their programming serves as a lifeline for their local 
communities. Currently, many of the Latino stations carry 
programs from Radio Bilingüe, such as the popular call-in 
show “Linea Abierta” and the daily newscast “Noticiero 
Latino”. The weekly magazine, “Latino USA”, fills a void 
for stations that broadcast in English. In general there is 
great interest among the twenty-eight stations to have 
more programs available to choose from. Stations would 
welcome a means to facilitate program sharing, and ways 
to find out about shows produced at other stations that 
would be of interest to their listeners. 
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When stations were asked to describe how they make 
programs relevant to Latino listeners, the overwhelming 
response was by providing information on issues 
important to Latinos: health, education, parenting, 
immigration, labor rights, substance abuse and violence 
prevention, and financial literacy. Many of the Latino public 
radio stations are licensed to social service or labor rights 
organizations, and as such are closely connected to the 
issues they address on the air. Others make it a priority to 
collaborate with local organizations that represent or serve 
the Latino community in order to ensure that they are 
covering the issues of importance to Latino listeners. 

The twenty-eight stations not only strive to meet the 
needs of the predominant Latino group in their area, 
but they also find ways to reach other underserved 
communities. For example, when KRZA in rural Colorado 
first presented “Espiritu Maya,” a popular weekly program 
for Guatemalans, they quickly learned they needed to 
change the show’s time slot because people were torn 
between going to church and staying home to hear the 
program broadcast in their native language. In order to 
avoid	a	conflict	in	the	community,	they	found	a	solution	
that allowed them to coexist and increase listenership. 
This	best	practice	reflects	the	ongoing	need	of	all	public	
broadcasters to take into consideration the social and 
cultural needs of the people they are trying to reach.
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Programming    continued

•  •  •  •  •  •  •  •  •  •

National Programs Utilized by Latino Stations 
•  •  •  •  •  • 

Use	of	national	programs	by	the	Latino	public	radio	stations	reflects	the	two	main	
broadcast languages used to address their audiences. The Latino stations that 
broadcast to English-dominant audiences utilize programming services from 
National Public Radio - Morning Edition, to Latino USA, to jazz and classical music 
specials. The majority of the Latino stations broadcast in Spanish. Not all of the 
Spanish-language broadcasters are affiliates of Satélite Radio Bilingüe but the 
majority are and use this national Spanish-language programming for various 
lengths of time in their schedules. 

The overall consensus is that national programming for stations whose focus 
is on the Latino community is limited but the future is promising. English-
language national program producers are beginning to incorporate more Latino 
perspectives, content and voices into their work. At the same time, more of the 
Spanish-language broadcasters are engaging in distributing the locally-produced 
programs nationally.

Program Affiliations
•  •  •  •  •  • 

SATéLITE 
RADIO BILINGüENPR

PRI

RADIO NEDERLANDS



Sixteen of the stations broadcast primarily in Spanish, 
five in English, and seven stations identify as bilingual. 
However, either or both languages may be used 
depending on the program content, guests, days and 
times, and ages of the target audience. In addition to 
Spanish	or	English,	other	languages,	which	reflect	the	
demographics of the community, are heard. Some radio 
stations have created special programs to serve listeners 
who speak indigenous languages from México and 
Guatemala, Creole from Haiti, and even Hmong. Other 
stations have developed bilingual programs featuring 
Portuguese, French and Arabic music. 

Stations look at audience demographics and program 
content to determine which language to utilize. Most 
stations report their listenership spans the full range of 
Spanish-speaking monolingual recent immigrants to US-

Language: We Don’t Speak Spanish Only
•  •  •  •  •  •  •  •  •  •

born Latinos who mainly speak English, and everything 
in between. The decision about broadcast language 
takes into account the need to provide programs for 
underserved audiences. Other factors that determine 
which language to use include the type of music being 
played, or the target audience for a specific program 
topic such as immigration, voter registration or substance 
abuse prevention. Many stations have learned through 
experience to schedule certain language-specific programs 
on days/times based on when a particular audience is 
more likely to be listening.

During the day we use mostly Spanish and in the evenings 
more English because our younger audience is equally 
bilingual. We have found that the younger listeners tune in 
at night.
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Primary Broadcast Language
•  •  •  •  •  • 

SPANISHENGLISH

BILINGUAL
SPANISH / ENGLISH



Outreach
•  •  •  •  •  •  •  •  •  •

Most stations are committed to engaging the community in various aspects of their 
operations. They have established ways for audience participation through call-in shows; 
they give referrals to local social service agencies; train volunteers; and invite listeners to 
serve on programming committees or their Board of Directors. Latino stations are visible 
at all kinds of community events, handing out bumper stickers, pencils, listener surveys 
and membership information at job and health fairs, and holiday celebrations. They 
sponsor everything from block parties and remote broadcasts to awards for community 
leaders and Mariachi festivals. By participating in a wide variety of events, the radio 
stations build close ties with the communities they seek to represent. 

We present concerts in bookstores and other locales. We hand out our 
program schedule along with promotional pens & pencils. We invite people 

to sign-up for our email lists and send them programming updates and 
information about our fundraisers.

The stations continue with their focus on community involvement when discussing their 
outreach methods to increase Latino listenership. In addition to the specific kinds of 
programming mentioned earlier, many stations make their airwaves accessible in what 
can be described as a virtual community plaza. Listeners can buy, sell or donate items 
like an on-air form of Craigslist, they are linked to educational and social services, can 
find out where to donate to food drives and get updates during hurricanes and other 
emergencies.

Most stations have highly developed networks that make finding Latino spokespeople 
on a wide range of topics easy to access. The stations provide a regular forum for 
representatives from non-profit organizations and Latino social clubs, teachers, health 
workers, business people and elected officials. Their presence in the community makes 
this a natural process and part of the continual relationship-building process. While 
some contacts extend beyond the United States, most stations tend to focus on finding 
people in their own listening range who are bilingual or can speak Spanish. Most of the 
stations are willing to share their contacts with Latino spokespeople and experts in their 
respective fields.

Latino spokespeople come to us because they know we are interested in the issues 
they represent. We also think about who we want to reach out to so that we’re being 
intentional in having them be a part of process.
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Technology
•  •  •  •  •  •  •  •  •  •

We are on Facebook, MySpace, and we’ve started twittering. We can’t limit ourselves to 
just the radio signal. We have to look at the ways people are listening to the radio now, 

like on their cell phones. We have to be prepared to thrive in this changing environment.

All of the Latino stations are aware of the need to adapt to the rapidly changing technology, 
yet many say they do not have the funding or training to take advantage of these technological 
breakthroughs. Even with limited resources, the stations are implementing a range of upgrades and 
new practices. Several stations have already made their websites bilingual, interactive, with online 
streaming and podcasts. They are creating online forums and posting videos. The use of social 
networking is emerging at many stations, which also use text messaging and other menas to remind 
listeners of upcoming programs, events and fundraisers.
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Latino public radio stations are a valuable community 
resource in the media landscape. The breadth and depth 
of	Latino	public	radio	stations	reflect	the	diversity	of	the	
Latino experience in the United States. These stations 
illustrate the full spectrum of the communities they serve, 
providing information programs and music programs. The 
Latino Public Radio Consortium works with thirty-three 
Latino public radio stations. They crisscross the country 
in thirteen states and in Puerto Rico. Twenty-eight are full 
power stations while five are low power broadcasters. 
Most of the stations are licensed to individual non-profit 
organizations but there are four networks comprised of 
multiple stations. The two networks based in Puerto Ricco 
have two stations each and are heavily state-funded; 
one is licensed to a university and the other is part of the 
government. The other two networks based in the United 
States are licensed to community organizations and 
control six broadcast properties each. 

Each station must raise funds to continue to exist. 
Fundraising, a challenge for many in the nonprofit sector, 
is especially challenging for public media deeply impacted 
by the rapid shifts in content delivery and the need to 
keep pace with the technology and audience demand 
that fuels the shifts. To better serve the Latino public radio 
stations, the LPRC conducted a survey and interviews 
with the stations regarding their fundraising work. It is 
important to capture the rich experience of the Latino 
stations and create vehicles for peer-to-peer learning 
among the consortium. The information from the survey 
and interviews will inform the creation of capacity building 
tools for Latino public media. 

Overall Findings
•  •  •  •  •  •

o Latino public radio stations use a variety of 
approaches to meet their fundraising goals. 

o Many of the stations have a healthy revenue balance 
of grants, underwriting and membership.However, 
anxiety is high at many stations about the ability to 
sustain and augment their fundraising efforts. 

o The traditional pledge drive is going strong and 
yielding results

o Stations interviewed are adept at engaging 
volunteers to conduct fundraising

o Many stations have a strong culture of fundraising, 
where all employees and volunteers participate in 
fundraising activates

o Very few stations have a Development Director

o General Managers play a key role in the fundraising 
activities

o Lack of staff is a barrier to expanding and refining 
revenue generating activities

o Fundraising is often not organized and intentional as 
it could be, and has room to grow. 

o The vast majority of the United States mainland 
based Latino public radio stations have a strong web 
presence. Only one station did not have a website, 
and only eight did not provide an opportunity to join 
or donate to the station on-line. 

Organization Size
•  •  •  •  •  •

The twenty-nine Latino public radio stations and networks 
included in the survey range in size from micro stations 
with budgets of $12,000 annually to the largest budget of 
$2.5 million. 

As expected, the overall budget size tended to be a 
predictor for the number of staff. The station with the 
largest budget had the highest number of paid staff – 
55. A small number of stations, about 18% have no paid 
staff. Some of these stations operate on an all-volunteer 
basis, and some are employees of the station’s parent 
organization. The budget size and staffing impacted the 
fundraising capacity of the stations. The stations used a 
number of strategies for fundraising, including:

o Pledge drives
o Grant seeking
o Events
o Donor programs
o Underwriters

Of these five areas, most of the stations utilized a 
combination of strategies, with some stations engaging 
in all five areas and some stations only engaging in one 
or two. The most common fundraising activity by far 
is the annual pledge drive utilized by 89% percent of 
respondents. A later section of this report will focus on 
pledge drives. 

Fundraising Infrastructure
•  •  •  •  •  •

Only 5% of the stations have a Development Director. Most 
of the stations have a team-based approach to fundraising 

Funding
•  •  •  •  •  •  •  •  •  •
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and development activity, with different members of the 
team taking on aspects like underwriting, grantwriting, 
running the pledge drive. The teams are comprised of the 
general manager or station manager, and underwriting, 
sales or business manager. Usually the team is overseen by 
the General Manager or the station manager. The majority 
of the stations had at least one staff person besides the 
General Manager who worked on fundraising. In many 
cases, the GM was often the person who worked on the 
CPB or CSG grants, which was often the lion’s share of the 
budget. In spite of the fact that 89% of the respondent 
stations conducted annual pledge drives, only 5% of 
the surveyed stations had a membership manager or a 
dedicated staff person to work with membership. 

Volunteers 
•  •  •  •  •  •

Volunteers are the lifeblood of Latino public radio stations. 
Among the surveyed stations, there is an average of 43 
volunteers, with a high of 150 volunteers and a low of 8 
volunteers. At all the stations, volunteers play an essential 
role. The majority of the stations have volunteer on-air 
programmers. 

Across the board, stations engaged the on-air 
programmers to participate in fundraising. The majority 
of their involvement is the on-air pledge drives. However, 
many stations involved the on-air programmers in a deeper 
fashion.

Case Study  
One network, based in California’s Central 
Valley, has an effective strategy to engage 
their entire team of staff and volunteers to 
participate in the two fund drives they have 

a year. Two months before the pledge drive, all the 
on-air programmers and entire staff have a planning 
meeting. The meeting focuses on brainstorming 
ideas for premiums, the timing of the drive and on 
the monetary goals for the pledge drive. It’s a time 
where everyone gets on the same page, people’s 
creativity is encouraged to develop premium gifts, 
and the entire team collaborates about the on-air 
pitches they will give. After the pledge drive is over, 
another meeting is held to celebrate reaching the 
goal, discussion about what was successful and what 
wasn’t, and identifying strategies to increase the 
effectiveness of the next pledge drive. 

This approach can help to create group accountability 
across the station. 

Pledge Drives
•  •  •  •  •  •

The pledge drive is an important aspect of the Latino 
stations’ fundraising and community building work. 
The majority (89%) of the stations surveyed hold annual 
pledge drives. Most stations have pledge drives twice a 
year, Surprisingly, 11% of the stations do not hold any 
pledge drives at all. When asked why not, there were three 
categories of replies: 

o We don’t know how to do a pledge drive
o We don’t have anyone to run a pledge drive
o We don’t feel it’s necessary

As mentioned above, the majority of the stations involve 
their volunteers, especially their on-air programmers, in the 
pledge drive. Generally, pledge drives last a week or two, 
and Latino public radio stations are raising anywhere from 
$2,000 to $120,000 during the pledge drives. The pledge 
drives bring in anywhere from 41% of a station’s budget to 
on the low end, 2% of the budget.(

The number of members obtained through on-air pledge 
drives range from 300 to 3500. There is little correlation 
between budget size and members. The station with the 
biggest budget, of $2.5 million, has 900 members. The 
station with the largest amount of members, 3,500 has a 
budget of $290,000 annually. 

Pledge levels were similar among the Latino public 
radio stations, often starting at the $40 level. However, a 
significant number of stations have a $20 level. 

Premiums vary from branded items like mugs, tee-shirts, 
baseball caps, and calendars to music Cds, books, and 
concert tickets. Overall, the pledge drives fell under the 
purview of the General Manager or station manager, with 
the involvement of the entire staff. There was often no 
dedicated staff person to focus on the members. 

Listeners are accustomed to pledge drives. According to 
one station, “We hadn’t done a pledge drive in ten or so 
years. We re-launched the pledge drive in 2008. Listeners 
told us they had been waiting for it We had a goal of 
raising $10,000 and we raised $30,000. Now we’re trying to 
develop a robust pledge strategy to raise more money.

Case Study
One station, with a budget of $300,000 has 
a unique approach to pledge. We decided 
that we need to increase the amount of 
money we were asking for pledges. We 

made our lowest level $100 and they go up to $500. 

Funding    continued
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We also increased the number of pledge drives, 
to three a year. Currently we have about 1300 
members. We also send a holiday reminder to all our 
members, to remind them about our work. We are 
in the process of three key hires, a general manager, 
a business manager and a membership coordinator. 
Once those three are in place, we are really going to 
ramp up our membership program and really hope 
to grow the number of members and the amount of 
money we raise. 

Underwriting
•  •  •  •  •  •

By contrast, virtually every station with paid staff had a 
position that focused on underwriting. The titles varied – 
underwriting coordinator, sponsorship coordinator, sales 
or business manager. Even the stations with very small 
budgets and no paid staff received some underwriting. 
Radio air is valuable, and reaching the station’s audiences 
desirable. A small rural station said “we don’t look for 
sponsors, they come to us. We are the only Spanish-
speaking station in the area.”

Underwriting accounted for 10% to 38% of Latino 
public radio station’s budgets. Underwriters range from 
municipalities to public health officials to local grocery 
stores to national retail outlets to airlines and many others. 
Underwriting was seen an essential part of the station. 
Several stations did express a desire to be more strategic 
about their underwriting programs. As one person put it 
“It seems like we could do a lot more, but I never have time 
to think about the improvements, since I’m just trying to 
get all the work done.” One interesting thing to note – the 
Latino radio station with the biggest budget had one of 
the smallest underwriting programs, but had identified the 
need to grow their underwriting program as a priority. 

Case Study
Two approaches to underwriting

ONe:   Our station has been around for over 
thirty years, and people in the community 
rely on us for information. Because of this, 
our main underwriters are the groups 

like local health centers, state agencies and local 
universities. The majority of our underwriting comes 
from the nonprofit sector. Underwriting and grants 
make up about 2/3 of our budget, and we view 
them as being very similar. We have an underwriting 
person who spends their time on this. 

TWO:   We have a Sales and Marketing Director who 
oversees two account executives. Underwriting is 

about 38% of our budget, and we see the 
staffing as a key part of maintaining that 
level. We have several national companies as 
underwriters, and many local businesses. We 

really look to the private sector for support. We link 
our underwriting efforts to our events and festivals to 
maximize benefits for our underwriters. 

Special Events
•  •  •  •  •  •

Among the Latino radio stations, events had an interesting 
role. The stations tended to use events as visibility and 
community building opportunities (not necessarily 
fundraising?). A very common event was to partner with 
a live music act and split the proceeds. Concerts offer 
stations a way to reach their listeners by featuring music 
heard on the air. A California station organizes a large 
mariachi festival that has grown over time and has become 
a family tradition for many listeners. Another popular 
activity are dances. One station organizes dances four 
times a year. The dances were seen as both a fundraising 
event as well as a community event. Several stations 
combine visual art with their event. 

Case Study
A station in Florida designed their new 
building to include an art gallery. They host 
a fine art series for each new exhibit – the 
first night is a public opening for artist. 

The second night is an intimate event for members 
only – a concert that relates to the art, held in the 
art gallery. The art gallery concerts are sponsored by 
local business. These sponsorships help create a dual 
bottom line – offering an exclusive opportunity to 
members while also raising money for the station. 

Proceeds from special events range from a few thousand 
dollars to over $50,000 for the mariachi festival and 
$40,000 for an annual dinner held in the Pacific Northwest. 
Another station holds lectures and community talks. There 
was an exiting array of creativity and success around the 
country. (can we identify stations)

Grant Funding
•  •  •  •  •  •

Grants play a key role in the resource portfolio of Latino 
public radio stations. For over one-third of the Latino 
public radio stations, grants are the largest source of 
income in their budgets. The received grants are a 
combination of the federal, state and private funding. The 
Corporation for Public Broadcasting funds the majority 
of the Latino public radio stations. Only four respondent 

Funding    continued
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stations do not receive CPB funding. Of these four stations, 
three indicated they would be interested in learning how 
to qualify for CPB funding. The stations most successful at 
obtaining foundation support have been very strategic. 
They have looked beyond traditional radio funders and 
sought funding in the areas of health, civic engagement, 
new media and arts, among others.

Case Study
One of the networks has an impressive track 
record of partnering with the philanthropic 
sector, including national funders. A large 
national health funder worked with the 

network to produce health programming and to add 
a health desk. As a result, this network: 
o Produced and broadcast a total of 465 health-

related programs, reports and feature stories over 
a three-year period.

o Produced a stand-alone series about critical issues 
facing the Latino community across the nation.

This same network is also one of ten organizations that is 
part of a foundation’s $3 million effort to increase census 
participation among underrepresented communities. 

This network has formed partnerships with area nonprofit 
organizations or have connected programming or airtime 
to address broader societal challenges focused on reaching 
their core audiences. The agility of the Latino public radio 
stations is impressive.

Donor Programs and Planned Giving
•  •  •  •  •  •

Very few of the Latino public radio stations have a “donor” 
program. The emphasis was focused on gaining members 
during pledge and on underwriting. However, the majority 
of the stations that conducted pledge drives send their 
members a “reminder notice” a month or so before the 
pledge drive. A few sent a “holiday reminder” at the end of 
the year. These activities could be developed to become a 
donor program. There was little intentionality to capture 
consecutive support from the pledgers. This was especially 
apparent when the stations were asked if they had a 
planned giving program. Only two stations had a planned 
giving program, only one mentioned it on their website, 
and among the stations that responded to the survey, 
none had received a bequest. Of the twenty-two United 
States based stations, four have been in existence for 
nineteen years, nine have been in existence for over twenty 
years, and three have been around for over thirty years. 
This longevity lends itself to planned giving and bequests. 
When queried about the lack of a planned giving program, 

response ranged from, “No one to staff it, to “How would 
we do that?” 

Case Study
We have just started to do work to expand 
our donor program. Our strategy focuses on 
members who gave $100. We are starting 
to send them special communications – 

newsletters and information. We are going to invite 
them to exclusive events. And at the end of year, we 
are going to ask them to increase their giving. It’s a 
whole new world for us. 

Unique situations
•  •  •  •  •  •

While the majority of the stations surveyed had a relatively 
straightforward funding model, there were a number of 
unique situations. Several Latino public radio stations are 
programs of a larger nonprofit organization. Examples 
include: 

o A station that is part of a large arts organization,

o A station that is part of a redevelopment 
organization,

o A station that is housed and supported by a 
community college

o A station that donates all its excess budget at the 
end of each year to its host organization for college 
scholarships for local youth

o A station that is the sibling to a public television 
station

Partnerships like the one mentioned above contain their 
own benefits and challenges. The station that is part of a 
community college draws its on-air programmers from the 
faculty of the community college. The students from the 
community college are the primary station volunteers. This 
fruitful partnership anchors the station to the community, 
but provides a challenge since listeners often assume the 
station fully funded by the college and doesn’t need extra 
support. This illustrates one of the key challenges of these 
stations – the case for support needs to be made explicitly 
clear, and the relationship between the organizations 
should be transparent. 

Recommendations to Stations
•  •  •  •  •  •

The diversity of stations fundraising programs provides a 
rich arena for recommendations. The stations are vibrant, 

Funding    continued
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exciting organizations that are a valuable resource to their 
communities. The stations are able to preserve their local 
flavor	while	appealing	to	both	Latino	and	non-Latino	
audiences. 

First and foremost, few of the organizations had a resource 
plan or fund development plan. There are many simple 
tools for organizations to use to create a fundraising 
plan that can guide all their revenue generating activity 
for the year – or over a twenty-four or even thirty-size 
month time frame. A simple plan will allow the stations to 
plan their work and lower the incredible sense of being 
overwhelmed felt by General Mangers, Station managers 
and radio staff. 

Another area that seemed ripe for growth is membership 
cultivation and management. Many stations had strong 
memberships support, but very few had a concerted 
strategy to keep the members engaged with the station 
and upgrade their support. Radio has such an intimate role 
in people’s lives – in their homes, or cars, or workplaces 
– stations of all sizes, signal power and budgets can 
maximize these relationships. 

Stations should consider more knowledge and resource 
sharing. The combined knowledge of the stations is 
impressive, with a strong track record of successes. What 
are the ways LPRC can support information sharing among 
the stations? How can LPRC facilitate these conversations? 

Tools and resources available on line – much of the 
information requested by the stations is available via 
the web. The LPRC website could be a destination for 
knowledge and support, particularly in the fundraising 
arena. 

Conclusion
•  •  •  •  •  •

The Latino public radio stations are a vital part of the 
media landscape. The uncertain financial times and shifting 
political landscape make the need for Latino public radio 
program more important than ever. Trusted sources of 
information, especially in Spanish, provide an essential 
service to communities across the country. As public radio 
tries to find its way in the twenty-first century landscape, 
Latino public radio represents a critical population, 
and amplifies voices that are vital to the future of our 
democracy. Latino public radio stations can build upon 
their success to build secure futures through developing 
their funding models to prosper and thrive. The Latino 
Public Radio Consortium can play a key role in helping to 
build the infrastructure and capacity of Latino public radio 
stations. 

Funding    continued

•  •  •  •  •  •  •  •  •  •
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Country of Origin
•  •  •  •  •  •

Within the Latino-controlled stations there is great 
diversity among the listeners’ countries of origin. While 
the majority of stations are located in areas with large 
populations of Mexican-born immigrants as well as people 
of Mexican heritage, there are also stations with sizeable 
populations from Central America and the Caribbean, as 
well as growing numbers from South America, including 
Portuguese speakers from Brazil. Stations must periodically 
reassess their programming in order to keep up with their 
community’s changing demographics. 

The border community has grown and changed    
so much. As more factories open across the 
border, we see more of the educated from 

Mexico moving here, so we’ve really stepped 
up our community events and outreach to new 
community members. We’re just trying to keep 

up with this growing community.

Age/Gender
•  •  •  •  •  •

The majority of stations in the survey cater to a wide age 
range, from children to elders. Six stations report the 
primary age of their listeners ranges between the mid-
40s to the 60s, with four in the 30 and older category. 
Most of the Latino stations have specific programs geared 
toward children and/or young people, although many 
acknowledge that their overall programming appeals to 
an older audience. They realize there is a great need to 
do more to reach out to younger Latinos recognizing the 
younger demographic of the Latino community in general 
and the aging of the public radio audience overall. Some 
stations have created popular youth programs that feature 
hip hop, rock, and reggaeton music, while others have 
found that informational programs can also be a big draw 
when they are hosted by young people and address topics 
of interest identified by the youth.

We provide youth training and help them 
cultivate their ideas. They become our 
ambassadors in the community, and 

organize events like the Queer Prom. Young                      
Latinos present the issues and the music                

that is important to them. 

Gender representation is evenly distributed among 
stations. Only one station has a large differential of 80% 
male to 20% female listeners due to the overall population 
being primarily male farm workers.

Household Income
•  •  •  •  •  •

Household income of audience members is another 
category with a wide variance and a major factor in 
determining the funding model for each of the stations. 
Approximately one third of the stations report its listeners’ 
annual income in the $10,000 - $25,000 range, another 
third indicate the $30,000- $45,000 range, with the final 
third in the $50,000 - $90,000 range. Only two of the 
Latino-controlled stations rely heavily on listener support 
for funding. Most obtain grants and underwriting as their 
main sources of revenue, while for five stations CPB is the 
largest funder. 

Station Demographics 
•  •  •  •  •  •  •  •  •  •
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KANw 89.1FM

Albuquerque, New Mexico
Bernalillo County

Population in 2010: 545,852 

 Males:  265,106   (48.6%)

 Females:  280,746   (51.4%)

Median resident age:   35.1 years

New Mexico median age:   36.7 years

Estimated median household income in 2010: 

 Albuquerque:   $47,399 ($43,677 in 2007)

 New Mexico:   $44,886

Estimated median house or condo value in 2010: 

 Albuquerque:   $190,300 ($184,700 in 2007)

 New Mexico:   $161,500

Median gross rent in 2010: $758

Races in Albuquerque: White (69.7%)
 Hispanic (46.7%)
 Black (3.3%)
 American Indian (4.6%)
 Asian (2.6%)

2008 cost of living index in Albuquerque: 88.5 (less 
than average, U.S. average is 100)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

KANw 89.1 FM                       
New Mexico Music

Licensee

Board of Education of the City 
of Albuquerque
Albuquerque, NM

Type of License  

Class C Non-Commercial

Power 

17,000 Watts

License granted 

May 26, 1989

Format 

New Mexico Music & NPR

Primary Broadcast Language 

English

Estimated Average       
Household Income

Not Reported

Average Age of Audience  

30 – 54

Number of Radio Stations in Market  
There are 57 radio stations within close 
listening range of Albuquerque, New Mexico
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KBBF 89.1FM

Santa Rosa, California
Sonoma County

Population in 2010: 167,815

 Males:  81,846  (48.8%)

 Females:  85,969  (51.2%)

Median resident age:   36.7 years

California median age:   35.2 years

Estimated median household income in 2010: 

 Santa Rosa:   $60,525 ($56,966 in 2007)

 California:   $61,400

Estimated median house or condo value in 2010: 

 Santa Rosa:   $377,000 ($557,800 in 2007)

 California:   $383,900

Median gross rent in 2010: $1,209

Races in Santa Rosa: White (71.4%)
 Hispanic (28.6%)
 American Indian (1.7%)
 Black (2.4%)
 Asian (5.2%)

2008 cost of living index in Santa Rosa: 167.8 (very 
high, U.S. average is 100)

KBBF 89.1 La Nuestra

Licensee

Bilingual Broadcasting 
Foundation

City of License

Calistoga, CA (Santa Rosa)

Type of License

Class B Non-Commercial

Power

420 watts

License granted

1973

Format

Eclectic

Primary Broadcast Language

Spanish

Estimated Average       
Household Income

Low-income to $50,000

Estimated Average Age             
of Audience

Depends on program

Number of Radio Stations in Market  
There are 47 radio stations within close 
listening range of Santa Rosa, California

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 
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Burley, idaho
Cassia County

Population in 2010: 10,345 

 Males:  5,136 (49.6%)

 Females:  5,209 (50.4%)

Median resident age:   30.8 years

Idaho median age:   34.6 years

Estimated median household income in 2010: 

 Burley:   $34,814

 Idaho:   $47,015

Estimated median house or condo value in 2010: 
$184,700 (it was $123,700 in 2000)

 Burley:   $111,200

 Idaho:   $167,400

Median gross rent in 2010: $519

Races in Burley: White (80.2%)
 Hispanic (33.4%)
 American Indian (2.1%)
 Black (0.8%)
 Asian (1.2%)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 22 radio stations within close 
listening range of Burley, Idaho.

KBwe 91.9 FM

KBwe 91.9  FM                       
Voz de Magic Valley

Licensee

Idaho Community Action 
Network

Type of License  

Class A Non-Commercial

Power 

4,900 Watts

License granted 

November 2, 2012

Format 

Primary Broadcast Language 

Estimated Average       
Household Income

Average Age of Audience  
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KCeC 104.5 FM 

Yuma, Arizona
Yuma County

Population in 2010: 93,064

  Males:  47,318 (50.8%)

 Females:  45,746 (49.2%)

Median resident age:   31.3 years

Arizona median age:   35.9 years

Estimated median household income in 2010: 

 Yuma:   $44,047 ($42,505 in 2007)

 Arizona:   $50,256

Estimated median house or condo value in 2010: 

 Yuma:   $143,200 ($171,200 in 2007)

 Arizona:   $175,900

Median gross rent in 2010: $859

Races in Yuma: White (68.8%)
 Hispanic (54.8%)
 Black (4.1%)
 American Indian (2.6%)
 Asian (2.8%)

2008 cost of living index in Yuma: 86.5 (less than 
average, U.S. average is 100)

KCeC 104.5 FM                  
Radio Campesina  

Licensee

Farmworkers Educational      
Radio Network

City of License

Wellton, AZ (Yuma)

Type of License

Class C-2 Commercial

Power

1,750 Watts

License granted

June 13, 2001

Format

Music & Information

Primary Broadcast Language

Spanish

Estimated Average       
Household Income

$15,000-$35,000

Estimated Average Age            
of Audience

23-54

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 22 radio stations within close 
listening range of Yuma, Arizona
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KDNA 91.9FM

Granger, washington
Yakima County

Population in 2010: 3,246

 Males:  1,639 (50.5%)

 Females:  1,607 (49.5%)

Median resident age:   22.2 years

Washington median age:   37.3 years

Estimated median household income in 2010: 

 granger:    $34,734 ($32,173 in 2007)

 Washington:  $59,374

Estimated median house or condo value in 2010: 

 granger:    $91,100 ($105,586 in 2007)

 Washington:   $272,900

Median gross rent in 2010: $705

Races in granger: White (48.6%)
 Hispanic (85.2%)
 Black (0.4)
 American Indian (1.7%)
 Asian (0.5)

2008 cost of living index in granger: 82.8 (low, U.S. 
average is 100)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

KDNA Radio Cadena 91.9 FM

Licensee

Northwest Communities 
Education Center
Yakima, WA (Granger)

Type of License

Class C-1 Non-Commercial

Power

18,500 Watts

License granted

1979

Format

Information

Primary Broadcast Language

Spanish

Average Household Income

$20,000

Average Age of Audience

30+

Number of Radio Stations in Market  
There are 21 radio stations within close 
listening range of Granger, Washington
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KeRU 88.5FM

Blythe, California
Riverside County

Population in 2010: 20,817

 Males:  14,273 (68.6%)

 Females:  6,544 (31.4%)

Median resident age:   38.0 years

California median age:   35.2 years

Estimated median household income in 2010: 

 Blythe:   $48,327 ($47,891 in 2007)

 California:   $61,400

Estimated median house or condo value in 2010: 
$269,362 (it was $89,500 in 2000)

 Blythe:   $152,700 ($269,362 in 2007)

 California:   $383,900

Median gross rent in 2010: $756

Races in Blythe: White (59.5%)
 Hispanic (53.2%)
 Black (15.0%)
 American Indian (1.2%)
 Asian (1.5%)

2008 cost of living index in Blythe: 118.3 (more 
than average, U.S. average is 100)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

KeRU 88.5 FM 

City of License

Blythe, CA

Type of License

Class A Non-commercial

Power

100 Watts

License granted

April 11, 1995

Format

Information & Music

Primary Broadcast Language

Spanish

Estimated Average Household 
Income

$30,000

Estimated Average Age             
of Audience

Teens to Seniors

Number of Radio Stations in Market  
There are 3 radio stations within close 
listening range of Blythe, California

42 A National Profile 2013     •     Latino Public Radio Consortium  
 •  •  •  •  •  •  •  •  •  •



KHDC 90.9 FM 

Chualar, California
Monterey County

Population in 2010: 1,190

 Males:  604 (50.8%)

 Females:  586 (49.2%)

Median resident age:   26.6 years

California median age:   35.2 years

Estimated median household income in 2010: 

 Chualar:   $58,214 ($50,938 in 2007)

 California:   $61,400

Estimated median house or condo value in 2010: 

 Chualar:   $173,300 ($398,632 in 2007)

 California:   $383,900

Median gross rent in 2010: $905

Races in Chualar: White (28.3%)
 Hispanic (96.7%)
 Black (0.1%)
 American Indian (1.1%)
 Asian (0.9)

2008 cost of living index in Chualar: 101.0 (near 
average, U.S. average is 100)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

KHDC 90.9 FM          
Community Radio  

Licensee

Radio Bilingüe

City of License

Chualar, CA

Type of License

Class A Non-Commercial

Power

3,000

License granted

December 30, 1981 

Format

Music & Information

Primary Broadcast Language

Bilingual (Spanish/English) 

Estimated Average       
Household Income

Less than $24,000

Estimated Average Age            
of Audience

12-54

 

Number of Radio Stations in Market  
There are 36 radio stations within close 
listening range of Chualar, California
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Alamosa, Colorado
Alamosa County

Population in 2010: 8,780 

 Males:  4,320 (49.2%)

 Females:  4,460 (50.8%)

Median resident age:   28.8 years

Colorado median age:   36.1 years

Estimated median household income in 2010: 

 Alamosa:   $28,602

 Colorado:   $58,244

Estimated median house or condo value in 2010: 

 Alamosa:   $142,100

 Colorado:   $236,800

Median gross rent in 2010: $572

Races in Alamosa: White (69.8%)
 Hispanic (53.2%)
 Black (2.4%)
 American Indian (5.1%)
 Asian (2.0%)

2008 cost of living index in Alamosa: 83.6 (less 
than average, U.S. average is 100)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 23 radio stations within close 
listening range of Alamosa, Colorado.

KHUi 89.1  FM

KHUi 89.1 FM                       
Radio Bilingüe

Licensee

Radio Bilingüe

Type of License  

Class A Non-Commercial

Power 

200 Watts

License granted 

June 19, 2012

Format 

Primary Broadcast Language 

Estimated Average       
Household Income

Average Age of Audience  
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KMBH 88.9FM

Harlingen, texas
Cameron County

Population in 2010: 64,849

  Males:  31,005 (47.8%)

 Females:  33,844 (52.2%)

Median resident age:   32.8 years

Texas median age:   33.6 years

Estimated median household income in 2010: 

 Harlingen:   $34,096 ($33,993 in 2007)

 Texas:   $51,563

Estimated median house or condo value in 2010: 

 Harlingen:   $77,700 ($84,516 in 2007)

 Texas:   $128,000

Median gross rent in 2010: $687

Races in Harlingen: White (87.3%)
 Hispanic (79.5%)
 Black (1.0%)
 American Indian (0.5%)
 Asian (1.3%)

2008 cost of living index in Harlingen: 78.4 (low, 
U.S. average is 100)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

KMBH 88.9 FM Classic 88  

Licensee

RGV Educational Broadcasting

City of License

Harlingen, TX

Type of License

Class A Non-Commercial

Power

3,000 Watts

License granted

September 30, 1991

Format

Primary Broadcast Language

Not Reported

Estimated Average       
Household Income:

Not Reported

Estimated Average Age             
of Audience

Not Reported

Number of Radio Stations in Market  
There are 42 radio stations within close 
listening range of Harlingen, Texas
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KMpo 88.7 FM 

Modesto, California
Stanislaus County

Population in 2010: 201,165

  Males:  97,989 (48.7%)

 Females:  103,176 (51.3%)

Median resident age:   34.2 years

California median age:   35.2 years

Estimated median household income in 2010: 

 Modesto:   $49,205 ($47,470 in 2007)

 California:   $61,400

Estimated median house or condo value in 2010: 

 Modesto:   $186,000 ($349,700 in 2007)

 California:   $383,900

Median gross rent in 2010: $997

Races in Modesto: White (65.0%)
 Hispanic (35.5%)
 Black (5.5%)
 American Indian (2.8%)
 Asian (8.8%)

2008 cost of living index in Modesto: 99.9 (near 
average, U.S. average is 100)

KMpo 88.7 FM                  
Radio Bilingüe  

City of License

Modesto, CA

Type of License

Class B Non-Commercial

Power

2050 Watts

License granted

September 18, 1984

Format

Music & Information

Primary Broadcast Language

Bilingual (Spanish/English) 

Estimated Average       
Household Income

Less than $24,000

Estimated Average Age            
of Audience

12-54

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 41 radio stations within close 
listening range of Modesto, California
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KMYX 92.5 FM  

Arvin, California
Kern County

Population in 2010: 19,304

  Males: 10,033   (52.0%)

 Females: 9,271   (48.0%)

Median resident age:   24.0 years

California median age:   35.2 years

Estimated median household income in 2010: 

 Arvin:   $30,719 ($31,461 in 2007)

 California:   $61,400

Estimated median house or condo value in 2010: 

 Arvin:   $99,800 ($219,745 in 2007)

 California:   $383,900

Median gross rent in 2010: $788

Races in Arvin: White (53.1%)
 Hispanic (92.7%)
 Black (1.0%)
 American Indian (1.2%)
 Asian (0.8%)

2008 cost of living index in Arvin: 94.9 (less than 
average, U.S. average is 100)

KMYX 92.5 FM La Campesina  

Licensee

Farmworkers Educational Radio 
Network

City of License

Arvin, CA

Type of License

Class A Commercial

Power

1,150 Watts

License granted

January 14, 2000

Format

Music & Information

Primary Broadcast Language

Spanish

Estimated Average      
Household Income

$15,000 - $35,000

Estimated Average Age           
of Audience

25-54

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 27 radio stations within close 
listening range of Arvin, California
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KNAi 88.3 FM   

phoenix, Arizona
Maricopa County

Population in 2010: 1,445,632

  Males:  725,020 (50.2%)

 Females:  720,612 (49.8%)

Median resident age:   32.2 years

Arizona median age:   35.2 years

Estimated median household income in 2010: 

 Phoenix:   $47,866 ($48,061 in 2007)

 Arizona:   $50,256

Estimated median house or condo value in 2010: 

 Phoenix:   $174,100 ($246,600 in 2007)

 Arizona:   $175,900

Median gross rent in 2010: $871

Races in Phoenix: White (65.9%)
 Hispanic (40.8%)
 Black (6.5%)
 American Indian (2.2%)
 Asian (3.2%)

2008 cost of living index in Phoenix: 94.4 (less than 
average, U.S. average is 100)

KNAi 88.3 FM La Campesina   

Licensee

National Farmworkers        
Service Center

City of License

Phoenix, AZ 

Type of License

Class C1 Non-Commercial

Power

22,500 Watts

License granted

October 5, 1992

Format

Music & Information

Primary Broadcast Language

Spanish 

Estimated Average        
Household Income

$15,000-$35,000

Estimated Average Age           
of Audience

25-54

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 62 radio stations within close 
listening range of Phoenix, Arizona
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KOCA

Laramie, wyoming
Albany County

Population in 2010: 30,816 

 Males: 16,024   (52.0%)

 Females: 14,792   (48.0%)

Median resident age:   25.4 years

Wyoming median age:   36.8 years

Estimated median household income in 2010: 

 Laramie:   $36,940

 Wyoming:   $56,573

Estimated median house or condo value in 2010: 

 Laramie:   $190,100

 Wyoming:   $184,400

Median gross rent in 2010: $707

Races in Laramie: White (89.5%)
 Hispanic (9.2%)
 Black (1.3%)
 American Indian (0.7%)
 Asian (3.2%)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 26 radio stations within close 
listening range of Laramie, Wyoming.

KoCA 93.5  FM

KoCA 93.5 FM                       
Voz de la Gente

Licensee

La Radio Montanesa

Type of License  

LP FM

Power 

100 Watts

License granted 

May 22, 2003

Format 

Primary Broadcast Language 

Estimated Average       
Household Income

Average Age of Audience  
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KpCN 95.9 FM-Lp

woodburn, oregon
Marion County

Population in 2010: 24,080

 Males:  12,077 (50.2%)

 Females:  2,003 (49.8%)

Median resident age:   31.7 years

Oregon median age:   38.4 years

Estimated median household income in 2010: 

 Woodburn:   $41,818 ($35,894 in 2007)

 Oregon:   $50,036

Estimated median house or condo value in 2010: 

 Woodburn:   $169,900 ($176,620 in 2007)

 Oregon:   $246,100

Median gross rent in 2010: $750

Races in Woodburn: White (60.4%)
 Hispanic (58.9%)
 Black (0.5%)
 American Indian (2.8%)
 Asian (0.8%)

2008 cost of living index in Woodburn: 97.3 (near 
average, U.S. average is 100)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

KpCN 96.3 FM                   
Radio Movimiento  

Licensee

Pineros y Campesinos Unidos 
del Noroeste

City of License

Woodburn, OR

Type of License

Low Power

Power

31 Watts

License granted

November 28, 2006

Format

Music & Info

Primary Broadcast Language

Spanish

Estimated Average       
Household Income

$20,000-$25,000

Estimated Average Age           
of Audience

30+

Number of Radio Stations in Market  
There are 40 radio stations within close 
listening range of Woodburn, Oregon
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Hurley, New Mexico
grant County

Population in 2010: 1,297 

 Males:  635 (49.0%)

 Females:  662 (51.0%)

Median resident age:   44.3 years

New Mexico median age:   36.7 years

Estimated median household income in 2010: 

 Hurley:   $47,399

 New Mexico:   $44,886

Estimated median house or condo value in 2010: 

 Hurley:   $190,300

 New Mexico:   $161,500

Median gross rent in 2010: 720

Races in Hurley: White (83.8%)
 Hispanic (63.7%)
 Black (0.6%)
 American Indian (0.7%)
 Asian 0.2%)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 24 radio stations within close 
listening range of Hurley, New Mexico

KOCA

KQto 88.1   FM

KQto 88.1  FM                       
Radio Bilingüe

Licensee

Radio Bilingüe

Type of License  

Class C2 Non-Commercial

Power 

2,000  Watts

License granted 

November 21, 2012

Format 

Primary Broadcast Language 

Estimated Average       
Household Income

Average Age of Audience  
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KRCw 96.3 FM   

Royal City, washington
grant County

Population in 2010: 2,140

  Males:  1,141 (53.3%)

 Females:  999 (46.7%)

Median resident age:   22.4 years

Washington median age:   37.3 years

Estimated median household income in 2010: 

 Royal City:  $27,660 ($34,127 in 2007)

 Washington:   $59,374

Estimated median house or condo value in 2010: 

 Royal City:  $106,300 ($95,495 in 2007)

 Washington:   $272,900

Median gross rent in 2010: $602

Races in Royal City: White (45.7%)
 Hispanic (88.7%)
 Black (1.2%)
 American Indian (0.8%)
 Asian (0.9%)

2008 cost of living index in Royal City: 80.1 (low, 
U.S. average is 100)

KRCw 96.3 FM La Campesina   

Licensee

Farmworkers Educational      
Radio Network

City of License

Royal City, WA

Type of License

Class C-2 Commercial

Power

19,500 Watts

License granted

December 9, 1999

Format

Music & Information

Primary Broadcast Language

Spanish

Estimated Average   
Household Income

$15,000-$35,000

Estimated Average Age             
of Audience

25-54

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 10 radio stations within close 
listening range of Royal City, Washington
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pirtleville, Arizona
Cochise County

Population in 2010: 1,744

  Males:  860 (49.3%)

 Females:  884 (50.7%)

Median resident age:   33.9 years

Arizona median age:   35.9 years

Estimated median household income in 2010: 

 Pirtleville:   $16,914

 Arizona:   $50,256

Estimated median house or condo value in 2010: 

 Pirtleville:   $54,700

 Arizona:   $175,900

Median gross rent in 2010: 667

Races in Pirtleville: White (64.0%)
 Hispanic (95.3%)
 Black (0.7%)
 American Indian (0.9%)
 Asian (0.2%)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 22 radio stations within close 
listening range of Pirtleville, Arizona.

KOCA

KRee 88.1   FM

KRee 88.1  FM                       
Radio Bilingüe

Licensee

Radio Bilingüe

Type of License  

Class A Non-Commercial

Power 

1,500  Watts

License granted 

July 20, 2012

Format 

Primary Broadcast Language 

Estimated Average       
Household Income

Average Age of Audience  

Latino Public Radio Consortium    •     A National Profile 2013         53
•  •  •  •  •  •  •  •  •  •



KRZA 88.7 FM 

Alamosa, Colorado
Alamosa County

Population in 2010: 8,780 

 Males:  4,320 (49.2%)

 Females:  4,460 (50.8%)

Median resident age:   28.8 years

Colorado median age:   36.1 years

Estimated median household income in 2010: 

 Alamosa:   $28,602

 Colorado:   $58,244

Estimated median house or condo value in 2010: 

 Alamosa:   $142,100

 Colorado:   $236,800

Median gross rent in 2010: $572

Races in Alamosa: White (69.8%)
 Hispanic (53.2%)
 Black (2.4%)
 American Indian (5.1%)
 Asian (2.0%)

2008 cost of living index in Alamosa: 83.6 (less 
than average, U.S. average is 100)

KRZA 88.7 FM              
Relevant Radio    

Licensee

Equal Representation of Media 
Advocacy Corp

City of License

Alamosa, CO

Type of License

Class C-1 Non-Com

Power

9,800 Watts

License granted

February 10, 1986

Format

Diverse

Primary Broadcast Language

English 

Estimated Average     
Household Income

No Measurement

Estimated Average Age            
of Audience

49-53

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 11 radio stations within close 
listening range of Alamosa, Colorado
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Batesville, texas
Zavala County

Population in 2010: 1,068

  Males:  525 (49.2%)

 Females:  543 (50.8%)

Median resident age:   33.3 years

Texas median age:   33.6 years

Estimated median household income in 2010: 

 Batesville:   $25,905

 Texas:   $51,563

Estimated median house or condo value in 2010: 

 Batesville:   $45,700

 Texas:   $128,000

Median gross rent in 2010: $482

Races in Batesville: White (85.2%)
 Hispanic (95.3%)
 Black (0.3%)
 American Indian (0.2%)
 Asian (0.0%)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 17 radio stations within close 
listening range of Batesville, Texas.

KOCA

KRee 90.7 FM

KRee 90.7 FM                       
Radio Bilingüe

Licensee

Radio Bilingüe

Type of License  

Class A Non-Commercial

Power 

1,500  Watts

License granted 

July 20, 2012

Format 

Primary Broadcast Language 

Estimated Average       
Household Income

Average Age of Audience  
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KSeA 107.9 FM 

Greenfield, California
Monterey County

Population in 2010: 16,330

  Males:  8,548 (52.3%)

 Females:  7,782 (47.7%)

Median resident age:   25.5 years

California median age:   35.2 years

Estimated median household income in 2010: 

	 Greenfield:		 	$55,814 ($44,414 in 2007)

 California:   $61,400

Estimated median house or condo value in 2010: 

	 Greenfield:		 	$214,400 ($323,663 in 2007)

 California:   $383,900

Median gross rent in 2010: $1,148

Races	in	Greenfield:	 White (36.6%)
 Hispanic (91.3%)
 Black (1.1%)
 American Indian (5.4%)
 Asian (1.1%)

2008	cost	of	living	index	in	Greenfield:	100.0 (near 
average, U.S. average is 100)

KSeA 107.9 FM                
Radio Campesina    

Licensee

Farmworkers Educational      
Radio Network

City of License

Greenfield, CA

Type of License

Class B-1 Comm

Power

870 Watts

License granted

December 4, 1998

Format

Music & Information

Primary Broadcast Language

Spanish

Estimated Average      
Household Income:

Not Reported

Estimated Average              
Age of Audience:

Not Reported

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 21 radio stations within close 
listening range of Greenfield, California
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KSJV 91.5 FM  

Fresno, California
Fresno County

Population in 2010: 494,665

  Males:  243,124 (49.1%)

 Females:  251,541 (50.9%)

Median resident age:   29.3 years

California median age:   35.2 years

Estimated median household income in 2010: 

 Fresno:   $42,276 ($44,513 in 2007)

 California:   $61,400

Estimated median house or condo value in 2010: 

 Fresno:   $195,900 ($282,100 in 2007)

 California:   $383,900

Median gross rent in 2010: $874

Races in Fresno: White (49.6%)
 Hispanic (46.9%)
 Black (8.3%)
 American Indian (1.7%)
 Asian (12.6%)

2008 cost of living index in Fresno: 94.6 (less than 
average, U.S. average is 100)

KSJV 91.5 FM                    
Radio Bilingüe  

Licensee

Radio Bilingüe

City of License

Fresno, CA

Type of License

Class B Non-Commercial

Power

16,000 Watts

License granted

September 30, 1980

Format

Music & Information

Primary Broadcast Language

Bilingual (Spanish & English) 

Estimated Average      
Household Income

Less than $24,000

Estimated Average Age             
of Audience

35-54

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 48 radio stations within close 
listening range of Fresno, California
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Mount Vernon, washington
Skagit County

Population in 2010: 31,743

 Males:  15,563 (49.0%)

 Females:  16,180 (51.0%)

Median resident age:   32.3 years

Washington median age:   37.3 years

Estimated median household income in 2010: 

 Mount Vernon:  $48,029

 Washington:  $59,374

Estimated median house or condo value in 2010: 

 Mount Vernon:  $229,700

 Washington:   $272,900

Median gross rent in 2010: $901

Races in Mount Vernon: White (72.8%)
 Hispanic (33.7%)
 Black (1.0)
 American Indian (1.6%)
 Asian (2.7)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 33 radio stations within close 
listening range of Mount Vernon, Washington.

KOCA

KSVR 91.7 FM

KSVR 91.7 FM                       
Skagit Valley Radio

Licensee

Skagit Valley College

Type of License  

Class A Non-Commercial

Power 

170  Watts

License granted 

November 27, 2002

Format 

Primary Broadcast Language 

Estimated Average       
Household Income

Average Age of Audience  
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KtQX 90.1 FM 

Bakersfield, California
Kern County

Population in 2010: 347,483

 Males:  170,196 (49.0%)

 Females:  177,287 (51.0%)

Median resident age:   30.0 years

California median age:   35.2 years

Estimated median household income in 2010: 

	 Bakersfield:			$54,265 ($51,664 in 2007)

 California:   $61,400

Estimated median house or condo value in 2010: 

	 Bakersfield:			$191,600 ($300,500 in 2007)

 California:   $383,900

Median gross rent in 2010: $970

Races	in	Bakersfield:	 White (56.8%)
 Hispanic (45.5%)
 Black (8.2%)
 American Indian (1.5%)
 Asian (6.2%)

2008	cost	of	living	index	in	Bakersfield:	93.1 (less 
than average, U.S. average is 100)

KtQX 90.1 FM                     
Radio Bilingüe  

Licensee

Radio Bilingüe 

City of License

Bakersfield, CA

Type of License

Class B Non-Commercial

Power

570 Watts

License granted

January 29, 1997

Format

Music & Information 

Primary Broadcast Language

Bilingual (Spanish & English) 

Estimated Average      
Household Income

Less than $24,000

Estimated Average Age            
of Audience

12-54

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 40 radio stations within close 
listening range of Bakersfield, California
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KUBo 88.7 FM 

Calexico, California
Imperial County

Population in 2010: 38,572

 Males: 18,233   (47.3%)

 Females: 20,339   (52.7%)

Median resident age:   31.8 years

California median age:   35.2 years

Estimated median household income in 2010: 

 Calexico:   $37,431 ($28,967 in 2007)

 California:   $61,400

Estimated median house or condo value in 2010: 

 Calexico:   $161,500 ($279,916 in 2007)

 California:   $383,900

Median gross rent in 2010: $756

Races in Calexico: White (60.0%)
 Hispanic (96.8%)
 Black (0.3%)
 American Indian (0.5%)
 Asian (1.3%)

2008 cost of living index in Calexico: 106.8 (more 
than average, U.S. average is 100)

KUBo 88.7 FM                  
Radio Sin Fronteras  

Licensee

Radio Bilingüe 

City of License

Calexico, CA

Type of License

Class A Non-Commercial

Power

3,000 Watts

License granted

January 3, 1991

Format

Music & Information

Primary Broadcast Language

Bilingual (Spanish & English) 

Estimated Average       
Household Income

Less than $24,000

Estimated Average Age           
of Audience

12-24

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 45 radio stations within close 
listening range of Calexico, California
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KUFw 90.5 FM 

woodlake, California
Tulare County

Population in 2010: 7,279

  Males:  3,681 (50.6%)

 Females:  3,598 (49.4%)

Median resident age:   26.4 years

California median age:   35.2 years

Estimated median household income in 2010: 

 Woodlake:   $35,052 ($28,255 in 2007)

 California:   $61,400

Estimated median house or condo value in 2010: 

 Woodlake:   $121,500 ($198,069 in 2007)

 California:   $383,900

Median gross rent in 2010: $579

Races in Woodlake: White (50.7%) 
 Hispanic (87.7%)
 Black (0.5%)
 American Indian (1.5%)
 Asian (0.7%)

2008 cost of living index in Woodlake: 94.6 (less 
than average, U.S. average is 100)

KUFw 90.5 FM La Campesina  

Licensee

National Farmworkers        
Service Center

City of License

Woodlake, CA

Type of License

Class B Non-Commercial

Power

850 Watts

License granted

June 28, 1984

Format

Music & Information

Primary Broadcast Language

Spanish 

Estimated Average      
Household Income

$15,000-$35,000

Estimated Average               
Age of Audience

25-54

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 26 radio stations within close 
listening range of Woodlake, California
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KUVo 89.3FM

Denver, Colorado
Denver County

Population in 2010: 600,158

 Males: 300,089   (50.0%)

 Females: 300,069   (50.0%)

Median resident age:   33.7 years

Colorado median age:   36.1 years

Estimated median household income in 2010: 

 Denver:   $49,091

 Colorado:   $58,244

Estimated median house or condo value in 2010: 

 Denver:   $246,300

 Colorado:   $236,800

Median gross rent in 2010: $863

Races in Denver: White (68.9%)
 Hispanic (31.8%)
 Black (10.2%)
 American Indian (1.4%)
 Asian (3.4%)

2008 cost of living index in Denver: 100.5 (near 
average, U.S. average is 100)

KUVo 89.3 FM                    
the oasis in the City  

Licensee

Denver Educational 
Broadcasting

City of License

Denver, CO

Type of License

Class C-1, Non-commercial

Power

22,500

License granted

December 23, 1985

Format

Jazz

Primary Broadcast Language

English

Estimated Average       
Household Income

$73,000

Estimated Average              
Age of Audience

45-64

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 55 radio stations within close 
listening range of Denver, Colorado
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Raton, New Mexico
Colfax County

Population in 2010: 6,885 

 Males:  3,403 (49.4%)

 Females:  3,482 (50.6%)

Median resident age:   42.3 years

New Mexico median age:   36.7 years

Estimated median household income in 2010: 

 Raton:   $32,878

 New Mexico:   $44,886

Estimated median house or condo value in 2010: 

 Raton:   $89,600

 New Mexico:   $161,500

Median gross rent in 2010: $758

Races in Raton: White (83.1%)
 Hispanic (57.9%)
 Black (0.4%)
 American Indian (1.4%)
 Asian (0.3%)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 21 radio stations within close 
listening range of Raton, New Mexico

KOCA

KVMG 91.7 FM

KVMG 91.7 FM                       
Radio Bilingüe

Licensee

Radio Bilingüe

Type of License  

Class A Non-Commercial

Power 

450  Watts

License granted 

June 20, 2012

Format 

Primary Broadcast Language 

Estimated Average       
Household Income

Average Age of Audience  
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KVUH 88.5 FM 

Laytonville, California
Mendocino County

Population in 2010: 1,227

 Males:  638 (52.0%)

 Females:  589 (48.0%)

Median resident age:   40.0 years

California median age:   33.3 years

Estimated median household income in 2010: 

 Laytonville:   $35,391 ($41,075 in 2007)

 California:   $59,948

Estimated median house or condo value in 2010: 

 Laytonville:   $273,100 ($326,310 in 2007)

 California:   $532,300

Median gross rent in 2010: $660

Races in Laytonville: White (68.4%)
 Hispanic (11.5%)
 Black (1.3%)
 American Indian (19.9%)
 Asian (0.8%)

2008 cost of living index in Laytonville: 99.4 (near 
average, U.S. average is 100)

KVUH 88.5 FM Radio Bilingüe  

Licensee

Radio Bilingüe

City of License

Laytonville, CA

Type of License

Class B Non-Com

Power

1,000 Watts

License granted

December 18, 2006

Format

Music & Information

Primary Broadcast Language

Bilingual (Spanish & English)

Estimated Average      
Household Income

Less than $24,000

Estimated Average Age           
of Audience

12-54

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 12 radio stations within close 
listening range of Laytonville, California
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Chama, New Mexico
Rio Arriba County

Population in 2010: 1,022 

 Males:  508 (49.7%)

 Females:  514 (50.3%)

Median resident age:   47.2 years

New Mexico median age:   36.7 years

Estimated median household income in 2010: 

 Chama:   $46,439

 New Mexico:   $44,886

Estimated median house or condo value in 2010: 

 Chama:   $87,000

 New Mexico:   $161,500

Median gross rent in 2010: $580

Races in Chama: White (66.7%)
 Hispanic (66.1%)
 Black (0.8%)
 American Indian (5.1%)
 Asian (0.3%)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 22 radio stations within close 
listening range of Chama, New Mexico

KOCA

KYoL 91.7 FM

KYoL 91.7 FM                       
Radio Bilingüe

Licensee

Radio Bilingüe

Type of License  

Class A Non-Commercial

Power 

220  Watts

License granted 

October 2, 2012

Format 

Primary Broadcast Language 

Estimated Average       
Household Income

Average Age of Audience  
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Hood River, oregon
Hood River County

Population in 2010: 7,167

 Males:  3,432 (47.9%)

 Females:  3,735 (52.1%)

Median resident age:   36.3 years

Oregon median age:   38.4 years

Estimated median household income in 2010: 

 Hood River:   $56,172

 Oregon:   $50,036

Estimated median house or condo value in 2010: 

 Hood River:   $305,600

 Oregon:   $246,100

Median gross rent in 2010: $692

Races in Hood River: White (86.9%)
 Hispanic (24.4%)
 Black (0.5%)
 American Indian (0.6%)
 Asian (1.5%)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 28 radio stations within close 
listening range of Hood River, Oregon.

KOCA

KZAS 91.7 FM

KZAS 95.1 FM                       
Radio tierra

Licensee

Radio Tierra

Type of License  

LP FM

Power 

100  Watts

License granted 

October 2, 2012

Format 

Primary Broadcast Language 

Estimated Average       
Household Income

Average Age of Audience  
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wCiw 107.9 FM 

immokalee, Florida
Collier County

Population in 2010: 24,154

 Males:  13,352 (55.3%)

 Females:  10,802 (44.7%)

Median resident age:   26.6 years

Florida median age:   40.7 years

Estimated median household income in 2010: 

 Immokalee:   $24,098 ($29,030 in 2007)

 Florida:   $47,309

Estimated median house or condo value in 2010: 

 Immokalee:   $75,400 ($154,808 in 2007)

 Florida:   $170,800

Median gross rent in 2010: $651

Races in Immokalee: White (43.2%)
 Hispanic (75.6%)
 Black (18.9%)
 American Indian (1.0%)
 Asian (0.2%)

2008 cost of living index in Immokalee: 87.2 (less 
than average, U.S. average is 100)

wCiw 107.9 FM                
Radio Conciencia   

Licensee

Interfaith Action of         
Southwest Florida

City of License

Immokalee, FL

Type of License

Low Power

Power

100 Watts

License granted

June 7, 2004

Format

Music & Information

Primary Broadcast Language

Spanish

Estimated Average      
Household Income

$10,000-$20,000

Estimated Average Age           
of Audience

18-60

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 28 radio stations within close 
listening range of Immokalee, Florida
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wDNA 88.9 FM  

Miami, Florida
Miami-Dade County

Population in 2010: 399,457

 Males:  198,927 (49.8%)

 Females:  200,530 (50.2%)

Median resident age:   38.8 years

Florida median age:   40.7 years

Estimated median household income in 2010: 

 Miami:   $29,762 ($29,075 in 2007)

 Florida:   $47,309

Estimated median house or condo value in 2010: 

 Miami:   $235,800 ($330,800 in 2007)

 Florida:   $170,800

Median gross rent in 2010: $925

Races in Miami: White (11.8%)
 Hispanic (70.0%)
 Black (19.2%)
 American Indian (0.3%)
 Asian (1.0%)

2008 cost of living index in Miami: 141.7 (very high, 
U.S. average is 100)

wDNA 88.9 FM                 
Jazz & Rhythm    

Licensee

Bascomb Memorial 
Broadcasting Foundation

City of License

Miami, FL

Type of License

Class C-2 Non-commercial

Power

7,400 Watts

License granted

Aug 23, 2006

Format

Jazz & Talk

Primary Broadcast Language

English

Estimated Average      
Household Income

Middle to Upper Income

Estimated Average Age           
of Audience

45+

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 50 radio stations within close 
listening range of Miami, Florida
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wLCH 91.3 FM  

Lancaster, pennsylvania
Lancaster County

Population in 2010: 59,322

 Males:  29,468 (49.7%)

 Females:  29,854 (50.3%)

Median resident age:  30.5 years

Pennsylvania median age:   40.1 years

Estimated median household income in 2010: 

 Lancaster:   $33,619 ($34,517 in 2007)

 Pennsylvania:   $52,267

Estimated median house or condo value in 2010: 

 Lancaster:   $102,600 ($109,521 in 2007)

 Pennsylvania:   $164,900

Median gross rent in 2010: $733

Races in Lancaster: White (55.2%)
 Hispanic (39.3%)
 Black (16.3%)
 American Indian (0.7%)
 Asian (3.0%)

2008 cost of living index in Lancaster: 88.1 (less 
than average, U.S. average is 100)

wLCH 91.3 FM Radio Centro   

Licensee

Spanish American Civic 
Association for Equality

City of License

Lancaster, PA

Type of License

Class A Non-Commercial

Power

160 Watts

License granted

October 29, 1991

Format

Eclectic

Primary Broadcast Language

Spanish

Estimated Average       
Household Income

$30,000

Estimated Average Age            
of Audience

25-60

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 18 radio stations within close 
listening range of Lancaster, Pennsylvania
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Adjuntas, puerto Rico

Population in 2010: 19,483 

 Males:  9,522 (48.9%)

 Females:  9,961 (51.1%)

Median resident age:   36 years

Puerto Rico median age:   36.9 years

Estimated median household income in 2010: 

 Adjuntas:   $13,095

 Puerto Rico:   $19,515

Estimated median house or condo value in 2010: 

 Adjuntas:   $111,500

 Puerto Rico:   $121,500

Median gross rent in 2010: $371

Races in Adjuntas: White (93.1%)
 Hispanic (99.6%)
 Black (3.1%)
 American Indian (0.3%)
 Asian (0.0%)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 98 radio stations that may be within 
distant listening range of Adjuntas, Puerto 
Rico.

KOCA

woQi 1020 AM

woQi 1020 AM                       
Radio Coquí

Licensee

Radio Casa Pueblo

Type of License  

Class B

Power 

1,000  Watts

License granted 

May 18, 2005

Format 

Primary Broadcast Language 

Estimated Average       
Household Income

Average Age of Audience  
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providence, Rhode island
Providence County

Population in 2010: 178,042 

 Males: 85,802   (48.2%)

 Females: 92,240   (51.8%)

Median resident age:   28.5 years

Rhode Island median age:  39.4 years

Estimated median household income in 2010: 

 Providence:    $38,243

 Rhode Island:   $56,102

Estimated median house or condo value in 2010: 

 Providence:    $214,800

 Rhode Island:   $259,400

Median gross rent in 2010: $910

Races in Providence: White (49.8%)
 Hispanic (38.1%)
 Black (16.0%)
 American Indian (1.4%)
 Asian (6.4%)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 33 radio stations within close 
listening range of Providence, Rhode Island.

KOCA

wRNi 1290  AM

wRNi 1290  AM                       
Latino public Radio

Licensee

Rhode Island Public Radio

Type of License  

Class B

Power 

10,000 Watts

License granted 

May 20, 2003

Format 

Primary Broadcast Language 

Estimated Average       
Household Income

Average Age of Audience  
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wRte 90.5 FM   

Chicago, illinois
Cook County

Population in 2010: 2,695,598

 Males:  1,308,072 (48.5%)

 Females:  1,387,526 (51.5%)

Median resident age:   32.9 years

Illinois median age:   36.6 years

Estimated median household income in 2010: 

 Chicago:   $47,408 ($45,505 in 2007)

 Illinois:   $58,853

Estimated median house or condo value in 2010: 

 Chicago:   $247,800 ($286,800 in 2007)

 Illinois:   $190,800

Median gross rent in 2010: $935

Races in Chicago: White (45.0%)
 Hispanic (28.9%)
  Black (32.9%)
 American Indian (0.5%)
 Asian (5.5%)

2008 cost of living index in Chicago: 115.7 (more 
than average, U.S. average is 100)

wRte 90.5 FM Radio Arte   

Licensee

National Museum of Mexican Art

City of License

Chicago, IL

Type of License

Class D Non-Com

Power

73 Watts

License granted

October 1, 2003

Format

Music & Information

Primary Broadcast Language

Bilingual (Spanish & English)

Estimated Average      
Household Income

$30,000

Estimated Average Age          
of Audience

18-35

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 72 radio stations within close 
listening range of Chicago, Illinois
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San Juan, puerto Rico

Population in 2010: 395,326 

 Males:  181,632 (45.9%)

 Females:  213,694 (54.1%)

Median resident age:   39 years

Puerto Rico median age:   36.9 years

Estimated median household income in 2010: 

 San Juan:   $23,100

 Puerto Rico:   $19,515

Estimated median house or condo value in 2010: 

 San Juan:   $168,300

 Puerto Rico:   $121,500

Median gross rent in 2010: $479

Races in San Juan: White (68.0%)
 Hispanic (98.2%)
 Black (18.6%)
 American Indian (0.8%)
 Asian (0.4%)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 117 radio stations that may be 
within distant listening range of San Juan, 
Puerto Rico.

KOCA

wRtU 89.7 FM

wRtU 89.7 FM                       
Latino public Radio

Licensee

University of Puerto Rico

Type of License  

Class B Non-Commercial

Power 

50,000 Watts

License granted 

September 30, 1980

Format 

Primary Broadcast Language 

Estimated Average       
Household Income

Average Age of Audience  
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South Bend, indiana
St. Joseph County

Population in 2010: 101,168 

 Males:  48,982 (48.4%)

 Females:  52,186 (51.6%)

Median resident age:   33.3 years

Indiana median age:   37.0 years

Estimated median household income in 2010: 

 South Bend:   $34,182

 Indiana:   $48,374

Estimated median house or condo value in 2010: 

 South Bend:   $86,400

 Indiana:   $123,400

Median gross rent in 2010: $702

Races in South Bend: White (60.5%)
  Hispanic (13.0%)
 Black (26.6%)
 American Indian (0.5%)
 Asian (1.3%)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 33 radio stations within close 
listening range of South Bend, Indiana.

KOCA

wSBL 93.5 FM

wSBL 93.5 FM                       
Radio Sabor Latino

Licensee

South Bend Council 5001

Type of License  

LP FM

Power 

89 Watts

License granted 

June 27, 2006

Format 

Primary Broadcast Language 

Estimated Average       
Household Income

Average Age of Audience  
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Vieques, puerto Rico

Population in 2010: 9,301 

 Males:  4,617 (49.6%)

 Females:  4,684 (50.4%)

Median resident age:  40 years

Puerto Rico median age:   36.9 years

Estimated median household income in 2010: 

 Vieques:   $16,598

 Puerto Rico:   $19,515

Estimated median house or condo value in 2010: 

 Vieques:   $116,600

 Puerto Rico:   $121,500

Median gross rent in 2010: $385

Races in Vieques: White (58.7%)
 Hispanic (94.3%)
 Black (28.1%)
 American Indian (0.7%)
 Asian (0.1%)

(Total may be 
greater than 100% 
because Hispanics 
could be counted 
in other races) 

Number of Radio Stations in Market  
There are 85 radio stations within close 
listening range of Vieques, Puerto Rico.

KOCA

wVQR 90.1 FM

wVQR 90.1 FM                       
Radio Vieques

Licensee

Committee for the Rescue & 
Development of Vieques

Type of License  

Class A Non-Commercial

Power 

4,100 Watts

License granted 

July 30, 2013

Format 

Primary Broadcast Language 

Estimated Average       
Household Income

Average Age of Audience  
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Latino Public Radio Consortium
P.O. Box 8862    Denver, CO 80201
lprc@comcast.net    
www.latinopublicradioconsortium.org


